
n wnw 3 ndmuun'. (2539). ~ ~ a o ~ n ~ ~ ' I ~ d ~ u n ~ ~ r n S l l ~ ~ n ' ~ ~ ~ l b n i r r n i m n ~ ~ ~ w  40 
qnmnn?maiu?r n ~ d d n m m a m m ~ d ~ o ~ ~ ~ u o o ~ n ~ ~ n d  
~ s a n s ~ u l d h r .  ? ~ ~ J I C W U ~ ~ ~ I U M ~ ~ I U ~ W  ~ w i i l ~ n ~ n i l l ~ i i n o ~ G u .  

n q a d  7nunw.rrA. (2549, wqn?n?uu 24).ilnm~nuil~noOatnn~~I#113n~~~~ 

มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี



www.tu.ac.thlor_q/ofrectorlpersonltrainlknowlsenricelteerasa k.fileslslide007. htm. 

f i n  yqr~~n' .  (2539). r n ~ ~ u & n o l ~ I ~ n ~ d f i ~ ~ a ~ w a ~ a ~ o ' ~ n H ' ~ d d ~ w ' n a ~ ~  

~udsruinrilnmmlntt~1~n"n~1di~~~w~11n~~n'~1~itlJ~11'~n~'1. in ulfiw wd 

มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี



. (254811). n~Sjmnrnwmawiuinq~. nTanw: U R J R I ~ .  

ii?u insun,~~rrrhnmi muon. (2543). nqSmi9~5nila~. n p n w  Y: tfE~mih. 
a d d  d Wrr ?n w ~ m  s m n y n ~ u ~ f i .  (2552,nnnnu 15). ~%=?MIIICIR~S~IIB [a B U ~ R ~ ] .  

มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี



nvinwq: ;uhlabr. 
RTGU G R I ~  y nr. (25491. ~ ~ ~ ~ R ~ I U A ~ W D I Q ~ O J $ # ~ ~ R ~ ~  liil . 'jlaC~~ii eq. 

n7atnw.l: puYjUBq5~. 

mrwinr, mu. (2549.64~11 n u ~ 9 ) . ~ ~ & 1 y a ~ t = m n ' ~  [aaulsGj.~Yiii~l6~7n: 

มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี



aurn' ~8oiaru1. (2541 1. R ~ ~ M ~ J ~ D I ~ ~ J . ~ J ~ ? Y ~ ~ ~ ~ ~ U H H ~ ~ ~ ~ H H O ~  h~nniriti 
i l ~ i o ~ g 3 r y .  ~ w L ~ I ~ ~ w u ~ ~ ~ ~ ~ I u M ~ ~ w ~ ~  U M I ~ W L ~ I & J  U ~ ~ W B .  

EIR~;I qun~mma ~6. (2543). ~ a i u A ~ n o t ~ l w ~ ~ ~ ~ ~ ~ ~ w H ' n ~ ~ ~ n ~ m ~ a Q ~ ~ m v i ~  

damaln~ .  inai~wu$fiyyiun~Y'm~m u ~ l ? n i l i ~ * ~ - ~ u d ~ u n ~ .  - - s t d  ~nncu iilifuwirf. (2538). mni~~ninl )ruami~IIau~~ (Gowns~n 3). ny  Lnwy. 

Barsky, J.D. (1 995). World clam customer satlsfadon. New York:lrwin professional. 

Cobb-Walgren,C.J.,Ruble,C.N.8Donthu,tv. (1995). Brand equit)l,brand preferenwand 

purchase intent. Joumal of Advertidng, 24 (3) ,2540. 

Oansky,K.H.,& Miles, J (-I 997,November).Hospital& health servlce adrnhstratlon 

of the foudatlon of the Amertcan College d health care executive. 

Journal 42(521) , 165. 

Gronrws, C. (2000). Senrlce management and marketing : A customer relablonshtp 

management approach. Chichester UK: John Wiley & Sons. 

Kotier, P.(1997). Market management:Analysls plannlng Implementation and 

control.Englewood Cliffs:Prentice-Hall. 

Lassr, W., Mittal, B., & Sharma, A. (1995). Measuring customer-based brand 

Equity. Journal of Consumer Marketing, 12(4),t 1-1 9. 

Mackay, M..M. (2001) , Appllcatlon of brand equlty measures in sewlce markets. 

Journal of servlce Marlreting , 1 5 (3) , 2 1 0-22 I. 

Park, C. S.. & Srinivasan, V. (1994). A survey-based method for measuring and 

Understanding brand equity and its extendibility. Journal of Marketing 

Research, 8(3), 271-286. 

Vroorn,V.H. (1 988). Work and motlva8on.Florlda: Robert E. Krieger. 

มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี




