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ABSTRACT vouk

The objectives of this research were to 1) study factors affecting the success
of management of Toyota Car Distributors in the areas of Lop Buri, Sing Buri, and Ang-
Thong and 2) to compare the factors when the distributors were classified by relation
with the company, gender, age, marital status, education, average monthly income,
Toyota branches, and work experience/service period. The sample, collected using
stratified random sampling during 1°- 31é{ July 2009, totaled 356 of management and
managers, employees, and customers. The instrument was a questionnaire approved by
S experts with a reliability of 0.918. The data were analyzed in terms of percentage,
frequency, mean, standard deviation, t-test, F-test, one-way ANOVA, and Fisher's Least
Significant Difference: LSD.

The findings of this research were:

1. the factors affecting the success of management of Toyota car distributors
were, overall, rated at a high level. When considering each individual aspect, the
researcher found that they were ranged in descending order as follows: innovation and
technology, company fame, company capability, service quality, and company finance.

2. comparing the factors when the sample was classified by gender, age,
marital status, average monthly income, and work experience/service time, they were
not different at a significance level of .05. However, when the sample was classified by

relation with the company, education, Toyota branches, the factors were different at a

significance level of .05.





