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This research has the objectives to: 1. To study the social problems that appear in the public press 2. To study if the social
problems in the public press are present in the appropriate way and if they will have any affect 3. To study the criteria of social problem
pressing by using qualitative methed of researching, collect the data with brain storming and in-depth interview.

The research found that;

1. Top ten importantinteresting/studied valuable social problems in the press : 1) pressing of breaking the religious regulations by
priests 2) Pressing without consideration 3) Advertising the products that leads the consuming values 4) Pressing pomo  photos
5) Advertising that leads to sexual arousing 6) Pressing the slanderous stories  7) Football match result analysis, predicting, telling bet
price that encourage gambling  8) Pressing stories about porno VCD or media with market recommendationd) Pressing about rich and
extravagant people that showing social class discrimination  10) Pressing stories that make people believing in lottery gambling

2. The way of pressing about social problem: found that there are 8 items pressing in inappropriate ways. 1) Pressing without
consideration 2) Advertising the products that leads the consuming values 3) Pressing pomo photos 4) Advertising that leads to sexual
arousing  5) Pressing the slanderous stories  6) Football match resutt analysis and predicting that encourage gambling 7) Pressing
about rich and extravagant people that showing social class discrimination 8) Pressing stories that make people befieving in lottery gambling

it is found that the frequent pressing of breaking the religious regutations by priests is quite appropriate. And aiso found that
pressing stories about porno VCD or media is done without market recommendation. Providing social problem information by public press will
cause the same problems and other problems as a consequence. The information of the social problems provided will cause negative effect
and it will affect the leaming process of people. Peopie will take the information and create a collecting experience. This experience is then
showed later on when reaching the situation or the right factor.

3. Public pressing should have criteria of pressing social problems appropriately:

3.1 Frequently pressing of breaking the religious regulations by priests: should tell the whole fact with referred evidences in a
polite language. An individual emotion should not be added. -

3.2 Pressing without consideration: should have investigation process to .conﬁmw the reliability of the source by getting the
information from many sources and consider the press release before giving out.

3.3 Advertising the products that leads the consuming values: public press produces the programme that motivate the
consumers of making the right choice. Also indicate about bad effect or instruct people to be reasonabie for doing so.

3.4 Pressing pormno photos: shoulkd control the outfit and expressing of the celebrities to be polite and appropriate. The pattem of
the programme could be sensored by the subcommittees before releasing

3.5 Advertising that leads to sexuat arousing: The ad producers should reatize of the bad effect on using the sexual presence in
their work. The related departments shouid take control and seriously supervise.

3.6 Pressing the slanderous stories: should consider if the story will be useful for the public or not. if not, it shouldn't be pressed.
And the press must not use the language that imply of judgment on the story person.

3.7 Footbait match result analysis, predicting, telling bet price that encourage gambling: Telling bet price of the football match
gambling shouid not be done because it is considered that this type of information is used in the gambling only.

3.8 Pressing stories about porno VCD or media and market recommendation: it is found that there is no acting on giving pomo
market recommendaiion, The good way to press this story is to do it without showing the pormo picture itself.

3.9 Pressing about rich and extravagant people that showing social class discrimination: should give the whole fact without emotic
an the situation and also press the article to present the idea to lift up the values of people.

3.10 Pressing stories that make people believing in lottery gambling: the public press should not present the fact that intentionalty
leads to the lottery gambiing, but should present the bad effect of lottery gambiing and also giving ideas or articles to elevate the knowledge,
thoughts and values of people.



