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ABSTRACT

The objectives of this research were to 1) study customer satisfaction of
service quality of Government Saving Banks in Nakhon Sawan Province, and 2)
compare their satisfaction when they were classified by gender, age, education, monthly
income, and occupation. The sample was 400 customers depositing money at
Government Saving Banks in Nakhon Sawan Province. The instrument used for this
research was a 2-part questionnaire. The first part was personal information questions
and the second part was customer satisfaction evaluation. The questionnaire was
approved by 5 experts, with a reliability of 0.95. The data were analyzed in terms of
percentage, mean, standard deviation, t-test, F-test, ANOVA, and Scheffe’s test.

The research results were as follows:

1. according to these 5 criteria used to evaluate: tangible service, trust,
responsiveness, reliability, and understanding and knowing customers, their overall
satisfaction was rated at a good level.

2. comparing customer satisfaction, the researcher found that when
customers were classified by gender, age, education, monthly income, and occupation,

they had different satisfactions of service quality at a significance level of .05





