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Abstract

There were two objectives of this study :1) To develop the product based on concept of Creative
Economy from Cultural Capital of Nakhon Chum District, Kamphaeng Phet Province and 2) To assess
satisfaction of those interested in product design based on the concept of the Creative Economy from
Cultural Capital of Nakhon Chum District, Kamphaeng Phet Province that has been developed and
improved. By application forms and materials that are appropriate to the era. Demonstrate the value
and uniqueness of a Cultural Capital of Nakhon Chum District, Kamphaeng Phet Province in product
form for sale to customers. This is another way that helps spread the art of Cultural Capital of Nakhon
Chum District, Kamphaeng Phet Province to be known more. It would also help to diversify the
product design of Thailand. And product design from Cultural Capital of Nakhon Chum District,
Kamphaeng Phet Province can be an agent that represents the cultural identity of Thailand. This
research is divided into each side was found. The results shown the unique local level of satisfaction
at a high level with an average X=3.69, S.D. =0.23. The attractiveness of the design showed
satisfaction at a high level with an average X =3.83, S.D. =0.15. The size, shape and weight is not an
obstacle to the carry or transport, satisfaction levels in the average X =3.96, S.D. =0.42. And the prices
are moderately satisfied with average X =3.54, S.D. =0.05 and total average X=3.75S.D. =0.21

Keywords: Product Development; cultural capital; Nakhon Chum District; Kamphaeng Phet Province



ARRNIINUIZNA

1umaa%ﬂiquimumiauuauumﬂ ﬂmmimamamammima yinalulad E‘lﬂ?‘UHLVIﬂIUIﬁEJWﬁu
‘\]E]ﬂJLﬂa’lL‘\]’lﬂm‘Vﬁ/i’lia’lﬂﬂiuUﬂ FOIFMANTIATE FOINT WU@'U@J & YULN S0IANEANI15E @(ﬂllﬂﬂﬂ
ﬁ’ﬁ‘Uﬁ]i SOIFNENTINTY ’J’Wl Souln ns.9A7e anfula N“U’Jﬂﬂﬁﬁﬁ]i’]‘ﬂ’ﬁﬂ AT.oWA ATNINT WZJ’JEJ
ANENS19158 M. 3§1W ‘WiL‘\]iﬁU NSU’DEJ?HEW]?]'{]’WSEJ A3.0AdNN E‘mﬁﬂﬂ SOIFNENTINTE A9, ‘1/13\‘1'3@1
LE]ﬂ'JGN'NFi'W 7. ﬂLlIﬁ 'Nﬂﬁﬂﬂ A3 AUYIY LYLIAY 7T amauu Uﬁﬂ'TW‘Uﬁ NL‘UEJ’J‘UW@U‘V]I%WJW&J
’EJULﬂi’}“WU’JEJUi“LﬂJUﬂEUﬂ’]W G]i’)‘-ﬂﬁE]‘Uﬂ’J’]llL‘VIENG]NL"ZNLu@‘ﬂ’m’]@’]‘ﬂi%%@\‘iLL‘U‘UﬁE]‘Uﬂ’]ZLI waglu
ALY ‘IJ'W]’N“] WWI%N’MEJI@LL‘UUﬂ@UﬂWlI e e mﬁmLuumiaummﬂaummmauumﬁ’;um
GI’JLLV]umJi”ﬂE]Uﬂ'ﬁ mmma‘iwwa SAMLNILNYT WI%F]’J’]JJTJ@JJJEJELU‘WWUU@E]‘U‘UBQﬂ?i’ﬁ]ﬁl

ekl
HALAT.A0TIA LanzLiigyiad



