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ABSTRACT

The objectives of this research were to study 1) effects of large-scale retail
businesses on marketing factors of wholesaler in Chai Nat Province, 2) compare effects
of large-scale retail businesses on marketing factors of wholesaler in Chai Nat Province
among the sample group when they were classified with education, experience about
shops, type of shop, product type, place and distance between a large-scale store and
wholesaling store. The sample was 129 wholesale owners in Chai Nat Province during
year 2010. The instrument was a questionnaire approved by experts with a reliability of
0.838. Data were analyzed in terms of mean, standard deviation, t-test, one-way
ANOVA, F-test, and pair comparison with Fisher's Least-Significant Difference: LSD.

The results were as follows:

1. the effects of large-scale retail businesses on marketing factors of
wholesaler in Chai Nat Province were overall rated at a median level. Considered
individually, all aspects had mean values ranged in descending order as follows:
participation in services, process of services, distribution channel, physical environment,
product, price and marketing promotion.

2. when they classified with place and distance between a large-scale retail
store and a wholesale store, the aforementioned effects were different at a significance

level of .001.





