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ABSTRACT ) T

The objectives of this research were 1) to study the quality of electricity payment
services at Lop Buri Provincial Electricity Authority Office, and 2) to compare quality of
electricity payment services at Lop Buri Provincial Electricity Authority Office when
consumers were classified according to gender, age, education, and occupation. The study
was conducted with 398 consumers in the area of Mueang District, Lop Buri Province. The
instrument used in this research was a two-part questionnaire to a reliability of 0.9838. The
data were analyzed in terms of mean, standard deviation, t-test, one-way ANOVA and
Fisher's Least-Significant Different (LSD).

The findings were as follows:

1. the overall quality of services was at a good level. Considered each individual
aspect, their mean values were ranged in descending order as follows:, service with
voluntarily, keep good perception for the organization, politeness and care, quickness,
respect, response to customer's need.

2. comparing mean values of quality in each aspect of services, the researcher
found quality differences in each service at a significance level of .05 when consumers

were classified according to gender, age, education, occupation and monthly income.





