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The purposes of this research are to study exposure, uses and
gratifications of “ TELEVISION MORNING NEWS " among people in Bangkok. This
study also compares the relationship between exposure and uses and
gratifications and compares' differences in information exposure, uses and
gratifications of wvarious people. The samples were provided by 400 people in
Bangkok. Quéstionaires were used for data collection. Percentage, Mean, Standard
Deviation, T — Test, One — Way Ancva Analysis of Varience, Multiple Comparisonéof
Scheffe’ Method, and Pearson's Product Moment Correlation Coefficient were used
for tht analysis of the data .The SPSS Program was employed for data
processing.

The results of the research indicates ‘information exposure of people in
Bangkok is at a high level ; they watch television™morning news everyday. Also,
uses and gratifications of people in Bangkok are high as well.

The results of the study are as follows :

1. Information exposure positively correlated with uses and gratiﬁcations.

2. Uses of information positively correlated with satisfaction with information.

3. Differences in sex, age, occupation, and education revealed differences

in information exposure.

4. Differences in sex, age, occupation, education, and income revealed

differences in uses.

5. Differences in age, occupation, education, and income revealed

differences in gratifications.



