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(3 a [ [ ' PN 3 A Yo [ [ P
N13UsEyNANIsHeAUNINENIANTRILSTSNgLYLiuN sviesetudaladnulssulvay
wraulalunisiiemguiuuunsiunnn1esiuusanInusssuumaasslgluauaiunig

1 QAI [ .2 U = % a U ¥
ieaigaveslsemalng laganuludnwazinanidnisusuldluiinvinime iunnian
Davison, 1991 / Pearce, 1994 uag Schneider-Adams, 1996 gninuusuldluluinaves
e 13931 Model for the Selection of Content for Material Culture & Interpretation

U dl ¥ 1
AILHUNTINN 2.4 ATUAN

Stage 3
Stage 1 Stage 2 The object / site in
. . . Stage 4
Metonymic R Metaphorical ) its contemporary ( — " .
C Co . Critical Questions
Relationships Relationships socio-cultural
context

AT 2.4 Model for the Selection of Content for Material Culture & Interpretation
i1 : Russel Staiff. (2003)

2.4 woRnssuiinvieasfies (Tourists Behavior)
Howhenuitetuiiusenouludensfnudeyaidomginssuiinviondien s
amwaulamsvieadisarinussslngiameFori wunguinveaiisiluuazngussia
MICE vili3dedauusadayaseniu
1. woAnssuiinvieaiien / guilan
2. tnvieaflendeinmsssu / i
3. tnvieafleangugsiia MICE
¥iayy gneu (2551) naniis ngdnssuveatinvieadien (Tourist Behavior) Ao
MIuanseenvaLiazyanaitistestnenseiunsldauiuazuinislugnannssuvieaiien
swstnsruunslumsinaulaiifnasionisuansesnlagesiusznauvomginssu
Shrieadienduiiesdusznauddy 7 Usznis fe
1. Whvsne e ngAnssuinvieaiivamng woingsu sgdeaiithmnely
QUFEEA
2. AMUNTN eDe ANUIAinTIg LagANEINNTaluN1SYN

AANTIU NORBUAUDINDAIIY
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3. @nunised vunede wensaiviseleniaiiseguielvidennseyinfanssy
WBRDUAUDIAIUADINIT
4. MILUaAINTLIY MUUDN TBN1TAALUUANNC) LINDADUAUDIRDAIM
ReanTsinelanniiantuaniunisaivils q
5. ASPRUAUDY Ap n1sdnaulansyyinfanssumunaulasndulaianass
9 A % v
W wveliussadmuneiidesnis
6. WNARNSNAIULN
7. Unsememnurani
LALNTINUTLLNNVDIUNYDUNYIFIUNTOIUN LANANYTN WS A9
1. AIUANSIANITHAUNI
. Mass Tourists
9. Eco Tourists
2. AUIUIULNNUDYVBINNYIDIAY
n. Lﬂumj'm (Group Tour #38 Escort Tour)
9. \Uusdiuyama (Independent Tour)
3. UINQUITAIATRINITAUNI AugmEnglunIsAunIses
Pnvioniien Fawuale 8 Usyns Ao
| a A ' Y .
n. Mvieaiisiiennieungeulaluiumen(holiday-mass
Popular individual)
2. NMSVBUNBINDTRIUSIINLAEANEUN (Cultural Religion)
A. NNSYWNLINDNSANEI(Educational)
1 d' d‘ = LY a
3. NIV INONITAR LAz TS (Sport and
Recreation)
1 d‘ dl' wa 6 a
2. NSV NNaUsLIRAERNS wazAMuaUlaNLAY
(Historical and special interests)
2. NMSYIDWNYNNDINUBALSA (Hobbies)
' a A A aa . .
%, NINDINYANBLEYUYINUAT (Visiting Friend and
Relative) n15viaaiiiaiitogsna (Business)
4. MIUITNITHHUNS
n. LUULNN318 (Package Tour)

9. bUULDALESa (Inclusive Tour)
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A. wuutdus1ada (Incentive Tour)
3. WUULALIEN (Charter Tour)
M1UDTY
AULNA

MIUFIULN IR

o N o U

AUUTTAUNITAILAZUNU
N. The organized mass Tourists
9. The individual mass Tourists
A. The explorer

4. The drifter

¥
a v a (% 1

uennidafimstautsUssnninrieailendnvanssuuuniivesfuinmsinisdn
Uszianiinvioafioanduguslnadidesnsauduazuimsunnssannsuilnaduimd iy
uazdudgnamnssunly fusznevgsiadndudesdum wioldonginssunsuilnaves
vieafisrindinginssumste neuwasudinsliuinisednsls iletsannsodanagns
wazAansaunensmaslvinouaussnmfisnelavesinveselsogamanzan

fn 7 iauidesdlddumnginssunisuslan Useneusie 6 Ws uag 1 H

- 6 Ws Am Who, Who, What, Why, When, Where

- 1H#® How

AIMNTIIANUANIVDIAIITIO LESIHU (2537)

A13197 2.1 LanIAInILAINBUNEINUNGANTIUNITUTINA

AnY ANNBY NAENS lUUKLIIUAGIA
Llaseglumann | - dnwagngudvang - NAENS 4 Ps viTouINNT
Wvang (Occupants) Product , Price , Place ,
(Who is in the - Usgmnsenans ilenans Promotion flviangaufiu
target market?) TNe NeFANIIUAUILAA naadvang

2. fuslnadoayls | - Asifuslnadosnisie (Objects) |- nagnddunansog

(What does the

consumer buy?)

launduAuasUINIg AuaudR

29AUTENDUVDINAN U

(Product Strategies)

- AULANANATUNAR N
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(Product Component)

A1TUINIT ymanng

907 AMNANwa

3. iluguslaads
e
(Why does the

consumer buy?)

- Snguszasdlunisde
(Objectives)

- YadeifiavinadengAngsuns
Fo loun Jadunelu tade

meuenuazladeianvynng

- NAgNSNITALETURAIN
(Promotion Strategies) #Anw
wingslaluniste Jadediviils
R AUABINITLAUNNG
vieadien fvuakwIALAnLAY

anglunislawan

4. Tpsilaudiulu
nssnaulede
(Who participates
in the buying?)

- UNUINYBINGNAS

(Organizations)
fifiBvisnasonisindulado
Usznause §305u fiidviswa

andulage Hrouazely

ey

- NAgNSNITlaYaN LA
N1389LE3UN1TMA9 (Advertising
And Promotion Strategies) 1y
ldngudnswanaznguitvang
Wunuameadneassanislawan
wavidenlddelawanlimne sy

nau (nvieaiten)

5. fuslnadeiilola
(When does the

consumer buy?)

- Tonalun1s@e (Occasions)
\ ) ' ~
P1nNavest gantavietie?
wiFina leniaiay Tungn

L3179

- NAgNSNITALETURAIN
(Promotion Strategies) Lvu

duasunmanaueng g

vieudien nsdaasunng

Y ANUTINLDTENINGINT

(Partnership)

6. @U%Iﬂﬂ%aﬁlwu
(Where does the

consumer buy?)

- ARSI DEDUNIINUNY
(Outlets) LU @1UNIUAILNY

MUY 184

- ﬂaqwﬁ‘ﬂimmqmi%’mﬁ’mmﬂ
(Channel of Distribution) Tag
N1UanUUNNSANES @1Uu

Y A | a P
ANSAUANLATYBINIINLAY DU

7. Juslnade

%
Y

- Jumaulun1sinaulate

- NAYNSMTALATUAAN
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2814ls
(How does the

consumer buy?)

- mssuilgmmisennuneans
- MIAUYeYA

- MIUTEHUNANEANT T
nedadulate

- ANUSENMAIN1TTE

(Promotion Strategies) way
37A"
IWaenadeiuingUsyasd

Tunsenaulaze

13 : @3990 1350l nagnsnsmana. (2537 : 29)

duveanginssunsuilaafininauasasiiulainnganssunsteuulinneziu
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A15HU WARNEUI 128N

Shopping Motivations

Adoption of On-line Product Evaluation and Purchase Behaviors
Online Shopping Perceptions and Behaviors

Perceptions of

Perceived
Benefits
. Functional

. Non Functional

[]

Capability

Ease of Use
|~

Internet Shopping
Relative Advantage

\ 4

Future

:

. Financial
. Product
. Time

Perceived Risks

Intention to
. Search

*  Visifing (search)
Purchasing

Y.

Multi-channel

Current Online
Shopping Behaviors

U Purchase

MW 2.5 nsuszgnansuszliunginssunisdewuumilluaziuvesulall

11 - Sandra Forsythe, et al. (n.d.)

Reportlinker (2548) iulgdidadslainideieiuuuliunginssuguilnalunain
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K1d1na Anwl 10 Uszne Usenauniy USA, China, Japan, Germany, France, the UK,
ltaly, Canada, Spain and Australia. wgAnssunisded1vestinvisufisamvariiiuluniu
WwIAR “Pull Concept” AaguilnAazaulaisasvesnsidaiuvesdumunnniinisnazgine
=3
wWiuagls
v - Y 4 - e - ¥
ARG ANITUNISTOVRINILANIINUVY yiu JosAT (2546) WeRNIIUNISTO
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6. NISIALEARS
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10. Msdanthiu
11. F1nualany
12. auviiilifoAuduisszny
wazfAdulseAuTenaluneuieimginssudnveuilvrvnineuazyiiieid
anualaunnsnaiy vazfinulneyeuifiu urvseed (u ewinn 3u) veukiiniu
NsuUIIULAT
Flizabeth Kastenholz kagaus (2547) n1sAnwINansenun1sdnudangfinssy
vieaiisndeimusssuiluideuilodaduus (Coimbra) ludsamalusona usegdls doya
yesfmounuvauay JULuunsUslna amdnwalvesundmeadios Snvarnisiiunis

=2

[ RHEERATON
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- Foyansfnudann Ussnaudaeeny 1eld msine WenA i o3 suvs

- dnwalgn19iune Useneudig n1siunieiin awindn Avn e1uninuy
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denuanannanuulanuidsveaniony vaeduana (2549) 130553 MICE iy
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w&2n1 785,000 AU TN uan (@dnanudaasunisdnuseyuuaziingsanis, 2553) vilv
Tud w.a. 2553 drinnudaaiunisdaussyunazingsans Usswelnglidaiuanudfey
TumsiaSuadiadnenm uazanutuudslritussioludlulssma SaaznoliAansadianu
a¥1e0ldl uasAnnmyuidsuveaasugia saudanisnsratsauiSesgnaivnssalud
o wafeassAludaginiariag Muszma aenadesiulasanisineduuds uazuloue
\A59§AaITaa5 15556 (Creative Economy) ¥8335Una wazludinvessuidsides “uun
yansusuldhiufufionisfernumunsunnssunsvieaiisnlugsia MICE” du Tedeld
Taeardesivuluvigvasniasglunisduasulminnisasisassavesgsia MICE lnanisusu
iy

MICE mnefis msdiausdudmisnisvieadienludnwaug Combined Destination
Tngenalenvuiazaasy avsufuduasunsendiondeslesuusameiiontnu was
duaFuanuiuilennmsvisnfisneldnseunudanieseninsema Tunsiagdaety
Tlneidugudnaenisinysssuuasuansdudmusivesgiiniaedou Suaniuninde
Uselowd wazannsaiiuselglitunsvieaiedlulsemelaiduegned (ade Suniigians,
2549)

umingrdeinuyasatans (ldseyd) Wardrdnadiudn lud (MICE) geunann
Meetings, Incentives, Conventions & Exhibitions é?faLﬂuﬂf:juqmammmﬁLﬁaa%@)aﬁ’Uﬂeju
fnvisaitsaidumadunlulsemaiiodisiunisussgudunun msvieaisuiiody
57978 9B ULARIFUAIUIIIA LavgraiunsTuludidiudfysonisiasuasig
wrughvamiuuuinnsslan dudesnidugudsunisindessninedie-fus uas
mhguiifsadesainsovissnssunsdliegnsuises wasdunidugnavnssudivae
Tundeunavaseseldednannuneliuinsugiavessemansludmniiidunelinings
wagn198eu Sereldvnansuinduarnnsldtisssninuasdnisinnu dnvieaiiends
5379 (Business Travelers) s aunsUssguAsL LA ULAAIAUAMIUINAASY B9
fi8nsnsldiredenuse furnnirdnieuileaiialds 4 wih wazuenmionndudsld
nszaeelalugningsiasneg MAsadostunisdanisussyudunun uagnisuansdudn
UTUIYIA 817 NQUUSTYMN Destination Management Company (DMC), N U3 ¥y
Professional Convention Organizer (PCO), Professional Exhibition Organizer (PEO),

Event Management Company (EMC), §l#USN1SAUE1UNTIAIY, TEUU Wad LHES 21N

dmiunisdnuszyudunun Wudu wazseldnisdouniainniswanisuainuiuay
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3. Conventions LUUNI5UTEYUNUULLDWINIGIYINIG LasiN1TLaNLUASUTDYAUDY
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UARAtUA1ER1TNFIRY NTeasuduiusiY T31uIUEInUsEyuRss 100 Ay U
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uienimiuay In1sdeanyuidsulunudssmensaginiaiige lnedsseznaidun 1 U -
8y
4. Exhibitions N13ANNTIANITNIBINULAAIAUAT NIAVULNDLANILALIVINUEY
AuArsausnis dalalrlszvsuriludivuls snuneanidu 3 Uszan Tawn
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Nature of domestic MIGE

Organisation's Internal Meeting! Travel Convention
Crganisation or departmentfunit is responsible for the The participants attend woluntarity and are responsible
entire expenses. for expenses parthy or entirety by themselves.

Padticipantz: employees, sales agents orinternal staff Participants: open to the public and certain
onhy departments/ people of the same profession.

Participants' needs and objectives
of domestic MICE organisers

Organisation's Internal Meeting! Travel Convention
COrganigation or department/unit iz rezponsible for the The participants attend woluntarity and are responsible
entire expenses. for expenses parthy or entirety by themzselves.

Participants: employees, sales agents orinternal staff Participants: open to the public and certain
onhy departments/ people of the same profession.

AN 2.6 d@1UUTENOUIBINITIA Meeting Wag Convention

fa : www.tceb.ot.th. (n.d.)

91Anlugsna MICE

1. DMC (Destination Management Company) U3twliusnisinnisviedien
dierlunataumnmadmiugninguesdns (Corporate) fananesdnsuieustvluiaie
ey Tae DMC fivihiAndulusunsunsviesierluguuuuiiuvanlyaisine eyl
Uszimavosnudiauyt Wiiuaiule warfiuua@e (Theme/ Concept) vaslusunsy
donnaodiuingUsrasAlazIAnTDIRNAINGNBIANT 1Y 9138AINTIU Team Building
UsgneufumsUseyamienmsviouiisufieidussda

2. PCO (Professional Convention Organizer) US¥v19U3n159An15U 589

uuRd s dneieg luunnsd PCO envdudeiausludauauuiunvifly

i A o a a o 1% o a o Ay va a
m&‘dizL‘VlﬂL‘WEJ‘VHﬂWTUiz;ﬂaa‘l/}ﬁiunﬁm\‘imﬂiwmL‘ZJW@J’HW]TUL&JENIVIEJ ‘Viaﬂﬂ']ﬂ‘VllﬂaVlﬁ
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uuda PCO fvthilumsuszanusuiloidey speaker viailursnsifionienenruiuio
idnenaITevesmy Ysvanunuludusngg elfnsuszaudiiaaaiseisuiedng
FnRanssudunuinisinaudsnisussgumadnmsiiteliiidniiuuszes (delegate) 16id
Tomanudeyanouaiindeu Snfisdvihfilunisinismanauazdssrduiusifiodauuli
audnaunausnevslunazssUssmanidmmsUszgn msdaussgaludnumeienadinng
n Exhibition AuaiulUsIe

3. PEO (Professional Exhibition Organizer) US#1#USN159A9 1ULAASAUAN
uned vthituimseuleesalaedingussasdndn fo msadrsannudimudzsewinag
Fouaziune Tasdesinnisueiiuiiuanson (ys) n1snainitedneiugusznounisu
ponysiiiouansdudn (Exhibitor) wazidwruddounsusu (Visitor) Tng PEO dasdnisd

v

AruAIAnTsIndisaasing Wy flegondianuaianieinagldnugdmneaudiiaunin
wazdosiimnunanuaneifielinindendeiiussaniam dufueauddenmeamiviasiae
Hafinsenguitiming uenimiloniniuidinisda Exhibition 019fin1sdnRanssudug mug
ugheniarfunisassyardislffuadeuasfurefiulusu 1y Conference/ Seminar
wazvie NMsdnmstanneniansgsATliteuasiune (Business Matching)
Nngudoyaves TCEB (2553) nuiliisafugsiia MICE flavdalud 2554 au Taqiiu
Tutssnalve Toya w Surau 2554 Sl
1. Meetings and Incentive - §aliiuanstaya
2. Convention
2.1 The 24" East Asian Medical Students’ Conference (EAMSC)
2011 Chulalongkorn University, Thammasat University, Mahidol University,
Rangsit University, Phramonkutklao School of Medicine
2.2 Asian Pacific Association for the Study of the Liver-APASL,
QSNCC
2.3 5™ Asian Pig Veterinary Society Congress (APVS 2011), Dusit
Pattaya Hotel

3. Exhibition - gslsluanstoya



2.6 ITeNNgTasiudnuduLaznginssuuilna

= a o 2 o a v
A9 2.2 NUIVERATUTZAUNENYIVDY

25

Usznuiliiedos
doya | woAnssu | vlewar | AN | edwie | Uady | dw | de
dm | mwe | suuuu nola wolalu | vanns | Usvaw | wau
yana | wazlade | vesdusn | guuuu | sUsuu | e@edl | e | ou
Ntinans RN Wunay | wAndwel | Awase | A3 | Uz
P nMswe | AsvAnd | sUlUU upiay nse | nan
29Uy 3 |
HOAAADY Tl sULUY
AuAY
ABINT
VO
o =
Unvioad
g lulmay
WU
] a
Wy i3
R v v v
Lw3gy il




26

(2548)

fn 53t

URZWUNTTOU
. v v v
FUNTUNGA
(1.4.4.)
A
JUNIUY v v v
(2551)
SR
Sfunsy
LAYy v
GUGAG
(2554)
GTRETY
gouuIa v v
(2548)
Uspifufiiendas (o)
Toya | woAnssu | vlakar | avudie | anude | Yade | dw | e
dw | msde | suuvuves | wela | weldlu | mms | Useaw | aue
yara | waslede | Audwes | suuuu | suuuu pa1adl | M9 | wue
fiflwase | fisvdndt | Wuway | wAndw | Swase | ms
oUW nMste | @onndes JUMUY | 9lusiag Mste | mane
AuAINY Twd SULUY
FRINISVDY
Tnvieadien
Tuurag
i
DIITIU
FITUNT
. v
wazilsw




27

(2554)

ngFAN

AngnEsHs
4y (2554)

A Va v = 2 aa ~ £ U =2 di LY
PINAITNN 2.2 Q’J"ﬂEJ"U\‘iﬂE‘U‘UiSLﬂu‘lflllﬂ’ﬂllLﬂEJ’JEUE]\‘]ﬂUﬂ'ﬁﬁﬂH']LiEN HUINNNITUITU

¥

Tgnudululsewelng dusutinvesnerynilne wastnvisaieivniswfanizngy

5318 MICE 191 7 Uszihu Ao

1.
2.

ToyaduyAna

wqaﬂismms‘%@LLasﬁa%’aﬁﬁwaﬁiami%a
vilauarguiuvresiuimesiisyaniidenndesiumnudoinisvosinvieaiien
Tuwsiaziiui

AuianelaguLuumnar sULuuln
puitanelaluguuuundnsiasiusagsuuuy

UDLAUDLUY




