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Abstract

In this study, To study the fundamentals of independent business people who have a
relationship with a factor of success in the direct selling business. And to study the properties of
the direct sales impact factor measure success in the direct selling business.

Research Methodology: The sample selective for this research was 400 people are
Associate of masterpieces Life Vision Limited 400 whom were questionnaired collect data.
Statistical tools used to analyze the data were percentage ,standard deviation. Hypothesis testing
with Multiple Regression Analysis and F-test (One way anova)

Research findings were as follows: The most of sample are mostly female, aged 31-40
years,Single, Bachelor Degree The average income per month 50,001 - 60,000 baht 1.
Fundamentals of independent business people who have a relationship with a factor of success in
the direct selling business factors, gender, education, occupation and income from work. Which is
associated with the success of the direct sales business in the same direction. Statistically
significant at the 0.05 level. 2. Features of the direct selling business direct selling business that is
populated mostly inspired to develop their own uniform. The target is clear. Set aside time to plan
the process clearly. It also has to learn from the master to succeed consistently. And search for
new leaders In the course development and training potential. And have taken steps to great

effectiveness to date.
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