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ABSTRACT

This survey study examined 1) Thai business people’s perceived English
proficiency levels that are relevant to their international business tasks, 2) their needs
of English use for ASEAN intercultural business communication, and 3) challenges in
using English in ASEAN. To complete the research objectives, the study employed
Hutchinson and Waters’ (1987) needs analysis and was based on literature reviews on
challenges in intercultural communication. Drawing upon 100 questionnaires and 12
semi-structured interviews, the data was analyzed by using descriptive statistics and
content analysis, respectively. The findings indicated that Thai business people have a
limited ability to use English. They need to develop English skills, chiefly speaking
and listening, through independent learning, and become more aware of the cultural
influences on the varieties of ASEAN Englishes. Furthermore, language differences
among ASEAN English users, context, communicative style, and indirectness are the
challenging factors requiring ASEAN cultural knowledge to understand their ASEAN

counterparts and to achieve their goals in ASEAN business communication.

KEY WORDS: ASEAN / BUSINESS PEOPLE / INTERCULTURAL
COMMUNICATION / INTERNATIONAL BUSINESS / NEEDS
ANALYSIS

118 pages




Fac. of Grad. Studies, Mahidol Univ. Thematic Paper /v

o o & [ Y] a
msdisanudesmssuilunazanuimelums lgnwisenguueningine Ine
emsdeasseundiausssulusudeu

A SURVEY OF THAI BUSINESS PEOPLE’S NEEDS AND CHALLENGES IN
USING ENGLISH FOR INTERCULTURAL COMMUNICATION IN ASEAN

1 ] Q(
J9n W ING 5638209 LCCD/M
ALY, (MBMagIAUsITUNOMITOTTHAZNMTHAILT)

A a J a ~ a v d
ﬂm%ﬂﬁiuﬂ1§ﬂﬂ?ﬂ‘ﬂ1ﬁ1§uwu‘ﬁ: AINUIMN ﬁauLuﬂu, Ed.D., qUATT YITAURAYT, Ph.D.

v 1

UNAALe
9 o
QUATEHANEY 1) STAUANTIOULNINIBIBINGBYBNINGINY NNty
J Y o & o a Y [ ) o A
uszrInszma 2) anudesmssuduveningsne Inelumsldndwngudmsudoas
53nvsznNVImusssy wag 3) aAnwmmelumslgnwidngsluendeu Tasimuifaises
. . o o
Needs Analysis ¥4 Hutchinson and Waters’ (1987) wilszgnd lduazidoyaninnis
4 y ' @ < @ Aav c?/' dy
numuIssunssuzosnuihmelumsdedissznnaiausssuuniunanlumsiteassil
A [ o o a 4 aa a ..
Foyan lASunUUDTODIWTINIY 100 YARNINNTNTIZHAIOADATING MU (Descriptive

o 4 L v W a o 1
Statistics) HazdoyanINMduMbel (LuuUeIaseasa) fingsne Inesau 12 v gn

Y
a d a J . awv ' @ a 29y o w
’Jlﬂ§1$1/iN1uﬂﬁ’3lﬂ§1$?ﬂﬁﬂ1’ﬂ (Content Analysis) Naﬂﬁ’Ji]ﬁliglj’.ﬂuﬂ‘ljjﬂi]vl‘ﬂﬁliJ‘U’E]iﬂﬂﬂGlu

v
=~ [ 2

o = o & v @
ﬂ’lii%ﬂ’l'ﬂ’l@\iﬂﬂy %\111ﬂ'J’]llgf@\?ﬂ’lfﬁ]’ll‘]Ju'V]fl]gW@lu'W]ﬂygﬂ’ly']@\iﬂi]H TﬂEJmWWﬂﬂ‘meiw‘ﬂ

a

1 9 9
pazmiile  gedulngFouidronwes  Neihingsne Ineaszmindeoniwaneiausssy

U Q

' v '
ﬂmwammmwmﬂwawmmnmﬁanqyclummaummﬁu aﬁqmmuﬁﬂmwwmm UIUN
& A ¥ d 9 & Y o =
g‘]JLL‘]J‘]Jﬂﬁﬁ’E]ﬁ'ﬁ HagNTaa1ITN 1IN0l L“]J‘L!ﬂ’NN“I/I'I“I/HEJGlL!ﬂﬁﬁ’i)ﬁ'ﬁﬂ?ﬂﬂTﬁﬂ@x‘iﬂq‘]&m
! Y a Y ~ Yo ~ A Y 91 a =
ﬂ@i'mﬂﬂﬂ’ﬂmG]@\?ﬂﬁliﬁlug’wuu‘ﬁiiuﬁﬂl"ﬁﬂu L‘WE]L"]Jﬂi]IZ;IJ%"J‘Mﬁjﬂi]E]W!“KEJuLLﬁ%‘]JSiQL‘]QhWIHEJ

lumsdoasgsnalugiinig

118 ¥




