UNANED

1% '
A a ! v

WHUUTTY WUINN1TUTEYNARNUUEN1ITHRININI SO U NINTAN TAIUETTULA

Y

A4519855A F91A5IN15I9uN8lABNUIUITY kuwensUsUlsRNudululsemalne dusu

Unvenniervilne wavtinviowne 1y i 1evIARnIngugsna MICE Iinguszasaiiiofinwd

o '

anwagnngnniazauaudaveiiuiy lnen1sdeninunuiged1einmuaaeneng

Unvieaiieinguilivung AnwingAnssudnvieaiieivnilng uazyievdaniengugsng

99

¥ '
a

MICE slouuamsnsusuldinfuiululssmelng uasiausuumeuinnssunisusuldthfuauly
Usznalng dmsuiinveaiiorrilng uazyndmfanizngugsia MICE Msumuenansd
Usgifiu 6 Useidiu fell Ao 1. dituiu 2. usanynefmusssy 3. nsdendnuvaneiitons
viewilen 4. woAnssutinvioadien 5. nMsdansuszyndusun NukanIEu aznsviesiuile
Husneta (MICE) wae 6. uifrdasiuinfiudusasnginssuiuslan tneldn9ifedasina
(Quantitative Research) Wuudauanutinyiaiilen wazl¥eAuAIN (Qualitative Research) wuu
d1599 uavdunivalmugiuly nansieseiveys ..

1%

Uy NsUTEENd MIvpdigIuTanImueTsy Nsvieaiietadnaassd

£

Ad1Agy : W0

Keywords : Local Textile, Adaptive Using, Cultural Heritage Tourism, Creative Tourism



