
92ceOa8dybla1byk.com/index.php?option=com~content&view=aicle&id=106: 

2009-02-25-05-4
1-39&catid=44:2008-12-24-09-40-57&ltemid= 117. 

h o l  -mQa$iYyal.(2544).nls?; spss for windows lunls~Lnslzli;aynL3a~u. 

nylnwr : g r n a ~ n ~ d u ~ i i n i n $ u .  
- d m -

1TIWU T ~ w ~ U ? W $ .(2540).5:L6flu?a7stl. : G3b~iUa3.M ~ ~ T R ~ T T ~  

มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี



มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี



d 6 % A  yyamu fiafimsnluyana. (2535). ~ehi iuunls~%un7d~dm81~1(fluwn3an 6).w m f  
u'4 - El

niqlnwr: Ououwuwuna?ia. 
a E d#. F I ~ .b 

. (2540). sniuuas~auni~%~mueriacrn~(wuwnwn 7).nTJInws : ~q?;;r?lwa. 
4' a 


f iy  EinBniuran'. (2544). sn?nuwatwqanmuIu?rn~= Psychology 8 consumer 

behavior. f I lJLWWL1 : ~ d h 4W D U ~  

f l n u w ~Imhsods:~ng. (2550). f i ~ ~ u n l s a i l ~ n ~ ~ d n m 4 0 9 ' 1 ~ ~ a ~ ~ ~ ~ 1 ~ a n ~ ~ d 1 " s ~ ~  

~ o n ~ d ~ ~ r n . i ~ a ~ w ~ ~ ~ ~ n ~ a i .  u~i lnoir iuInu%iwu5~.~srl(rl(~u~~u"wGn 

-r~-afig~nw ~ 6 .  

มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี



มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี



U M ~ P ?  q i~ m f .O ~ ~ ~ U ~ T S U  

, rra-maul n?unQa.(2546). n q inmiar[u?hn. nT-lmwq:u~~~nuiKumomam$. 
6- & A

h i u ~Lfl7w;yn-i. ~rn:mumnn' iwraw-tGa. ( 2 5 4 7 ) . n ~ ~ u ? ~ i - i n ~ ~ m a iw (Guwnwn 12). 

n1JLnw.l : u ~ i i nuigusssumnn;. 
Fl a dKBIG!~~na:aial. (2547). w ~ A ~ s s u @ J ~ I ~ ~ ~ R .UWYI~S:~ . I .LLDR.  

Y 

v i% i  w~u~u2suru.(2551). ~ a 5 u n ~ s C a 3 d s ~ ~ a n 8 a a ~ ~ ~ ~ i i n ~ s ~ d u a ~ { u 5 ~ n ~ ~ ~  

~ a r a u w d G ~ ~ n ~ ~ ~ u n " j m n a u ~ a n s a u  ino~itww5fityqiCwin~wnyt. 

u ~ i G n A nu~i?nu~Kuiu'i~a5gn~u?En. 

Adarns, G.S. (1976).Measurement and evaluation in education psychology and 

guidance. New York: Holt Rinehart and Winston. 
th

Armstrong, G., & Kotler, P. (2003). Marketing and introduction (6 ed.). New Jersey: 

Pearson Education. 

Assael, H. (1998). Consumer behavior and marketing action. Ohio : South Western 

College Publishing 

Cronbach, L. J. (1971). Essentials of psychologicaltesting. New York : McGraw-Hill. 

David. A, de C. (1997). Human relation personal and professional development. 

New York : Prentice Hall. 
th

Engle, J.F., Blackwell, R.D., & Miniard, P. W. (1990). Consumer behavior (6 ed.). 

Chicago: The Dry den Press. 

Etzel, M. J., Walker, B. J., & Stanton, W. J. (2001). Affecting of marketing for 

customer. New York: McGraw-Hill. 

Hawkins, Rojer J. Best, & Kenneth A. Coney. (1998). Consumer behavior). New 

Jersey: Building. 

Hoyre, W.D., & Macinnis, D.J. (1997). Consumer behavior. : Boston Houghton Mifflin. 

มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี

mailto:w~A~ssu@J~I~~~R


Kandiah, J, Yake, M., Jones, M., & Meyer, M. (2005). Stress influences appetite and 

comfort food preferences in college women. Nutrition Research 

Kotler P. (1994). Principles of marketing. New Jersey: Prentice-Hall. 

. (2003). Marketing management. New York: Prentice Hall. 

Lovelock, C., & Wright, L. (1999). Principles of service marketing and management. 

New Jersey: Prentice Hall. 

McNeal. C., & Yeh. C.H.(1997). "Measurement and evaluation of satisfaction process in 

retell setting." Journal of retailing, 57(Fall), 25 -48. 
th

Mowen, J. C., & Minor, M. (1998). Consumer behavior (5  ed.). New Jersey: Prentice-

Hall. 

Robbins R. J. (1996). Comparative Genomics: a new Integrative Biology. In: Julio 

Collado-Vides, Boris Magazine. 
th

Schiffman, L.G., & Knuk, L.L. (1991). Behavior (4 ed.). New Jersey : Prentice Hall. 
th . (1996). Consumer behavior ( 5 ed.). New Jersey: Prentice Hall. 

Solomon, M. 2. (1999). The Diagnostic teacher. In solomon, M.Z. (Ed.), the 

diagnostic teacher: constructing new approaches to professional 

development. New York: Teachers College Press. 

Wilkie B. (1996). Creating special effects for TV and film. London: Focal. 

Williams, 0.(1972) Fundamentals of curriculum development. New York: World 

Book. 

Yamane, T, (1973). Elementary sampling theory. Englewood Cliffs: Prentice - Hall. 

มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี




