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The objectives of this research were to 1) study the factors affecting
consumers’ decision on drinking green tea in Muang District, Lop Buri Province,
2) compare the factors affecting consumers’ decision on drinking green tea when the
sample was classified by gender, age, educational level, occupation, monthly income,
and marital status. The sample group was a random sample of 400 people from a
population of 263,589 in Muang District, Lop Buri Province. A questionnaire employed
for collecting data was constructed by 5 experts with a reliability of 0.94. Data were
used to calculate percentage, mean (i), standard deviation (S.D.), t-test, F-test, one-
way Anova, and Scheffe’'s method.

The findings are as follows:

1. the consumers were mostly single female with bachelor degrees. They
had an income of more than 20,000 baht per month. They were mostly business
owners.

2. when the sample was classified by marital status, all factors had no
statistically significant effect on consumers’ decision on drinking green tea. Classified by
gender and occupation, the consumer's decision was affected by the factors with a
statistically significant difference at the level of 0.05. Classified by age, educational
level, and monthly income, the consumer’s decision was affected by the factors with a

statistically significant difference at the level of 0.001.





