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ABSTRACT

In 2013, 22.3 million of tourists had been in Thailand. Chinese tourists were the no.1 which
represented 20% of total tourists and continuous growth every year. According to Synovate, Chinese
tourists have been separated into 2 groups: Chinese tourists that visited Thailand by travel agency (CTA)
and Chinese tourists that visited Thailand by themselves (CTT) which the latter has been rapidly growth
and recently dominated 71% of total Chinese tourists. The reasons were that China has been rapidly
growth in economic, young and working people have earned more money, along with the progress of

online communication that allowed the people to reach more news and information. These stimulated
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the revolution in consumer behavior. Moreover, CTT showed the high expenditure per person per trip.

Consequently, Thai entrepreneurs should focus and reach the CTT group. Besides creating the product and

service innovation, entrepreneur should plan the appropriate and efficient communication channels. The

popular online communication channels for this group were navigation websites, social media and travel

mobile applications or offline channels such as travel books. If entrepreneurs could choose the suitable

channels with the right time and the right sequence, they could get the route to bring the revenue from

Chinese tourists to the company successfully.

Keywords : Chinese tourists, communication channels, online channels, social media
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SCHOOL TEACHING BY E-LEARNING : A CASE STUDY OF WATSAMBUNDID SCHOOL
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ABSTRACT

The purposes of research were to 1) evaluate achievement of e-learning systems in Mathemetics
comparing between before learing and after learning 2) evaluate satisfaction of students with learning
through e-learning in Mathematics. The target group was 3 teachers and 28 students in the primary
level at Watsambundid school. The research instruments were e-learning in Mathematics for students,
achievement test and satisfaction questionnaire. The statistics that used in data analysis were the mean,
standard deviation, maximum and minimum values. The results showed as follows :

1. Target group’s achievement after learning with E-learning in Mathematics was higher than
before learning.

2. The result of satisfaction was at a high level. The average was 4.05 and a standard deviation
was 0.50

Keywords : Information Technology , Teaching Online Systems, Phra Nakhon Si Ayutthaya Province, Small

Foundation School
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