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The objective of this research is to study students’ information consumption behavior and
their taste styling during the information-technology age. Research data coliected from 400
university students educating in both of state and private ‘universities in Bangkok.

This research is a survey research using questionnaire as a tool for gathering information.
The results are presented in enumerating frequency, percentage, mean and standard deviation,
and one-way ANOVA (F-test), and Scheffe’ test, compiling by SPSS computer program.

The research outcomes conceming information consumption behavior and taste styling
are as follows :

The most chosen newspaper which the university students in Bangkok read is Thairath,
the most always-read magazine is CLEQ, and the most favorite radio station is FM 95.5 VIRGIN.
For the Intemét. www.hotmail.com is the most Website-;emice which university students access. For
ihe Audio Text, Ringtone Loading Service for mobile telephones is the most used service for college
students. "

For the frequency of media using, university students consume information through
television at the highest frequency up to 5 hours per day. In addition, students tend to expose
media information and entertainment at home.

The research results in the part of hypothesis testing are as follows :

1. The aims of students’ information consuming are more use for entertainment than the
use for information and knowledge, as the statistic significance shows at p = .05 level. For the self-
identification, this purpose is less than the aim of consuming for information and knowledge, as
the statistic significance shows at p = .05 level. For social and cultural aspects, there is no
difference from the aim of consuming for information and knowledge.

2. The most significant motivation factor of students’ information consuming is from the
beneficial aspect of the medium’s characteristics mare than other two factors which are

advertising factor and social factor, as the statistic significance shows at p = .05 level.



