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The objectives of this research were to 1) study factors affecting consumer
decisions on life insurance purchasing in Saraburi Province, and 2) compare the factors
affecting consumer. decisions when a group of consumers was classified by sex, age,
education, marital status, number of children, occupation, and monthly income. The
sample was 400 people who have purchased life insurances and Iivéd in Saraburi
province. The instrument was a questionnaire designed by the researcher and approved
by 5 experts, with a reliability value of 0.939. The data were collected during March 1™
2009 - March 31“, 2009 and analyzed in the terms of percentage, mean, standard
deviation, t-test, one-way ANOVA, and Fisher's Least Significant Difference: LSD.

The findings showed that:

1. factors affecting consumer decisions on life insurance purchasing in
Saraburi Province were, overall, rated at a high level. The researcher found that mean
value of each factor was ranged in descending order as follows: payment method,
choosing a life insurance sales agent, choosing an insurance company, coverage
period, and purchasing quantity.

2. overall, classified by age, education, marital status, number of ;:h'iidren,
and monthly income, consumers had different decisions on life insurance purchasing at
the stat_ié'ticaily significant level of .001. Overall, classified by sex, consumers had
different decisions on life insurance purchasing at the statistically significant level of .05.
When consumers were classified by occupation, they, however, had no different

decision on life insurance purchasing in overall.





