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The objectives of this research were 1) to study factors affecting part-time
Thepsatri Rajabhat University students’ purchasing decisions on OTOP products and
2) to compare the factors affecting their purchasing decisions when they were classified
by gender, education, monthly income, age, their faculty, and current living area. The
sample was 350 out of 3,996 undergraduate and graduate students. The instrument in
this research was a questionnaire approved by 5 experts, with a reliability of 0.90. The
data were analyzed in terms of mean, standard deviation, t-test, one-way ANOVA, and
Fisher’s Least-Significant Different : LSD.

The findings were as the followings:

1. in overall, all factors affecting their purchasing decision on OTOP
products were rated at a high level. Considered individually, the factors were ranged in
descending order as follows: product, price, distribution channel, society and culture,
and marketing promotion.

2. when the students were classified by gender, education, monthly income,
age, faculty, and current living area, the factors indifferently affected their purchasing

decisions at a significance level of .05.





