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ABSTRACT 

This research aims are to: 1) to study the products that affect the purchasing 

decision, the enterprise communities of consumers in the province of Lopburi, and 

2) factor product affects the purchasing decision, the enterprise communities. 

Consumers in Lopburi province by sex, age, marital status, education level, occc~pation 

and income per month. The sample used in this research is that people buy the 

enterprise community in Muang district. Lopburi of 384 samples used in this study was. 

Questionnaire (questionnaire) with confidence 0.81 to analyze the data means. The 

statistics used for data analysis were percentage (percentage) average (mean) standard 

deviation (standard deviation) test, t (t-test) for variables with two group analysis, 

ANOVA (one way ANOVAJ. for the Pr, with more than two or more groups and testing 

the mean differences according to LSD test of Fisher (Fisher's least-significant 

difference: LSD) by the statistical significance level of .05. 

The results showed that 

1. Factors in the products overall, and all factors affecting the purchase 

decision of consumers of community enterprise in Lopburi and five factors were high. 

When considering each factor were averaged in the high level items. When sorted by 

mean average was the highest factor, followed by label brand factor. Factor, factor, 

product specification packaging. The mean minimum factor information. 

2. Comparison of different factors affecting the level of community enterprise- 

purchasing decisions of consumers. By personal factors were classified by gender, age 

and average income per month Differ significantly at the .05 level, but when classified 
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by marital status. Educational level and occupation were significantly different 

statistically significant at the -001 level. 
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