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ABSTRACT 

The objectives of this research were to 1) study factors affecting customers to 

use services of computer repair centers in Muang District, Lop Buri Province, and 

2) compare factors affecting using the services of computer repair centers in Muang 

District, Lop Buri Province when customers were classified gender, age, education, 

occupation, monthly income, and type of customer. The sample numbered 384 

customers who used services of computer repair centers in Muang District, Lop Buri 

Province. The instrument was a questionnaire developed by the researcher and 

approved by 3 experts, with a reliability of 0.865. The data, collected during March-April 

2009, were analyzed in terms of percentage, mean, standard deviation, t-test, F-test, 

and Scheffe's method. 

The research results were as follows: 

1. factors affecting customers to use services of computer repair centers 

were rated at a high level both in overall and each individual aspect. Considering each 

individual aspect, the researcher found that the mean values were ranked in descending 

order as follows: price, staff, physical features, process, and promotion. For the last 

three aspects, their mean values were equal. 

2. in overall, factors affecting customers to use the services were different at 

a significance level of -05. Considering each individual aspect, the researcher found that 

factors affecting then to use the services were not different at a significance level of .05, 

when they were classified by gender, age, occupation, and type of customer. 
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