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ABSTRACT

This research aims to 1) study the influential factors customer’s purchasing
decisions in any life assurance products at Siam City Bank PCL, Takhli Branch; and
2) compare the personal aforementioned factors when customers were classified by
gender, age, educational level, marital status, number of contracts, monthly income, job,
and the customer’s purpose for life assurance products. This research used a sample
comprising 333 customers calculated using Yamane Formula with a sampling error of 5
percent from a population of 1,958 at Siam City Bank PCL, Takhli Branch. Then
stratified random sampling was used to group the sample by their occupations which
were government officers, employees at private companies, business owners, farmers,
and others (_students, househusband, housewife, general labor, merchants) Data were
collected by a questionnaire and the data gathered were analyzed by a custom program
to calculate percentage, mean (i ), standard deviation (S.D.) t-test, One-Way Analysis
of Variance, F-test, and Fisher’s Least Significant Difference (LSD).

The findings of the research were as follows:

1. the overall factors affecting customers’ purchasing decisions were at a
high level. When closely analyzing the effect of each factor and when classified by
ranking from high to low level, the affects on purchasing decision making ranked as
follows: services, insurance agent, compensation, premium payment rate, protection
conditions, and company profile. Only profile affected at moderate level, while all the
other factors 'affected at a high level. |

2. comparison of all factors affecting purchasing decisions showed the affects
when the customers were classified by gender, marital status, monthly income, job, and
purpose of the products: the resulting differences were at a statistical significance level
of .05. The affects among all factors, when classified by age, level of education, and

number of contracts, showed no differences of statistical significance.





