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6Sel,5M) 4; 30,790 23,008 -25.27 

1,501-1,800 4; 20,292 18.31 1 -9.76 

1 ,801-2,COO 4; 5,691 7,459 31 -07 

90 tl~m'& 2,001-2,500 4; 4,474 5,463 22.1 t 

2,5013,000 44 729 553 -24.14 
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3001 qrlr U U \ ~  108 176 62.96 

J3U 62,084 54,970 -t1.46 
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DOUBLE CAB 30,300 26,688 -1 1.92 

J7U 148,653 119,870 -19.36 
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~ n i d a n ~ r w l r ~ a ~  unyn < 5 Gu 3,969 3,012 -24.1 1 

lJm?n510 gu 1,577 1,329 -15.73 

u ~ n  > 10 Gu 3,114 2,633 -15.45 

57U 12,807 13,088 2.19 
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57UU DW'Il7UYlJHU~ 223,544 187,928 -15.93 

dui ( q n m ~ n ~ . r u u i ~ ~ ~ : ~ n ~ I n t l ,  2550, D?UI uu 28) 
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2 i d n  (Vavra. 1992. pp. 141-142) 16n i77 i l  R ? ~ U $ J W O ~ ~ V D J ( U ~ ~ ~ ~  

a a J i ~ d ~ ~ e ~ d ~ h ~ u $ a u u l n  $4 h@ii i ;a  n i s n ~ i n ~ n i o J ~ q 5 ~ ~ ~ o ~ n ' 1 1 ~ ~ ~ 1  M ~ D  
d " ,  t u i n i n o w i A  s ~ u ~ ~ n r r u ~ u n i r n q u s ~ n ~ ~ ~ ~ ~ ~ a ~ ~ 6 ~ ~ i ~ ~ ? n ~ ~ ~ u ~ m '  a i n h  J ~ W  

w~rn~uh60?run-1~ ~ I ~ - I I I <  ~ U ~ ~ ~ ~ $ L ~ ~ ~ ~ ? ~ ~ ~ ~ ~ = : Q ~ I L R : S ~ O L ~ O J I L ~ : ~ U ' T ~ ~ ~ ~  U 

e R ~ ~ ~ ~ * ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ L I O ~ ~ ~ ~ ~ ~ C ~ ~ ~ ~ ~ J W O ~ Q ' I W ~ U R " ~ ~ L ~ = : U ' s ~ ~ ~ U U  ~ ~ ~ ~ r i ~ d s u ~  udni 

~ ~ ~ ~ n m ~ n n ~ ~ u ~ d w 0 ~ ~ 6 o : u o n d a i ; ~ n ~ ~ u ~ r i w u 1 o ~ ~ a n ~ d ~ d u n " u  i~a:hulrrdo:: 
smniinduusnf n h  

~caddgu (Chaplain, 1994, p. 54) khdldl n??~f l~a ' lo~ul~i i~f l71u%n 7I 

L-A Y U  u o ~ ~ u i % u i n ~ r d o ~ n ~ u u ' T n i r  d ~ r ~ u n l ~ d ~ s u n n n 1 ~ ~ $ ~ ~ d 9 ~ r i a u a  J ? U U ? ~ I ~ \ U  

~ w u i r n . r ~ f u ~  
laad (Shelly, 1995, p. 9) l g n i ~ ~ i i  n ? ? u i ~ w  ak~u~uff~n?iaJ?n H ~ J  

ouuua~urjw6 W a mmu$nlunmum ue:nmu%nlunl~au n?is$nlumtuan ~ i l w  
d A A  ua J # d 

r n l ~ ~ a n n ~ u  ~ L ~ ~ R ~ U ~ L ~ ~ D = : V ~ I I M ' L ~ ~  w n7iu9'u n ~ ~ ~ ~ ~ n ~ ~ i l ~ ~ ~ ~ u ~ ~ n n u r n n d ~ ~ i l ~ n  
w d d  n m u ~ n t ~ n ~ t u ~ d u ~  nii~18utiru~?~ur~nn115::~11BaunKu u a : n ? ~ u ~ $ m u ~ r n  
wn 2 ri~lmificl nmu z p ~ i o ~ 7 w @ n n l  tu? niri uaulGn nj$uuo-:t~'wlsiiinmu plilu 

"a d n ~ i u ; ~ n n n K u $ u i a u  ua:nmurn&i w ~ i u ~ m ~ a ~ 7 n n i 7 ~ ~ 7 u ~ n l u n 7 ~ 1 1 7 n ~ ~  

nqiupnn~oau n m u ~ n n i  ~ u ~ n u ~ : n ~ ~ u ; ~ ~ i j m ~ i ~ ~ ~ ~ w " u f  n'u~ri~~~R"uQuCau~~ar  
-i:wnmnriuwirh o~n?lu~n&muu"~5oni~  1:uun11~4~rral~I~en?luw"Jw0I~ 

d ' d  ~ f i ~ u u ~ u o s : u u n ~ ~ u 8 ~ w a l a i j n ~ ~ u ~ n n ~ ~ u a n u ~ n n i ~ ~ 1 1 ~ u ~ n n i a u  

ABRLR a j  (Kotler, 2003, p. 98) liYna72ii nmu4walonu~ubJr=Gu 
n ~ ~ u ~ i n u o ~ ~ n n i d i i w ~ a l n r n t ~ d i s u ~ n ' s l l  r t ~ . i ~ ~ u ~ d ~ t I s a u $ i n ? m a u u 3  

w8nn'~u41'~"silm.r~~~iu11a~~tBmn'wsl" r Y u n ~ r n i ~ w i ~ u a ~ ~ n r i l  ~ ~ ~ ~ ~ ? I u w E I ~ ~ ~ € I J  

$n~oe~f imuinn~iuu61nFi1~'1~~i idw a d f : T u  n?ian~n~%a~unn~in3'11a~~f) f la  

(expectation) r ~ m o ~ n d ~ : a u n n & a r n ~ ~ u ~ r u o ~ m ~  U OJ$~EI ri~uuad~dsaJmn 
d ~ m r r u ~ 6 n i o n ~ . r r i ~ n u u a ~ w B m n ' ~ 4 ~ f i n o ~ n r i n n ~ r n ~ i ~ ~ s ~ d ~ ~ i l ~ ~  dkdtn~10~ 

s : ~ ~ ~ v r s ~ u i u r ~ i ~ n ? ~ a w ' ~ w s ' I o ~ ~ ~ ~ $ n ~ r i ~ m ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ i i ~ d ~  ( V ~ I U B  

added) n l r ~ i l ~ ~ n r d l l i u ~ ~ ~ ~ 1 7 n n 7 ~ ~ ~ m  (manufacturing) ttwril3nilin (marketing) 

s?u~~8nirl l~~7ui?un"un'~ d i  0i-13 ' L ~ u f l ~ ~ ~ n r n r a i ~ ~ q f ~ n 7 w f ~ u  (total quality) 
A ? n r c i i i ~ n ~ ~ n n ? i u u ~ n d i ~ n ~ ~ n ~ ~ u J ~ ~ u  (competitive differentiation) qzudlnu ou 

I<n'u~nn'?n:n'a~u7nni7w"un,utla~~nn'i (cost) a S l y u u o ~ p n n i t i ~ u I ~  4 i i a  mni 

hi61 (price) 
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oqnQ\a q l i 2n l iq  nmuib~wnls wmtlii~ w~~n"~cbw's~~Iurn ~61711 a3 

@17Infi customer value) Lihrwad daar inn  w ~ m n " ~ ~ ~ ~ a u " s n ~ ~ ~ ~ 6 1 1 ~ . a i i t i l ~ ~ d 1 ~  

rnum~u"1Tnn ~ariiu8nn"m~i ~ n m i w d ~ ~ o ~ ~ ~ n ~ ~ u ~ a ~ n a ' a ~ i i ' ~ 1 f i ~ i u 6 a ~ n ~ ~ ~ o ~ ~ n ~ 1  
@ ~ n ~ & u ~ i u &  ~ C f i n ~ i q ~ n q q u E i ~ r r a 1 i l q o j ~ n 6 1  'Y r l i l < a ' a n f i i % u n ~ ~ u u ~ n i ~ 3 ~ ~ a e  U 

~ ~ D I G ~ ? ~ Q ~ ~ ~ ~ U I ~ L ~ L I U Z U ~ ~ ~ L ~ ~ J V U U  
r .I nnl lhn iyva~~nuFidw als  

cl?~ufi~wa~~liuedoni5$nn11111 ?i)~aitld~:n7~ (&UIWT L H U ~ ~ F ) ,  2549, 

a\il 18-19] k d  
I. n q i ~ ~ ~ ~ a 1 o u s ~ ~ n 6 ~ ~ i l u ~ i l ~ ~ 1 f n ~ ~ d i l  w ~ d a w ~ ~ n ~ ~ u n ~ ~ . a ' o ~ ? a  

X 
n~.rK~~iiuIolun~~u~T.n+~~~ a~inn*? tte:riaIGiiimni~m$~ 

2. n~iuFi~woluua~gn6~.li~u4ts"a~dni~ iia~Rilrmauus~nis~~i~u'u 
n ~ o ~ ~ q d n l i o n i ?  ~ d o ~ n n n ~ ~ u ~ ~ w a ~ o u o ~ ~ n ~ i ~ ~ u ~ i ? ~ ~ u n ~ ~ ~ i ~ u " ~ a " u ~  d~i iu ln  
n ? i u r n u ~ m ~ w n i r d ~ u " ~ d ~ ~ i i a n i ~ ~ ~ ~ s i ~ ~ u ~ ~ a t i ~ ~ d ~ ~ ~ ~ ~  

3. +~~IU;JW E l~5 l984~ l In ' l~ f l~ f i~<L lh$ i+  \ u ~ ~ ~ T L ~ u H . T ~ ~ ~ s I o J @ ~ ~  
Y U  bhiudriiWAnrnmad~ ~~d~~arnsl<nmufi~ w o ~ ~ ~ v ~ ~ ~ ~ ~ I ' ~ u T : $ ~ u ~ J L ~ u ~ ~ u ~ ~ ~ u  

~fluu~Gsu ~ ~ u ~ i f i ~ ~ o : d ~ : ~ ~ ~ n ~ 1 ~ ~ ~ i ~ m ' a ~ ~ ' i l m ~ ~ n i ~ 1 f i ~ n 6 1 ~ ~ ~ ~ ~ n ~ ~ u ~ ~ ~ ~ ~ r " ~ r ; l ~  

bia~l ieuua uarnsm~ounmuihw a ' l ~ v o ~ ~ n n " ~ a r i ~ ~ ~ ~ + ~ ~ ~ u  a LA o~ilu%a~alu 
n i l ~ u d ~ ~ n r u n ~ ~ ~ ~ n 1 ~ ~ 0 ~ ~ " ~ 0 ~ i a ~ ~ ~ ~ 6 a ~ n i  uarrrfi~nnui~j~wnliluri;nn'7 

4. n~7uEi~walouo~gnhi~ilun7~1fluu~tu~ ~ d o i ~ w ~ f i o u ~ t 6 ~ i n - 1 ~  

Y I I J ~ R U  dciflwci?~L~u:i7 w ~ J I U ~ ~ ~ I H ~ W ~ ~ ~ F ) ~ ~ U ~ ~ G ~ I T ~ T : " I I ~ ~ U  uloulu tka:ni~ 
@?Inn a i ~ ~ ~ f i i ~ u ~ t l u a ~ R i ~ G n ~ s v a ~ ~ u " T ~ f t m  i1~3"unmuidw a l i l ~ a ~ q n c i ~ ~ d ~ t i i ~ ~ ~  

k $ ~ ~ e r ~ u ~ n ' i ~ n n u r i ~ w  DI~]'II~Z+L!U~ ~ % ~ ~ l a d 3 = : 1 u ' f l u ' ~ ~ r i ~ f i ~ ~ v i 7 t u  ~ s i  

& i ~ ~ a i i ~ r : u u ~ ~ ~ h ~ u ~ : ~ ~ c 1 u ~ i j d ~ ~ ~ n ~ n ~ w 4 ~ t l  n i s r r i i ~ ~ n u 4 ~ w o l ~ 4 ~ ~ ~ ~ 1 4 r " u  
~ a l a m h i  n y n ~ ~ f i o u i n n i ~ ~ ~ 9 f l ~ ~ i i l ~ a  d 14 oan~rn~unpm~w%%i~ D ~ ~ ~ V U U R : :  

~ -ma~~v i"nhn~wd a ~ i f o j  

1.2 r n 1 f i ~ n 7 ~ u f i ~ a u l ~ l < t ~ r i ~ n 6 7  U iiluif-~CuinGy y d o n ~ i u h t i ~ ) ~ a ~ ~ f i w  

~ ~ a ~ ~ i n n ~ ~ r ~ ~ ~ v r a ~ ~ ~ i ~ ~ u ' 1 1 ~ ~ n ~ n " w 6 ~ ~ 0 # ~ ~ ~ a ~ v ~ ~ n ~ r ~ a ~ ~  lJ ~auii~nmfiflmun"n~~o 

nsl~i~ln'ww'n'au i a w a f i ~ ~ ~ r i ~ l s ~ r u : m  I ~ ~ ~ ~ ~ d ~ ~ j ~ ~ n n i % n ~ ~ n ~ ~ u ~ ~ w o ' ~ ~ i o ~ ~ o  Y Y  

d 1 

I m n ~ m l ~ ? ' u ~ u a ~ w a d ~ r ~ ~ ~ u ' ~ ~ ~ ' l m ' r " ~  r i o ~ ~ e u ~ ~ o u ~ u ~ n u w i m I r l ~ j i 1 ~ ~ 1 1 m a ~  
A urn ~ J R ~ ~ ~ R I ~ M ~ J ~ ~ ~ ~ R ~ ~ I I I ~ L L R : ~ ~ S ~ H U ~ I ~ ~ U ~ , U ~ ~ ~ ~ D ~ ~ R ~ ~  

~ I ~ I ~ ~ ~ ~ I U ~ ~ J ~ ~ ~ U ~ J W ~ ~ ~ ' ~ I ~ J A ~ < I ~ U ~ ~ ~ U L ~ J D D ~ L ~ U  U 2 h u  ;O 
1. FI?'IU'LI€IU (preference) 

2. slf~hn?ia6adn?r (match) 
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10~uuu 1La:rnqn (Schiffman 8 Kanuk, 1991, pp.6-7) nfi lai l  wqqnllu 
@?Inn nului?o ~ ~ i u d c w ~ ~ ~ i o w  q ~ n f f u d  ~ Y " S ~ ~ " L I H ~ ~ D D ~ ~ J M T L C P ~  L L ~ J M ~  "is& 

nlsla' nlrdrr ~iuqmrii ~~~mirl~i~uIuuiinn'~w'~~~:u"sn~~ b o n w i i r  :nau~wa~ 

2.1 i lnnnwqAn~ru (a model of consumer behavior) 

?nd u ~ u ~ i u d m n u ~ u ' ? ' I ~ ~ ;  t11n'u a ' n ~ w a m m ~ d ~ ~ h  4 o rndnln 
~ ~ w q R n r s u ~ u ? ~ n n ~ ? o ~ u ~ 6 1 ~ w q ~ n ~ 3 ~ $ ~ ? ' 1 n n  (70s Model) njniw 2 

I. I R S ~ O W R ~ ~ L ~ ~ I M U ~ L I  r .  gnnlniu ~illnulu (occupants) 

(who constitutes the market?) 
X 

2. annV?~il?~~q U U F ~ O O Z ~ J  

(what does the market buy?) 
" A  3 

3. f i i ~ u ~ n n i ~ ~ a a ~ u n i h  

(why does the market buy?) 

4.1n9ii3uj7uZun75da 

(who participates in the buying?) 

(how participates in the buying?) 

(when does the market buy?) 

7. ~ ~ " ~ I n n C d b u  

(where does the market buy?) 

2. kdgncil& (objects) 

3. ~ n ~ l l ~ r n ~ ~ ' l w n l r 6  (objectives) 

4. $ d i i s ? u ' o ~ ~ u n i s & h l d o  

(organization) 

5. nr:u~unmm~slh'L~&~ 

(operations) 

7. aniwdil~riluhril (outlets) 

nqw 2 Iu~n~wqRnrsu$ujlnn (70s Model) 

C(a? (8ynB w ~ ~ n . r i ~ W ~ i l .  2547. MCI 36) 
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illnniw 2 ~ u ~ n a w q i n ~ . r u ( ~ i ~ n n  (70's Model) i i l u n l ~ ~ n w i u a ~ ~ n n ~ ~ w ~ 7 a  

~ ~ n e ~ n ~ a l i d ~ r i ~ u ~ ~ t l ~ u " ~ ~ n ' u w ~ ~ n ~ ~ u ~ ' u " s ~  +I rd~fl~irrui~~ms<mh~~do~~finu"u 
Y I  Y 

uo~rju5lnnlunain I n ~ G a n a i n ~ i h ~ u i  u gnni~ill~u~uadon:l.i i i l u g n n i o ~ a u ~ u n i ~ u  
2 d 

~ n s i  hu i?u~unis& @iInn& a dwlr ciu?lnn.an U ~unln ase$u?~nn&dlnu ~ilu 
& ~ ~ ~ ~ ~ w ~ i ~ m u ~ ~ a ~ i l ~ m a 3 ~ u " s h ~ ~ ~ 0 : m u ~ m n ~ u m ~ ~ ~ d  I U ~ ~ ~ R ~ M I Q ~ ~ Z W R ~  

a 
2.2 ~ d u u u w q l n ~ r u n ~ ~ ~ o ~ ~ ~ ~ u ' r ~ n n  

u A d  <A u a 
n n n c ~ u n ~ n t l ~ ~ u d ~ w ~ ~ m r n s n ~ ~ ~ a ~ ~  W aRi~I~fltuwn~n~dunina:fu 

u 2 
L I R : ~ ? L L ~ ~ Y ~ I ~  ~ O U H U E ~ S  AJU 

nrin~l7wa~@?hn 

(black box) 

niw 3 &~~uuw~~nsru1uni1$uar~u5~nn 

du'l (WUR fld:d18.2545, 153) 
U 

oinnl w 3 rdauuwq~nnumr8otla~~u"31n~u"u U r i n n i ~ n a ~ n n ' n ~ A n ~ i ~ i ~ ~ i u  
t ria~nlsuo-luriarnu l u n ~ r ~ - n ~ u l s ~ u u a ~ ~ u ' i l n n  atuu~~uua~Cnnnnlsnaw Ro n i r h  

d' ~ ? w ~ ~ i l a n ' u n ? 7 u ~ n i i n ~ ~ ~  ad@& ~ + o d i i o n n i t i m a a ~ i l  (black box) ~ ~ I U U U U ~ I I  
u~i~aani0u 3 iau iYd 
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A ~ u ~ n l j , u n i  ~ i ~ s ~ ~ o  innluled nis~ij ad LLR:TAIU~~J 
u 4 P *  

ii?ud 2 ~ ~ n & n r - . ~ k n d ~ ? ~ i ~ ~ u i ) : n ~ : n ~ n ~ a ~ d 1 ~ ~ a n a 1 ~ ~ ~ n u n n m ~ ~ 4  
wd* d !aa .a~~~iduan~ilw 2 ci?w Ro 

I. gninwnrruo~$a (buyer characteristics) 
X 

2. n~ru3un?s6mh~~~a (buyer decision process) 
uX d Y hd 3 L?~~<UI u ~ n ? m a u r m a c ~ o ~ r ? a a ~ ~ ~ $ i b j ~ ~ n ~ ~ ~ 3 u n ~ ~ m " m ~ ~ ~ ~ ~ ~  

u m h  t e f 6 a u c i i n ~ s n a u ~ u n ~  5 drrnlrnjuf 
szi 2 

1. n 7 ? & 1 ~ u l o i ~ a n  wSmn"1uwn~lz9jo (product choice) 

2. n~snlni~ula~'lanm~ih6~d~:$o (brand choice) 
U A  Y 

3. n7s$in~ulp~~anj7un7nil:~o (dealer choice) 
d 3 

4. nl*l$~~~'l~ll~~3~7n~=:'1f~ (purchase timing) 
A X 

5.  n 1 ~ ~ f l ~ ~ l 3 ~ u f i ~ 7 m n ~ : : ' 1 f a  (purchase amount) 

l u ~ ~ ~ a r i u ~ d ~ i l u n ~ s u i u i a i ; ~ t i ~ u d i ~ u n r i o ~ d ~ ~ " r a ~ 1 ~ ~ ~ ~ n i i n 6 n ~ a ~ ~ ~ ~  
t: X 
nd 2 i?u 6a  ihuwua~(da (buyer characteristics) U R ~ ~ : U ? U ~ ~ T % H ~ ( U \ P . ~  (buyer 

decision prwess) 617ud7n"U 
ua " 

2.3 ~ r l ~ ~ l l  a4$a (buyer characteristics) h l f n r r ~ ~ ~ ~ ~ ~ ~ u q n n l m ~  
om-iilobn7rsilucii.s 9 (~ign? AM%ULH?, 2547, ~ $ 7  66-77) &ad 

2.3.1 f i ~ l h n l  ~huhusrsu (cultural factors) ds:nou<3a 
u d' d dp. 

1) ~ R I U G I I U ~ U ~ U  (culture) 1iJuil0~ L I W W ; W W U O ~ B W ~ T ~ ~  
V U  C1 n?iusio~n~au~tw ~ A ~ T ~ J ~ ~ O J R U  h r n i n d r i ~ ~ i u ~ n o r ~ m ~  B W ~ I U J I ~ ~ Q L I U  (VBIUBS) 

nll?u! (perceptions) R71U1IOU (preferences) UR:W~R~TTU (behaviors) ul~lnnsoun?? 

~~aeaoluirdhniy i 0 w  Ir~fiow ~ i l w h  
2) ?w warratio P (subcutture) IULL(~B:TR~UDTTUO:~TXI auld 

kuiaumso daa 7 d~u:irnmuu~nciltn'uo onld dta:d~ld~n~~ulj~~~3urn~7m LLHrnls 

nanuuunn~ni ir i?udrz~~n~~ma~a (4 P'S) dknn h t n i t s  unW dq:nauti?o doa76 
X d 

@Tll R7RUl URZWUT?Y~J?~R~€PA+ L%L(iW 

3) #MWW knu (social dass) L ~ I U ~ V U ~  d n u l B n l u i ~ ~ u  *an LOU 
d ~ h < u ~ a n n d i ~ n i t  btla-GuK~i~drdlr  a771 nu16 odrr ndnm nmuhih U M ~ J  

มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี



d ~ n r n g ~  ~f lu6u ~ J ~ ~ ~ ~ ~ I ~ A ~ ~ I ~ ~ I L ~ J ~ u ~ I J ~ ~ F I U D D ~ L ~ ~ ~  3 itn'u$uhofi Ao 
t t e 

T J u T U ~ : ~ I J ~ J ~  (upper class) ~ u ~ u ~ : ~ u ~ M I P  (middle class) LLR:TU%US~G?U~~IJ {lower 
" 

class) r n ~ n d e ~ 1 u ~ u m r r i ~ n u 1 ~ ~ 3 ~ ~  fio:id?fisu n m u ~ u h  ~ ~ t r w ~ l n n u d  n h e  <u 
t: 
aunw k n u d o n n d ~ ~ ~ u o : i l ~ ~ d ~ ~ ~ i ~ ' ~ ~ a u I u w ~  wn"ru6 rt~tnslhii~dumn~;~~n"uI1~43tl 

t - 3  v d u  
L ~ U  n ( u n u a u a ~ h u ~ ~ ~ i l r ~ ' 1 1 ~ ~ ~ ~ 7 ~ ~ a ~ s  u 7 ~ u ~ n o u n i i n i u w ~  tliu wua' fiilu 
h ~ n s r u  n 7 l l i i ~  Ga~ld\sjunaR;.l ~"saaon~7uiY~"jnu iiIu6u 

~ u i t n ~ n i n w  n w ~ e ~ l u ~ ~ w ~ r k ~ n u ~ ~ u 3 n " u  iiuw2lCu 
t 

d~riw~~n1rln~~eun'~flu~1=:~6s"udi~~~~idi~3nii thni~n~uaunit k n u  <unun?~&nu 

a ~ i f i d ~ n $ u o ~ n i ~ u h d w  idu mgw no16 rrnuh& mdmn rnnni~&:~$~~s4ttri 

A U ~ ~ ~ ~ ~ ~ ~ ~ L L ~ ~ R : ~ U ~ U ~ ~ ~ I I I ~ ~ U P U ~ ~ J ~ ~ F ~ ~ Z M * ~ J E U  i ~ a j l i Y m a n d ~ ~ % a  

2.3.2 fiil<vni463~<4nu (social factors) d3:n tl 
,?Id* 

1) ~ ( u & J ~ J  (reference gmups) dr:nauhoynnsnuoniw~ 

daGfiunFi~iuw~in~~u'ua~qc1~1a rnu-1snr~li~uon't4~9~ 4 dse~nn &Wd 
(1) ~ ~ ~ $ J ~ I J ~ J ~ I J . T J  (direct or membership groups) f i ~  

niuy n n a ~ ~ ~ n 8 w a d o ~ u ' s h n n i ~ r n ~ ~  uacimrR~dskuuu~w4$~M'7 ~ ~ i ~ i i l u  1) n$$u 
{D (primary groups) ~ ~ w n ~ u ~ n n a d i n ~ s ~ n u i a ~ u e r i ~ t n i i ~ ~ u a  ue:d;d~~vunir8nriu 

uuu~i~f lurn~mr ibu nsoun?? ~ i a u  L?~U$U uil: 2 )  n%u@fl~j i  (secondary groups) ! 
nqs6nda6u~~uuu*lu) n f ~  u a e ~ ~ d u u u n ~ l ~ n d o u u ~ ~ ~ i l ~ n i ~ m  ~dw n ~ u n i r m a u ~  

n$u?indw ~?anduni~n~mfi ~ilusiu 
(2) nauh~Z~nw$au ( i n d m  groups) $ 0  n%uYnnadd 

ZnEwani tn'ou blmYm+n~flun~rhuh 
(3) n$uIdi[u (aspirational groups) U ~ ~ ~ d y n n ~ & & a ~ n ~ a  

ddJ i)t~flut~iau L ~ U  hrrnw u"n7a~ ui~luuu U'IJLLLIU R s n ~  u'nfirnnma~grr~ ~ilu6u 
(4) ni$\ii~lhlsnu7 (dissociative gmups) y ~ ~ f l d d l ~ ~ ~  

~5' .ew~!m~ud~nna8ud~l~n 

n~ui~~~~~:!jn',~da;mfla 3 nlrsi?ufi Aa 1) n$u+h~8dvii  
Icynna~finwq8nnu L L R E ~ ~ L L U L I ~ ~ ' S ~ I L Q U ~ ' ~ ~ ' L M ~  7 2) iBn%wsda%unRua:uu~n~~u~~ 

huuoaslu1a.s UFI: 3) 5iniw~Gian7~iianuZ~ln'mdu~::mm5~67 
2) nmuni? (family) R S O U R ~ ~ ~ ~ D L ~ ~ U D J C ~ ~ ~ I ~ ~ J ~ U ~ ~ B ~ ~ ~ ~ ~  

m d a a  h~u79nlun.rnucli~ iio~ilun$uoit 8 ~ n l ~ n 1  ~ Y " u d ~ u ~ u n ~ ~ o y t % w ~  a r i ~ ~ u i n i a n 7 a  
k ~ u l l o ~ o u a ~ ~ ~ ~ ~ l n n  l n ~ ~ u ~ ~ n l u n s e u ~ i ~ o : i m r u ~ ~ u n u ~ n ~ ~ ~ ~ ~ n i w ~ ~ ~ ~ n ~ ~  

Y - 3  h f  uIa.aorn~u 

(I ) %I V e ~ilu@~nhalunq~~im~u1il6a 
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(2) @ f l ~  L ~ U W U U ~ ~ ~ Y B I U ~ I T ~ ~ B U ' I O ~ D  PI 

(3) ~ M ~ J U A E $ ~  LI ~ ~ ~ ~ % W A I U ~ ~ S ~ ~ Z M I F ~ ~ O ~ ? X I  n " ~  
3) unuin uae~nluni w (roles and statuses) uilnnud arclu~r 

a ~ l u n d u ~ a l u q  n$uunndi.sAoonbJ ~ d u  nssumi? driinu rrulnu ~ilu6u ~ j i u  

s i i u ~ l i ~ ~  n ~ ~ n n a l u u s i ~ : n ~ u 0 : : ~ n r i i ~ ~ m ' I ~ ~ 1 J 1 1 a ~ ~ n ~ i n ~ ~ ~ : ~ 0 i u n i  n i a l i l t  r4u 

~-1sGn8m ~daai~uvin L L ~ ~ : L L R ~ J Y ~ U ~ ~ L ~ U ~ ~ ~ I I I  idaudriunrouni7~:0~nu7n~ilu 

miiua:KmGi~lnra L ~ ~ ~ ~ ) / I J ~ U K L L H ~ J U ~ I I I ~ L ~ U I I S = : ~ U I I ~ G ~  ~ilu6iU qdunu~n 
A h t :  X 

(roles) d m  ouh u R ~ n n u h  9 d r l n ~ ~ p n n i o l a ~ ~ I ~ ~ ~ u Z i  I~uLd~:l~~unuu~uo ~ K I J  

ynnaded~au$id 
d u o n a ~ n ~ ~ ~ ~ u u d a : u n u ~ n ~ : d ~ r n o ~ ~ ~ d m ' ~ t l  ~ o ~ u n w  (status) .ad 

n u ~ & a ~ u ~ ~ d l i a u o n f i ~ m U n ~ w ~ o ~ ~ u ~ a ~  L$M ilxmuu~lin ~o~<um~uu$  1% iilunic 
~'JI~UMC'I~Y 0 d ~ ~ ~ ~ t i l a 7 f l 9 = 6 a ~ ~ f ? ~ j l ~ 1 ~ ~ n " ~ 6 5 1 U 6 J W S l b n ' ~ a d l ~ ~ W  1 ~ W i ~ h ~ f u y  

;nnida ~~uunum~~fi:~oiuniw~w u i i - r r i ~ n i ~ ~ o m ~ Z ~ ~ 1 ~ ~ n " u n ~ u ~ n ~ i ~ i 3 ~ ~ 1 ~ ~  o 

2.3.3 39:~ ~ U U F I R R  (psychological factors) ($UQ u ~ ~ I < ~ s J .  2546, 

M<I 144) I]xnau&3~1 
Z 

1) B~~LT~:~<UVUVDJ?JOA~R (age and stage in the life 

cycle) nuor8s~uciiu~ruimriuwnsii J ~ Y U I I I ~ A O ~ . ~ ~ ~ J ~ ~  n j i u ~ ~ ~ u n I w n i ~ ~ a ~ n i  
Y 

L ~ U  iaoui a i m s  muu6 ~vlaiGsai visniimrrumuii~ i j n ~ ~ u b ~ u ~ ~ u a i ~ ~ ~ ~ ~ i ~ m ' ~ ~  

i i o n r m u ~ u i w u a ~ ~ t ~ ~  -A ~ I F ~ F ~ : L D W ~ I ~ ~ ~ ~ U I ~ J '  r i a ~ ~ d  oq~&srrusl~ ~~i lus iw 

2) n l i w  (occupation) ~ u ~ ~ n ~ d ~ ~ ~ u a ~ ~ w d u m n i ~ ~ n ' u  R31U 

6 a ~ n ~ r l u n ~ ~ l a ~ u C i i ~ " T a u ' r n i ~ ~ ~ : u m n s i 1 ~ r i  n j ~ u ~ n m r n ~ ~ n r n u ~ s n o ~ n u ~ u  

u~~n"flcw"L1n'61'nra~u~nu~~~nina~~nnad ad~uudt r r rm~o~~wki  9 &odi~ldu LF~DJF~RLRTI 

~o:~rnsaanuuu~~iju~da'I~y'u'r~nn~~eia:ai~w ~dw rinfiuufi~nln inmr fimsfiw 
CnG$Q rPrnrianiuin'7J onI.a"L~~illn~~u~nui:wu 

3) ~ o ~ u n i d n ~ ~ ~ ~ ~ ~ + ~ R o  (economic circumstances) n i l 6  on 
a s  w i i n ~ ~ ~ ~ ~ ~ ~ ~ ~ n n ~ u h i i e ~ ~ u ~ ~ s ~ ~ ~ ~ u a n ~ u n ~ ~ d n ~ ~ ~ ~ ~ ~ ~ ~ i ) ~ n 6 ~ t l ~ m s  
~n~urn~nln~~~~c~a~~orfuo:i;lo~rru~~i n r~ul iYi iwiu l&i~u  iJuoouua:iuniwd 

l d d  l ~ 6 %  huqslumanTu n'RunnnmonirlC41 u1ta=:n7mou L~IWGM 
U 

4) ~Iluuurnrdnfiuiri~ (lifestyle) nui~da:nu~~~u'iiorui~in 

isuuanudoo h n 7 ~ a ' ~ n u  ~iooi5wrGia~nit5mm u d f i a ~ s i l r 6 $ u u u n i ' 1 i 7 ~ ~ ~ ~ 5 m ~  
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onnciwniil~ $JP:G ~ a d ~ n i 1 ~ ~ a n ~ a ~ u 6 - 1  L L B E U ~ ~ ~  ~wu~dLLuuniJi lL~~i intu~~=:~m 

sm6en.r.r~ (activities) ~aiuaulr (interests) nma~ 6 n LA w (opinions) ue:u'a;enioniu 

d4f01nl~l ~ m +  

5) y n'Rnrnwun~u~u?nnu~mo~mw~~ (pmwli i  and selfconcept) 

~"Znmw (personality) MUILI~J ! ~ L L U U Y O J W ~ ~ ~ ~ T Y U M %  
t 

y J ~ b u a  J ~ ~ L L ~ R : ~ ~ ~ H ~ ~ ' D u ~ s ~ ~ ~ I u L o u ~ ~ ~ w ' u ~  ~ ~ n n e u u  

r ~ u ~ n ~ i  u#c lun~nu~o~ (selfconcept) nu7 u i i ~  nmnFnQn 
A 

~ n n ~ n n a i i r i o n u ~ i l ~ n u ~ i a : ~ u ~ 1 ~ i ~ ~ 1 8 n n ~ w ~ ~ ~ ~ n ~ ; ~ ~ n ' u a 0 n l d  4oyn~nnlw~uo:fi 

~ n i w  ~ i o w  q ~ n . r r u ~ u n 7 ~ i ~ h ~ 7 2 1 ~ ~ ~ ~ " 3 ~ n f l  niadigdu ~u$in?~uhhluch~am:~% 

L?~i1unl.m~m~u1u~a~u~'~~uni7Rw~1iiao~~1s1uni~o~ yniinnws:?nua~ainhu 

dl J 7 L ~ U  ~ ? ~ u ~ U ~ ~ ~ U ~ ~ L O J  (self-confidence) rill! ~ ~ W ~ ~ L R C O R U & ~  (dominance) nl3 

' ~ D u I G ' I ~ ~ c ~ u  (socialability) ~~a:n~7~~1~7~0tun73d?u& (adaptability) 

2.3.4 i lpjunwnidnin s7 (psychological factors) O j h i  L R ~ ~ I J Y W T  

LLsr mo~?ssn' %uwiki (2549. H ~ I  3-36) dw-i~ufiu 
" B 

1) n l s q ~ l a  (motivation) ~iluwAjns:furiiawR'~~R'n~unad 

n ~ u l u A y ~ ~ ~  8 ~ n r ~ ~ u l r i ~ n n a n ~ = ~ i ~ 3 a d i ~ i r u n ~ r l ~ ~ 8 u i d ~ ~ i r i ~ u ~ n d ~ ~ M  Tau 
w~o.-ifinoinniulu67q~~a d n a i u q n n ~ : n u o ~ n i l ~ O ' ~ ~ n ~ u u o n  ~ d u  d?utl.i:nunw 
nmnaln ( 4 ~ ' s )  Twurnu ~?"raunmJii~nu 

(1) ? lq~~~l6lJ$~fl?l~6~4n73 

1.1) ~ 3 7 ~ 6 0 3 f l 7 f  n7 ~d74nlLl (physiological needs) 

Ikui n?~uEio~rn~lufioCu 4 iia muir in$a~$gliu d a d e l k  ua:o-~inluilm 
Y 

1.2) R ~ ~ ~ J & E ) J ~ I T R ? ~ U $ U R ~  uat :daa~n'~~ (safety needs) 

I6~t1-i n ~ ~ u 6 ~ ~ n i s n ~ ~ u u " u ~ ~ I u 5 ~  w ~ ~ . i l C ( n m ~ w  M ? O R Q I X I ~ R O ~ ~ & ~ U $ ~ W L L Q Z W S " W  iiiu 
riluGu 

1.3) R ? I ~ ~ ~ J ~ ~ ~ I J ~ J U S ~ U  (social needs) kiLAri n31U 

1.4) n71U$ioJfi7f nlr on f j  a (esteem needs) I&L~ 
nmusiotnlmm~n is4 riunG7 Gon~s~nnuluGmu 6 ~ ~ u ~ u ~ i l h ~ ~ ~ ~ t l " r ~ n ~ ~ i ~ ~ ~ u  

t r  rio~nislurji~uuuw ~ r ~ i l u 3 u ~ ~ ~ u d a u  nniuwt 

1 .s) ~139uGa ~nird~:au~~~uiiijoa~anlu5?s (self- 
U 'I 

actualization needs) 
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(2) nla?uf (perception) t i l u n ~ : ~ ? u n i s d ~ ~ n ~ i ~ n i ~  
u nk tPon R s e t d u u  uae4naiu~ui w E I J ~ ~ R  t ~ o r i ~ ~ u n ~ i l u n ~ w ~ i ~ ~ ~ u ~ u ~ t l ~ u  ii 4 

z 
WU610U ;€I 

2.1) n-ntim~ilnju$a;a (selective exposure) 

2.2) nirtitnnmloQqa (selective attention) 

2.3) nill~on~n?luuj;a (selective distortion) 

2.4) n ~ s f i a n d x w ~ i + a ~ a  (selective retention) 

(3) rnsBoui (learning) GO ~ I J L J - ~ L I U ~ R J I U W ~ ~ ~ ~ I ~ ~ Y ~ I J  
A 4  A' n u n t n n u u a ~ n l l ~ d ~ u w u u r n u u d a : n u  dra:iwadarrqins.run~r&.yar 

C d  rl A u  @ilnn h o d i  t tdu fiuTn~mtdfim~wnuan O L I H O ~ U L ~ ~  tl (noIda) ttSadnmu6 ~wolo lw  
a 4 qrumwiiufi n j ~ u ~ i m c i n ~ m 8 a l n r k n u  o n a t n d s a ~ l ~ i  ~ a m R j t ~ i  a n ~ ~ h s a " w n ' ~ o ~  D 

~M"O~MLRU (nokia) w Uln&.4 

(4) RTIUL~BURZCHUR?~ (beliefs and attitudes) HTIUL&~ 
X (w i )  ~ i l u n n u $ n ~ n f i n d ~ n n ~ ~ ~ i o ~ a ~ ~ * ~ ~ i f ~  aduuwu;luuo~rmu~ R ? ~ U ~ R L ~ ~ U  d3u 

n'~ut~^. (attitudes) ~ B u n v  Jr:tiiumuGd w a I~~"Talr i4  JW a l l r a ~ y  nna n m u F n  671.1 
d e alw& u a : u u ? ~ r i u n i n l ~ d d a ~ ~ ~ ~ 1 6 ~ ~ ~ ~  ~ J R ~ U L ~ B L L B L ~ ~ R U R R O : ~ ~ R ~  ~ ~ ~ T ~ ~ G u I P &  

al 'Ruhu~eu3n1rua~ci~"sln~1 U ~ ~ ( ? " u " r l n n s ~ o ~ r i n ~ 1 ~ ~ ~ ' 1 1 a i ~ ~ = : n ' ~ 1 ~ ~ 6 6 l i ~ n 4 a  k h  
M ~ ~ ~ ~ . Y ~ J ~ " ~ ~ ~ T ~ R ~ ~ ~ D ~ ~ T C ~ ~ T L ~ O L L ~ ? I I ~ ~ % ~ L R ~ ~ " R ~ ~ ~ L M ~ I ~ U  

~ i ? u ~ n ~ d ~ ' n n ~ r n f i ~ m ~ ~ ~ o ~ ~ ~ n i ~  ~ ~ ~ ~ 1 ~ 0 u w ~ ~ n ~ ~ i l w a ~ ~ n ~ ~  MeiJwn 

d ~ n ~ i 6 a ' a ^ ~ u t i l ~ ~ n u ~ m ~ 1 ~ ~ ~ " ~  I m s m ~ ~ ~ r i ~ c i i u r n ~ I ~ u u u ~ ~ ~ ~ n ~ ~ u I j j ~ w  aIo F ~ U W  RLGU 

n'~1~fl~~~oo'n~4~~tl'r"w'~r'~~~r~~91 0 ~ ~ " 6 7  u (dl canter) lfl~h kd o ~ l u l d ~ t f d d  ~UUM? 

n~~rn~~~n~nlil~u7cal1~~ n'upnhu$~bu 

3. nirGa7~Io 
iuidtlma a rinimm~~%~~iunu-iu ua:ilhn'nua~mm6m'iuIil 6 ~ 6  
EW'I WJ~;ITFI~ (2540, M G ~  187) l C n t i ~ ? j i ~  n~16mcRuIonmuft~n7~1Gan 

dbu>~?o~mlium.nlau"n v ~ r o r n r ~ ~ e n n ~ ~ d ~ ~ ~ u n i s ~ ~ ~ u i i ~ ~ ~ m n i  J H ~  on 
naw 7 nw t d o 1 ~ u n ~ ~ m ? d r : ~ ~ 6 ~ i ~ ~ ~ m ' o 4 n ~ ~  

FIG LBnvu (2543. HI?I 17) kh[i17?1 n?rGm^Rula~a~ul~n7ft; on 
i B n ~ ~ t B o n ~ n u ? a d ~  n ~ ~ d o n l u d 1 , ~ d r : ~ u a u ' ~ ~ ~ m  - .  tta:iin71ura~~nw aclauiu 

1 U ?la U J I U ? J ~ ~ U  (2546, MG 49) m'ni12ii m16f l iu~7~~3t l f f~n7~~~0n 

r i i r n r a r i l ~ ~ n a r i ~ ~ ~ d ~ ~ u n ~ ~ ~ ~  o ~ ~ ~ S O ~ ~ J L L ~ R O J ~ ~ J ~ U ' I I J  lI 

&nwr i ~ u a l o  (2550, ~ $ 7  46) ~ ~ n i i 7 i l  ~ I T K W B U ~ U ~ ~ ~ ~ J ~ I : U ~ U ~ ~ ~  
lurn~~;inndocncriii~l~~~tr,ds~)~nn~~~~ and14 d ~ o d d ~ w ' Y f n ~ ~ n o : 6 0 j < ~ ~ u 1 ~ ~ ~  Y u  
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n7uGa y RLLR:<~~~~'FI I IOJ amunlr oi 
nau rra:Gu @re Dyson, 1964, p. 77) 15nii'rii n~siYm"Al~~u7o~~ni~ 

t l o n d f j u 7 d ~ ~ o d n ~ 7 m  v ~ ~ ~ U L L ~ ~ ~ ~ ~ > ~ ~ ~ L ~ I ~ M U I L I ~ ~ ~ ~ ~ ? "  
d 

~ ~ L R U L W ~ ~  (Galanter, 1966, p. 52) ~&nimi7 ~ ~ T & % u ' I o M u ~ u ~ J ~ ~ M I ~  
n?r8nwlbotawlr n 7 1 ~ ' R n n ~ ; n n ~ r K ~ h Z ~ 1 1 a ~ n  d i i ~ n ~ s w ~ i o w ~ i n ~ r u ~ ~ u u ~ o w u ~  
L L ~ ~ N  q l n ~ ~ u n ~ m ~ m ~ ~ ' I ~ ~ ~ ~ ~ ~ ~ q ~ n ~ ~ u n ~ ~ Z ~ ~ i j ~ i l ~ ~ ~ ~ ~ Z ~ ~ n i ~ n ~ ~ d ~ I i ~ ~ u u a u  

hoin?ioKuKufiu~ni~ni3ni  ~irnua~ynnaa~:rall i7s 
?onLFtni (Walter, 1978, p. 69) I6ninii3ii n l m ~ m n f r u ~ e ~ u l u ~ ~ n i ' ~ ~ ~ o n d ~ = :  

~ 3 ~ ~ l " l l f f ~ l ~ ~ ~ ~ d ~ ~ 6 ~ ~ 1 L ~ ~ 7 ~ i l l n ~ 1 3 ~ m 7 ~ 7 ~ ~ 8 0 n ~ ~  9 i d  D( 

~ a v l k t u u  U R L ~ ~ ?  (SchiRman 8 Leslie, 1996, p. 555) In'ndiqil ni~&wlu'is 

iin u i  wr LRU ala (2550, nC7 46-48) I6n i i a i i  $~?lnnfipI LLUIIU~:: 
t 
wu61 ~ ~ ' ~ u n ~ ~ ~ m ~ u ~ i l d o ~ u ~ ~  ~ ~ ~ ~ ~ n l ~ u d ~ r d ' i ~ ~ n n ~ ~ ~ n n d i  ~n'uii.111~'~ ~ufiu-14 

dmnn w"u5~n~&~~.a'r~~~l[un~r~~~u~ilu~uua:~a~~~u"ou %l ~ u ~ n  r6uri Zuiila7fiiu~d 
U 

a7qn~sIiY~;lluu~u 7 ~~ id t !owl ias  b 1 s ~ a w ~ ~ ~ i l w 8 u n i ~ j a u i n ~  ~;f~limo16iriou L ~ U  

xtsun' lilu ~ilun'u n~s6m^~ulo6oun~$u~ln~14~o $unmui&~~ w auano~nl~dn~n~id  

ar l r i iuaa i  k~~~uouium~u~dao~~~i~~df7~0ui~~fimoinn~rn'61~~1il6~u"u~ Q~nqiu 

~ ' R s ~ a i a i ~ n ~ k l n r n ~ ~ ~ s i 7 ~ ~  n ju~n~nlw 4 
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nnrer~u~-ei~~~r~nnG~~~~on~n~epin~tu ,r 7 

M~IL,UUII r ~\~~Q~I+~~L~~L~IIuLII.~G~BL~(~ UL~LLLU~IML~~~MO~JU nkinb R 
vu "m 

nu=rpns *. c. LUULLIL~~OUL~U~ ~~PG~~MUBL~LLJUIS~~~L~QL~ ~\P~WULLIJ ~~:L~K~SLU 
?" 

nai rtpor~rrr~un~l~pr~u~u,~i,nu~rn a\flnrt~~urqe~~ugt~,u~~ c. -L 

~pu~p~uu~nn ~LL~u~~~~~L~uuL~~LU~~~C~~LU~~~L npi ~~mt 
rtuLunenp ry n rMii LuuLjn! LtungirrLtuuLb PM~LULSL~~~Q 

'P . k m9 
npp '- 

ngi r~una~~~t~ur,n~nir~~~nnu~u.~~~n - - npr nLluLut!rrLur_nrLunL!fi\klnnnLtu '5 

-riis~n~u~u-~ln~~s~p~t~ plcpo:m EC$LIIFI~ Ln;pin$uugn u~k~wyuqno LWLU 

nLyilrmi n LLUUB ULLR u:~~~np~i nLLunEi uLnLnurruuain .s 
F 

r up " - MLLR~I~?~~ ~R\Ulb~L)~MB LILLLU~t~H14POR~O~l@!LO LHLp"1, 
!=' P 

:wtiLpa~o~~uF;r~n ~ti~qin~tufi~y rn;imrtvLynLpr,wTs,n 'P 
2 

1 
'P . 

nQ~LIt[!bWl~LULNWwQ~b\fiLM~~(3~ 
X Y 

UU~~~~~P~KLMO~I~M~ RO\fi~CO_fiLRLLnULRt~t)41tO~I@%FOCE , , 7 YLUN~~'~/ULI)~~RLY ra - 
E.01t14flLBL~R~bFn#lE~~~L,UtlCL>E~l * ~fl~l@L~~LLU~IIQ~HL$PI~ P 'E 

pwy~nuuop~uy~wnu~rn~in~t~r~aiua~c~uu~~nR p w w -,a 

(tv~b'~u~~nroauur~un,uc~~~~~u~~y(r~,~~ m yii~opmuuprolwn~i:t?o~~::~ii~~mb - 
ncru:uvi nuipm2~gnnle~nnn~t~~:~~u~~n~ T ~yn;uuop~uu P II -2 

nlsner II ~,M~::~~~~~OLBL~RLF.U~~~POLU~QH OLH ~~OUL 

rurnquLonLe h u~~uo~rn~u~~u~sn~un@b~~uu~b~k[3~~1~:bn14~ yq:oLwLunlnLp 

uLfiwLtmnblnocjl FM1\:ennrlnosp O~~OLE~~~;P~~I~U~LULS:BHBL~~L~~~~BUL 

nou~nn~~:~~~nnure~~~u~~uqmb w x - a nF1rLneLu a~mnb~noynopir~~~~ipptu~w~~ 

:sn~tlly~gnn_u~n~i~ko~~uu~~~~~ L ~L~E~UIIUL~~)~ORLLL .L 

nra L rLp#LorLbLn~rnrlnLLu 
X" P 

ro~ir~u~an~o P to ~~~~~~~ILU~~~R~~~LLM~~IL~~MIW~LLUQ~I II~CL! 

eiie$n~un yn~aun~r~~~~~t~~~;~~~~ii~~~~n~~t!~~~~~n~u~~~u 

npgi ULR LYR~I~M~O~~LI( ~;i~~~tq~iinn~p~ 

r~u~~~tntpro~u~~~ yuyo~uug~g p~upb ~OH~LMROU npl gelnluulpyr~n 

ra nbh\=OakM ulrizsprLnynourn;~L~pnnut FML:O npi ropoyr~pttlgu~~ 
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3.2.1 n i s n f n r i n ~ ~ i l q ~ q ~ ~ a n 3 ? ~ 6 a ~ m s  m n ~ m ~ ~ l u ' a ~ a  (problem w 
Jcri ud d d 

need recognition) ~ H ~ ~ ~ ~ U ~ ~ ~ ~ ~ ~ ~ M I ~ R ~ W U L ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ J ~ ~ ~ U U ~ ~ ~ ~ J ~ ~ M ~ ~ J ~ ~ ~ W ~  
d 

~ilupnuni a a ~ n ~ w d F n i l i i i n n u ~ n ~  u a n i r u a r n w n ~ n . r n u i ~ ' ~ a n i w ~ ~ i l u a ~ o ~ ~ u a ~  
a 4 -  Y d 
~ J T ~ I J ~  W L ~ R V W ~ U R U L O J  ~ J ~ ~ ~ ~ ~ ~ ~ R R ? ~ U ~ ~ ~ M S ~ F I ~ L ~ U L ~ U ~ ~ U ~ ; ~ J ~ : M ~ I J B ~ ~ W ~ ~ U  

F I A R J T I W ~ L ~ U ~ ~ J  I ~ U ~ ~ M ~ V ~ ~ L L ~ ~ ~ ~ R R R F ~ ~ ~ R ~ L M ~ ~ L L ~ ~ ~ ~ I ~ ~ " U ~ ~  !htnlJ13tlqd%h 

m n i f i n ~ q ~ ~ ~ o ~ w ' ~ ' r h ~ u ' n ~ ~ m ~ ~ n ~ n ~ ~ ~ d ~ t l ~ ~ ~ d a ~ ~ ~ 3 d ~ u ~ ~ i  U &no t~n$u~uolnm LM? 

h o ~ h t  {LAUMUFI~~ ~ f i n o ~ n n i ~ ~ d ~ s u ~ ~ d a ~ i = u ~ ~ n ~  o m  nn~wnrouni? anquznid 

nirfiu u a r i l ~ n d r : 9 n % n i w ~ a ~ n ~ ~ i ~ ~ ~ " r u n i ~ n ~ ~ ~ a i ~  

3.2.2 II-ITLLKIJMT$~;R (search for informah) t d o ~ ~ n i l ~ ~ i ~ u ~ I n n i i  

~ ' ~ J L L H W M I U I J  b ~ ~ l ~ u ~ ~ d o d 3 f l 1 ~ n 7 ~ 6 ~ ~ ~ ~ ~  u ~ u ~ r u ' o ~ ~ o i n ~ ~ ~ d ~ s l ' a ~  ~ d ~ 1 1 d d  
1) <EIIJBJ~~LIIU $~?lnnif~~ldil~~il7n~1~~j~n1tl1.~ ~ € I l < ~ ~ l n  

~ ~ i u n r ~ i ~ u a ~ n u d r n u i ~ n s c i ; n I n ? u ~ u ~ u ~ u ~  riau ~~~nn~sna inn 'a~wmoiuv i i ld  

~ u ~ ~ a ~ n u d ~ : ~ ~ u ~ ~ ~ n ~ 1 ~ n ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ i ~ ~ ~ ~ n d ~ 2 1 ~ ~ ~ ~ ' s ~ n ~ ~ ~ ~ d ~ a $ i u ~  riauddu"sInn 

r:8nd~tka&.1 bo1lnlnu~iau~~~a:~6161~~n'~'Iuiii ad~:~nnl6doa~maa$1 JM'T~M'O 
d u ,  $ a  Y Z ~mfka'un c?u r~nnan i~ \&dn~u~ i  w ~1i)"o~'i l~~idu dsenau~u~y~in~nrn"~~uuu~ i ~ i j a w  

~ L L S J A  oudufiqn?t?"Tab ~~n"lvi?!$ ncu~un~ssin~ub$uii tj Q RJ {abortion) k ~ ~ n  {u?lnn 
i, Y t 

~~~6mkrlo6a~da~oin1~w O I O ~ ~ ~ M ' O ~ Q I I ~  I U ~ ~ ~ ~ ~ ~ ~ ~ M I ~ ~ ~ ~ ~ U ~ U ~ ~ C ~ J ~ ~ I X I ~ M L L T ~ O ~  

w'i l5Innaio~io~nit~s i )~nu~iddudaId U 

2) u'a;anluuun ~ h $ s q ~ o l n u n i h d l ~  =J d m u i 7 o l $ ~ € 1 ~ ~  
v d r i ~ s ~ r h a t ~ n " m w " ~ n '  i i w n ~ s l w l m n  WI wdRai14 pnmuPuril uiGn~"rai~un~rndw 

(w~n~ju@inuiu ~f i~ lwu?ur?uf f~ndn ~ J B P ~ I J  1 ~ ~ d a ~ a i ~ ~ a w ~ e 6 ~ i l w  n3aunia 
JPI p. ~?oi i~nulf luf i~~ri?~i lun'u rn d ~ ~ ~ n d t $ a ~ s ~ ~ r j i u u a n ~ w  an~~daisnr7aa~nir6m~u1~1 

uodud~rynna~~nndi~rk 
c d' 

3.2.3 ~ ~ T I J T E L S U ~ ~ J L B  on u"nniama7wiu ~<~u18unu1n~uuuu htr 
r n r ~ ~ m i s u ~ ~ s d ~ i t l w  o ~IMS"LI~IT C H ~ ' ~ D Y O J ~ U ~ ~ ~ R ~ ~ I U ~ ~ ~ ~ J  darmuisn i$qilii t 

w'ui~nnIsinditill.rrBn%n~w 7J W o n r ~ n ~ u ~ ~ e : a r n ~ n ' 1 u n 1 1 ~ 1 u ' a ~ ~  r i n n w a a i n n ' o ~  
WUI LIWJ~G? MUU> (qualification) uil:;dKnd (feature) Y aJiru61 ilo~:lisn~~mr~n"u 

C A W  r ~nrusrliun~sin (criteria) ~'so?runuu"mawi:: (specification) w a d  W ~ C ~ ~ ~ U W T I  W U I I ~ ~  
U 

- d  ~ ~ n w ~ ~ u r i ~ ~ i u ~ d u n ~ ~ ~ ~ o n ~ a u a ~ r i l l i ~ n n  PI %raiokilunnl aduuunio?~~uunn U 

*d " d' ~ ~ u i e ~ u n ' u n ? i u ~ a ~ n ~ ~ ~ " s o ~ n ~ ~ ~ ~ a ~ ~ u " s ~  ~ ~ ~ ~ i d ~ : L f i ~ R l ~ l 3 0 ~ 7 ~ ~  2 ?Emu 

1) ~ ~ ~ L L A R J T I L ~ ~ ~ ~ ? N R ~ U ~ ~ ~ D J ~ U ~ I  ~i luni~d~:~Su~mtl \d 

r ~ s n ~ r q w ~ u u ' i i u o ~ i i ~ F i l i  L L A : ~ I U ~ L ~ ~ U U L ! L I U R I U R ~ I ~ ~ D J ~ ~ T  nmufBn LLet 
w d  n nn~unlvru ar @?bn Low'~'5Innfinr~~wu~n~~unnu~~~~~m1~u~tb4'~~~ U du 
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3.2.4 n m ~ w i i M ~ ~ Q O  (decision making) dn~@I<hl iii nrnu$ia~nl5 

u ' o g ~ ~ ~ e r c s r ~ ~ a i ~ u n i f m " ~ ~ ~ ~ ~ h ~ 5 ' ~ ~ ~ ~ n ' ~ n ' ~ ~ ~ ~ ~ ' 1 1 ~ 6 1 ~ ~ w n ~ i ~ n ' ~  ~ a w ~ n f i w h w a d ~ ~  

6 ~ i n ~ m ~ & ~ a u 1 n n ' u ~ ~ . a * 5 ~ t l : i ? 8 ~ 6 ~ ) ~ ~ 1 ~ ~ 1 f i d o u u ? u  inu w^anniuw'Ci&nnl d a 8 t 7 ~  

1) ~iu$anil~:da~'ilwl~n"w.pl'iu~"so~~ (do you want to buy or not?) - 2 X f lun~s&~~uluuitu i m f i i ~ ~ r h d  3 nl c ~ l a n G a  au aonw ~ i r o n i  w ~ ? d i . a " ~ i a o  ~ifargin 

i i ~ u r i r n u i r n r i 1 ~ w n n ~ = : ~ 1 ~ ~ n ~ ~ ~ ~ 1 ~ ~ l i ) ~ ~ " ~ a ~ ~ ' ~ 7 l n ~ ~ 4 ~ ~ ~ ~ u  
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2) f i $ a r i ~ u o : ~ a 6  (which brand do yw want to buy?) 

3) ~ ~ ~ E I ~ I M U  (where do yw want to buy?) 
a 

4) r i ~ ~ ~ a ~ ? u ? u ~ r i i ' l n  (how many do you want to buy?) 

5) ri~u&~il hdr (how do you want to buy?) lg~ifi $FIGUHRM% 
2 
laa ijuwauua:+~u&~ U I ~ U ~ H M ~ O ~ U C ~ J L ~ G ~  

Y Y  4 

rinnitma~mn'o~w u ~ a ~ u d ~ : ~ ~ i l d ~ n ~ n ~ : ~ ~ ~ w ~ u ~ ~ n ~ m " ~ h ~ ~ 8 ~ h n ' ~  
"a a' d a u ? n i ~ I ~ ~ r ~ ~ ~  ( 6 f i u - t ~ ~  rearallq, 2550, MIII 56-57) 6~traslmiw 8 

niw 8 ? J ~ I I U ~ ~ ~ ~ ~ ~ I ~ ~ J ~ I I ~ ~ ~ ~  

dm (c i .aws i ~ u a ~ s .  2550, nC7 57) 

1) ~ I S ~ ~ H B R B U L L ~ W ~ U L ~ U  (incentives) L ~ ~ L O U ~ ~ T ; ~ \ P U T ~  

$?Inn du nisan uan u n u r i ~  7 r d a t i l u n i r l n i i ~ i a ~ n ~  d~"ran~=: (u I~ 'nrn~o~Z~ 

2) n75a5 ~ w ~ i u u w n d i ~  (differentiation) Ifi~rri~imEwW' Tslunm 

~ ~ ~ l ~ ~ ' ~ ' r ~ n n ~ i i u i i ~ ~ ~ ~ ~ u ~ n s i 1 ~ 1 1 0 ~ ~ ~ n ' ~ ~ " r ~ ~ " 3 n 1 ~ i ~ i j ~ ~ 1 ~ l ~ ~ n d ~ ~ ~ " J 0 ~ ~ ~ ~ 1 ~ ~ ~ 1 ~ ~ u  
oqn$ti~Gu dirill.n'@7~nnu u ~ ~ i r w u ~ = : ~ ~ n ~ ~ ~ i m ~ u ~ ~ i ~ t l ~ u  

3) ~ ~ R ~ J R ? ~ u ~ ~  (confidence) ~ % L L T ~  $u%fl FI 1: o @jbwl 
# a 

nw u ~ ~ ~ ~ ~ I I H ' ~ ~ ~ ~ F I c u I ~ ~ \ K ~ ~ u ~ " u L L R ~  I ~ t l i l ~ ~ d r i ~ l ~ ~ u ~ T n ~ i n ~ ~ u G u ' 1 0  
Jan ' 1Bri niwwoSuo~m7 ŵ ann'mw' mtl~Yn'nl.riulir:nic?mnlw niwvlodnslu~orlu~ui 

~ ~ I ~ U ' I U P I D ~ U ~ ~ ~ I I  n ~ w w i l r i ~ n s w u ' n ~ i u u i ~ d ~ ~ n ~ ~ x r ~ ~ ~ ~ ~ l k ~ ~ : ~ r i ' ~ ~ ~ u ? 1 ~ t ) ~ ~ ~ 0 ~ ~ 1 ~  
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m ~ i r o & ~ ~ ~ ~ ~ ~ u 1 0 ~ r i ~ ' u ~ l n n ~ ~ s i ~ w i ~ n ' ~ b n " 1 6  lI 

a d d  
3.2.5 nl~un8n~nms~a-nlJ1 (post-attitudes) fhlwnnnnu o J r$jlnn 

~~'nrns$a-n~~~a~mni~"rau'rnil~ilu~ un?w 6d h f i u a ~  
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concepts) u o n o m ~ ~ ~ ~ ~ i l u 3 ~ ~ ~ 1 ~ $ i ~ ~ ~ n ~ ~ u a ~ s a m  n~iumulmlun7rrllkilsnni LLae 

F I ~ W L . ~ ~ I R I J ~ ~ Y  ~ J ~ ~ R ~ u I ~ ~ L L ~ ~ ~ B O I I ~ I J ~ ~ ~ ~ ~ ~ I B ~ ~ ~ ~ ~ L L S ~ ~ ~ U  nimiia ;~fi;rgaiac 
~ I U ~ ~ ~ ~ ~ ~ ~ M ~ ~ U ~ ~ R B U R U ( I J R ~ ~ U ~ ~ O J ~ I S ~ ~ ~ ~ V ~ ~ ~ ~ ~  GJ~J\C~~UTIITRDUBUDJ 

(unhlfil!ed needs) k G n i 1 ~ 5 n ~ ? ~ n i ~ $ ~ ~ i t Y ' u  

2) U S J ~ J ~ ?  (motive) 1daY RRR L A R ~ ~ M ~ ~ ~ ~ ~ U H " T ~ I U ? ~ ~ P # U  

~ r a : t n n ~ ~ a ~ ~ u l i ~ u u . r ~  rulumrldaoil~ IrjRn llildo ~?i"snl~riinirn'niuIo~m 3 ad 

n m ~ ~ i ~ v  uai u 6 ~ ~ i a t i i n n ~ i u ~ u ~ ~ ~ ~ ~ ~ u ' u  LRR ur~w~o~urn~wai  l# uiu~uf i i l rgaq  - 3 d nrnmau a ~ n m ~ f i ~ ~ ~ ~ ~ h ~ ~ d a ~ r f i a . i l n a r 6 n w ~ t n a ~ u R ' o ~ n ~ l l l a : n ? 7 u ~ n u ~ ~  

@?Inn t d e i t i i ~  u s ~ ~ ~ l o l u n ~ ~ ~ o h n ' 7 ~ " s ~ u j n ~ r ~ ~ r i w ' ~ 5 l n ~ l ~ ~  U U $i 
d 

3)  y nlnniw (pmatity) iilu~nnarueir~~morau'ua~ym~an 
Y 

Caurnuoinn~iu~~ n21u~iin q d ~ u  LLR:&~JIo~~ ~:LI:LII~ URLLLHY~JDO~U~IU~TIU 
d 7 ~  1 d ~ f i ~ ~ d ~ ~ l 3 h ~ ~ ~ d l t ~ ~ ~ ~ n ~ 3 ~ 0 t l ~ 0 ~  (reach) uocl~da:~~nnunnd7~n"u &~ilu 

~ n ~ ~ ~ = : n ~ ~ n o u ~ u o ~ l u ~ ~ ~ ~ ~ u u ~ n ~ ~ p i a d i a n ~ : ~ u n ~ ~ ~ n i w ~ ~ ~ m a ' a u  

4) nlRwn3 (attitude) c ~ u n i r d s : ~ i j u ~ ~ i u ~ n ~ " 3 a ~ 1 ~ i u ~ w  ~fiu 
G A sioi~'Ifik~dma~;m~a ~ n o ~ f l u n ~ ~ ~ o d o w q ~ n ~ ~ u i ~ ~ ' u a ~ ~ n m a  &uuu on'o~nml$~~nm 

IR 7 LII: uu~tds~w~;nssu I B J ~ ~ ~ ~ I U ~ L ~ - ~ O U ~ ' Q I U ~ ~  U S ~ ~ ~ ~ ~ L ~ ~ U ~ ~ ~ < H U F I ~ L ~ U ~ ~ ~  

LLI~ wdsjkium ~to~oin  ~ilui~dnnd~u'wtu$ u RIF~ ~j&n~nli'~1~31r;r'1u'~n'u W ~ Q ~ ~ S U V O ~  

~ u ~ ~ n ~ 8 a a n r : r i 1 ~ m ' d ~ ~ l n i i n i ~ d 5 ' ~ ~ ~ 1 ~ u u w n  d~iTa~l5miu~+1uilo 
d uwwoi OW U B ~ ' I : : ~ : L ~ A I ~ ~ L ~ U ~ I ~ ~ ~ ~ I ~ U I U  

5) n i ~ ~ u ~  (perception) ~ i lun~ru~wnirao~~f ina~un~~oat lr 'u  
U 

n w u ~ w ~ i o  n7snnriiro~;nnaiu $ 2  ~ ~ ~ n u o ~ n i r t f i $ n ? ~ u c m ' 1 u n 7 ~ d 7  ~ ~ 3 7 x 1 6 0  ~n71 
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6) nndwf (learning) ~ T I U ~ ~ ~ L ~ ~ L I U U ~ R J W ~ ~ ~ I ~  U I I O J ~ R ~ I R  

d ~ f i ~ m n i ~ u ~ ~ ~ a r t l ~ = : m n ~ f d 1 8 ~ ~ ~ 1 m ~  4~~irum>dsuudet LLR:~JD{~UI~LI:LI~~ ~ r h  

~mDnm?uf u i  ~ ~ ~ d ~ n i a i d $ o w ~ ~ d ~ d w ~ ~ n ~ ' i u  ~3alriLii~n~r~dd auda~udi~ i  ouu'w 

n ~ d  i i~d'i~oi~rilum~~st~u j 
3.3.2 il04'ujlln~uu0n (external factors) nu7 u f i ~ ~ G u d t f i n o ~ n  

a d d a  
f k ' a ~ h u ~ a u k u o ~ ~  nna a~uonEwadon~iuRnua:~q~n13u'tla ~{u?lnn i n o f i 6 ~  

X r an,w tnra;R;~ (economy) L B U $ J ~ ~ - I M U R  hu7ilm 
u A  d A  

(purchasing power) ~ 0 ~ [ ~ ~ ~ n ~ ~ 4 ~ u ~ d ~ ~ ~ m " 3 i " a ~ k L ~ z f i i l i l t l u u n ~ 0 ~ 1 ? h ~  
a 

2) nmm% (family) n~s~atl~~~uanrnnsu~c~?~d~~nnd~~n'u 

(m) ) ~ I ~ U U I I D J ~ J R U  (social values) ueen?lu~io (believes) ~nminud g~nualo 
"t Y 

rfiu~an~n~nuai~wu~:rr'~nx~n"a~du Z r i " u " n n ~ ~ m n ~ a ~ o ~ i n ~ ~ d ~ R ' n w ~ a s i T " ~  tAonmu 
d 

b t i l ~ ~ ~ d i i ~ n ^ n w ~ u o ~ ~ t ~ 1 ~ $ i c i a n ~ ~ a ~ 2 ~ u ~ u ~ a ~ u ~ w 6  ~ m a ~ ~ w i r u f ~ n ' ~ ~  iu(noms) n 

3 uo~diireuw u;lu (basic values) fil43"l~i (penepbbn) ~ 3 i u X a  ~ n 1 5  (wanis) ua:wqfinm 

(behaviors) ~ J ~ J ~ ~ ~ ~ ~ ~ ~ ~ H U ~ ~ ~ ? I O J ~ J ~ ~ I U ~ T O U ~ ~ " ~  y r u  ~LfirriJna ~ t i ~ u ~ l ~ l l u v  
M%? 8 n i ~ ~ u r n s d i c ~ u ~ ~ ~  (rfestyk) d~uhul~~luajnusnl l iu  d~:nnuRiaFi?Pounlr 
URRJ o an ~i~~aulun~~Z%1'm~~"ra~~'1)0~~'ra1w'n5=:n"a7~~ mn"iilui~umu<3 tl~4un'u 

5) Ri n c $ ~ r n ~ n v m s ~ a  I a n l ~ d  iu71nnl$wu~du i$njnua= 
$in o ~ u ~ u i h ~ 5 o u i r n ~ t u ~  ~ R ~ I ~ L R ' ; ~ J ~ ~ ~ I J ~ I ' I Q ~ ~ ~ ~ o  uiwn"51cw' J l n l  $04 

nit nink4~nu1u uamvr iJ i~ iurn~~ain  d d ~ i ~ ~ ~ u " r ~ n n ~ n ? ~ u ~ ? ~ i ~ ' L ~ ~ ~ ~ : ~ c ~ ~ ~ u  
dd o .r 

B U R ~ I T ~ U $ ~ ' ~ ~  s i ~ u ' u ~ ~ ~ a ~ t n ? r ~ u ' ~ ' 1 ~ ~ ~ ~ 1 1 a ~ n 1 ~ ~ ~ ~ ~ ~ ~ ~ n ~ ~ w ~ ~ d u ~ u a f 7 ~ u n ' ~  

(brand contact) J72un'1 r&WIfi$u?~n~!Kw Y LAU IKi4n riuk ~ R ? u  \6qrci? e 
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d U  P 

I. I .2 ;da'n~niwBmn'mw' Ro ~ ~ U W ~ I J ~ ~ ~ ~ ~ ~ ~ L I T T ~ R C P ~ X I I ~ O ~ U H ' ~  
M?D?U$& dxnauRiu x6maqnrmw (quamy level) ;dh~Knww (features) mmanrLuu 

d 
(design) u ~ ~ ~ n ' w n '  (packaging) uaz~onmhcil (brand name) 

d uY 
1 .I .3 W B R ~ ~ ~ ~ R M T J  %I ? I U I I U U ~ M ~ ~ ~ ~ U ~ ~ ~ ~ ~ O ~ I ~ ~ H ~ ~ ~ ~ ~ ) ~  

I i ? u ~ ~ n n ~ ~ $ a ? i u &  v i s a ~ i l u u ' a n n a ~ ~ u n ~ ~ I o h ~ " ~  
d v J  

I. i 4 wlnniain?u ;a wadsrlsaC~$uii un w ~ e o : l ~ ~ ~ ~ ~ u ~ ~ ~ t n ' u  v 

Y u t  n~~~oiiu~iunluu 7 &a ri-tadu nidriuinmfin& (installation) nmaui~ (transportation) 

n~riuJr:Cu (insurance) mlk=lda (credit) 
d 

I .I .5 Knumw~nn~n"~~w~mru Ga iqwua J W B ~ ~ ' W ~ F I ~ I J ~ H - Y I I  

l d ~ t l ~ d ~ J ~ ? ~ ~ i u ~ l ~ d  1 ~ ~ ~ ~ 3 ~ ? 3 # ~ a ~ n l 5 2 1 0 4 ~ f l ~ " 1 ~ ~ 0 ~ 7 f i 6 1  

1.2 I ~ ' Z : L ~ Y ~ Y O P W ~ W ~  (product classification) 

Cmt~7ws w a l q  (2549, ~l;il 106-108) wimn"1uw'aiu7~nu~i~aon 2 
Y 

d x m n h i  7 l o  w^a~n"cuw'u~~n~ua:w8mn"m~~m~l~n~'5~ Dnsan'oonrioldu 
#A 2 

1.2.1 wcRmn'tuW'û r'I:n~~ (consumer product) ~ u i n f f ~  wien'wwn~da 

lna$tl?lnnnw$~fi~a ~ ~ o l ~ u r n s u ? T n n r i ~ u ~  u.j~tflu 4 ilxtnw ds 
2 

I )  ~Bm&u&:n~n.au (convenience product) ~hinvwdlh@ 
i ia &l ia  tl n-nnk%ul&s tilu~~uun'ufin'ul~ l$Lmilunirm~ uwwlun736~u'a LI lnls 
~lrssu tduu?runuu"nha 7 uo~~~nnhw~uada:~r i 'ou 'o~~  ~ i l u ~ u ~ 3 d n n i I i p  tta-iim3 

nroiu5uniatiit&~dc ibu ~u~i~Mugiold .rrd,~w idu $73~73 &il(m &dm ~ n i n  

~ ~ G n r J o n  a i  t1ififiu L ~ U ~ M  

2) d~n 'wd i~ i i~&a  ( m n g  produd) 0~inw4hniy Ro d a ~  
lias cio~i in i rn~whmda in1~~flau~~ou~~an'5~~~~sia:mf7bu~7~um'~~siid.] L ~ U  

nm + p n w  $uuu t i luk61~ i r rnc iou~1~~~ t ~ ~ $ n ~ r n m o h 6 i i ~ u u i " a a n r n  ~ d u  
h a h  rn:~Ol s o ~ ~ r i i  ~ooun'lnrRirritsds ~iluciu 

X 
3) wlnn"m41wro~aa (specialty product) i ~ n u n r r A h 6 ~  6 wo 

iilu~niu~ildijlaiira~ a ~ : ~ u ~ I n ~ j i n ~ ~ u . ~ ~ ~ ~ ~ n ~ i o m ~ ~ ~ u < ~ u " u  ijnmficru~Grru 
qm~uu5in'w 7 ua~a8nniuw?uadazd~~u*atl  ~uu i~nnf ina~u iou l~~r i  oncliu'uo 

r i luw' l~n"tuw'~i in~~ L L R : ~ ~ ~ ~ ~ : ~ ~ ~ ~ ~ ~ ~ L L L I U I ~ W ~ : I O I : P J  Fi oiilnril u ~ f i r r ~  r -2 

~~vi~'luuisrrnsim t4-d.u sn~uu$ ui?ndn3n$ ni~rn~ijui:mtli ~ n j o ~ ~ ~ s i ~ n i t l o 7 n i 7 ~ t l ~ ~ n ~  

~fi$a~ds:~unniuwd L ~ u F I Y U  
3 

4) w~aiiwwili uaqc4n (unsought product) i ihvwd hniy 
W a ~u'r~nn0n~7u$~o~n"uu'i~n'~u4u'a~1 ~?o'LiSjnuviou 11nn~unm~mt:o7clknid 

u dC uslnd~t Cuo onrd L ~ U  dr:nua?n rnnynsu iiluc* 
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I -2.2 ~Brn~Yw4nrqw R I H ~ ~ I U  (industrial product) R U - I U ~ ~ J  ~ ~ a ~ f l ~ S l ' d  
d 

1 1 n ~ ~ ~ a a ~ h s 4 T a I ~  ~woMunnu~unmw'n ~5olunmha1A~ ~ r l i ~ ~ i l u  3 d~zinn ffa 

1) ?Pc?M:$UkWd7:n~~ (materials and pa*) l l d ~ o o n ~ f l ~  2 [ i ?~  
V d P l  

Go d?uuo~?n;flu (raw materials) L U U T R U ~ ~ L ~ ~ ~ I ~ ~ I U ~ ~  ~ ~ ~ ~ ~ ~ i l r n ~ m 1 ~ n l ) n ~ d 4 0 ' ~  

bdlurn~rrd~$ U ~ ~ ~ ~ U ~ ~ J T R ? U P : ~ U ~ ~ U ~ ~ : ~ D U ~ ~  J W B ~  (manufactured materials and 

parts) ~~uhudsenauh~?urnswG wiiuR'7hfi~id 4 ~ ~ i 1 ~ m 3 ~ d ~ d ~ 1 ~ ~ ~ j  

2) hsi~dzrnyu (cap1 iaamp) d ~ o o m i l u  2 ri7u A ' ? u v ~ J ~ J  

I R ~ J  (instatlations) I L r i  a ~ n m l ~ t r x t  in"; ~o'n.ru wial.w@ n~r6auua~gdn~nill~::n DU 

(accessory equipment) I&ri ~ n ~ a ~ i j a u a e ~ d n ~ d u l ~ ~ ~ ~ ~ ~ m u ~ ~ n ~ n d a u ~ ~ t l ~ ~ o w n w ~  

pdns&hrinc~usiw 7 ~ d u  ~ndre~rii u ~ a n m ~  mn$a~noufi?~n o f  I& ~ilusiu 

3 )  ~ R ? ~ U L ~ ~ ~ J L L ~ : L I ' T ~ ~ I  (suppries and s e w )  i~lj~aan 2 [i3u 

s o  kuvod%yfu~d'inc (supplies) ~~~j~n~dn56~~.a'dl:n~tlni~di71~~37~ ~?alaurn~ 

a o ~ ~ a ~  i i?c inwgdn.rni  ~nio~pi in~ntnot in~iu ~ ~ ~ i o ~ ~ n i r 1 ~ d i u E 1 " u ~ ~ u h ~ u n 1 d  
Y 

~riu dinni Gwaa nr:nia ni? ~?ntbun.i:nlv R:! l l j n 3 9 ~  ~IU~~IA~IUI:O-IGI LOUGU 
LLR: huu o~ufnlqservices) lg~ilrri ~5m~9iauoaur~a:iS~~~T'nw~ v?auindfidmJ% w 

ni  c@a d w  u i n n i n u d  a u?n~.rfiinmu~:aw u5Gniuriih wW1 u i A  

I ~ i 4 i G n w ~ n w n g . w ~ ~  L ~ M G U  
I .3 huds~unlnn'mw' (produd mix / product awrbnent) Ils:nauCi?mi~ 

W ~ J A ~ U H A W ~ " O ~ ~ L L R : ~ ~ ~ ~ ~ ~ ~ H W ~ ~ ~ ' N ~ ' ~ P M U ~ ~  d~iuimrou~uurimain 

1 3.1 muufink*i (product line) t ~ ~ n m ~ r n n ~ u u o c u s n 6 t u d # ~  

R ~ I u ~ I J G " ~ ~ ~ " u ~ ~ ~ - I J ' Z ~ ~ ~ W  fla 35n~i3~~rfli'ij7+1icfi ~ ~ I I ~ [ ~ ~ ~ U F ~ ~ ~ U ~ % U  Q i ~ u 7 t l  

Irin'upnnin$u~io~nic iiriotnitni.rdiclci~~~~Qtlan"u unziinniln8Ru~n'u 

1.3.2 nenlrwtnn'ruw' (produd item) ~ ~ l l l %  ~nin l )~~d?~ldu( ln ( i l  J 

nitrnslunr-I'ru61 ~Hioaiuui~n'1~4tWt13n"u I u A i u v u ~ ~  r l n l  i niu p I f 7 ~  M ~ O  

? N R U ~ % ~ U ~  

1.4 n i ~ ~ ~ ~ ~ ~ u ~ ~ u d ~ : r n w ~ ~ n ' c u w '  (produd mix decisiion) k c i m ~ n k 8 u h  

1uh:riiuri~ 7 n j d  o l d  

1.4.2 nnli~rna~d?udrmulnniusl (me depth d mud IW) ~ a n ~ f i ~  
~ ~ w u n o n ~ r a 8 n n ' ~ 4 d ~ 3 ~ n ~ m ~ w ~ t l  luvd~:mouP~n'ru4 

1.4.3 n n u m ? u n ~ h u d r r m c 1 ~ ~ n ' ~ ~ ( t f w ~ o f p o d ~ r n i x ) ~ m ~ f i ~  
d , Y  4 ~ u ~ u n u n ~ r ~ 8 ~ n ' w w ' k ~ ~ ~ ~ n u ~ ~ n i j o ~  
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1.4.4 f l 7 7 ~ 1 ~ a 1 ~ $ ~ ~ 1 1 8 4 r i . 3 ~ ~ ] f : : ~ ~ ~ i ~ n ' ~ b n '  (the consistency of pduct  

mix) ~ r n s  AJ n~iuh~u&wiiJmow%an"clb41" ~u~mnm~$mk~wri,a ni3wG n rn341wiw 

L L R E ~ ~  1 

1.5 ~ 3 - 1 k ~ i l ~ ~ a i ) l j  (brand ) sullli;.r 40  Fil L n i o ~ ~ u i u  $qCnlmi ~ ? a  

n q m o n w u  ~?om1dr=~udr :mu~~4~n~j13  L U ' ~ K ~ L J ~ T W  Ldncy ~ ~ J { N ' R w M ~ ~ ~ ~ I M u ~ ~ I  

w~mn'fuw'~?ou~rnmd~ 
Y - 

1.5.1 ~ ~ R S I P U ~ ~  (brand name) d ~ m a u n j u d ~  a? anvr  LL~~:IH% 

k ~ e u  HI uqto aqua on r ~ u  JIG 
d 

1.5.2 idoJ~u?snniiuih (brand mark) ~iluhunwsua~mm'iun'? ;a ~ I U  

;~~qrinuni nmaanuuu 'triic ~ ? a c i ? g n w ~  dmumua~f iu  ucilimuisniiuuan~B~~~Im' 
u d u ,  

1.5.3 ~ n i o ~ m u w n ~ r 6 1  [wie ~ M U I L ~ ~ ~ J  m n ~ u f l 7 n y ~ a r n ~ ; 5 0 ~  

~ ~ ~ l i l u ~ S ~ ~ Y r n i 1  ~ ~ a r 2 n ' i u m r ~ u ~ ~ u ~ n ~ u n g ~ m u  boo:ii kgrin~ni la16 (bgo) 

~ i l u i ~ u ~ ~ ~ u a ~ a ~ h ~ ' 7  
1.6 ~ ~ ~ ? r n ~ ~ m n ' n a w '  (produd life cyde : PLC) L L R @ J ~ J ~ I J L ~ ? ~ ~ Y ~ ~ ~ ~ ~  a4 

a o9u-1 uu~:i-h'1.r'luw'R~1n"cuw'~ a~u"sGw ~n tr?aor!'im ~ R F I ~ ' ~ W ' F ~ : L D U ~ " ~ T ~ ~  uhn?5115 
ucnrm3astym~minn ~ ~ s r r i ~ ~ u m ~ s r i ; l r d n ~ ~ ~ ? ' ~  u l j ~ a a n ~ i l u  4 {u ( [ P ~ ~ J M  bumy. 
2543. H ~ I  2677) &i 

& 
1.6.1 YUUW:~~R~~' IUW"IH&~ (introduction stage) ignwwh6q ;€I 

Guyup ooc lu~u i ia : f id~ i~  rnrCmQ7nu~uiraucu~iin"rn u~e~r iuo~~IM'u 'o~a i~~ms  
~dmnluiiu~i ~ ~ s m r ~ ~ ' I ~ ~ ~ n m m ~ a 0 ~ 1 , . a '  

Y 

1.6.2 u i n l i r y ~ i u l n  (growth stage) 8&vnr:rh&~ ;a s o ~ v l u  
r ~ u ~ u o d i ~ n ~ i h  dil~;~#u ~ u i i ~ u d ~ ~ ~ ~ ~ n r n a u n u  i jw'~nn"rn'y17~~isnui ncnifu 

d u e  
RR~JHIDRP~ ~ ~ U ~ R ~ ) ~ ~ J U A W ~ ~ \ ~ M ? M ~ ~ U U I * $ U  UB:~ J L J U ~ ~ ~ ~ ~ ~ [ / J L B S U ~ ~ B M $ ~ ' I Y ~ ~  

u7Gn 
t 

1.6.3 auiojru~~uIai i iud (maturity stage) i K n ~ ~ : i i ~ @  W o 

o a ~ 1 7 u a  r i ~ l r i f u ~ n ~ d  n ~ u  n'or kuiinls 
J' d ~ u d ~ r ~ ~ o o a n a ~ n n ' w n ~ ~ ~  i ~ u n ~ ~ ~ ~ n n i l ~ ~ u a n d 7 ~ i l 7 n i u i ~ u ' u  inunflq~ulnuu 

u ~ : L ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ I ~ R R I R ~ ~ o ~ B D ~ ' u $ L L ~ ~ ~  Y 

1.6.4 ~ U R A ~ I  (decline stage) iiK'inufC hni?( ii a uamulu us:f~lls 
ARa4 ~ U ~ J ~ M ~ ~ I U ~ U R ( I R J  ~ ~ u u u w ~ ( I ~ " w ~ ' ~ ~ R R J  d 0 ~ W l J ~ l l ~ ? ~ ~ l i l l l ~ 6 1 M ' 0 t l ~ ~  1&73 

h ~ f i ~ n 7 5 ~ ~ 7 6 1 U ' i l t l ~ ~  L L R ~ ~ ~ J ~ ~ ~ T ~ ~ ~ ~ H ~ ~ ~ ~ ~ T ~ ~ ~ ~ O ~ O ~ ~ ~ ~ ~ ~ ~ U ~ ~ X I O J H I R R ~ ~ ~ M ~  

1.7 m~~wu.lw~nn'run"Iilni (new mutt dmdopment) ~%w^Rnn"tuw?~ J U ~ J  

ocn~fiu 3 $46 

มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี



b
5

 
-y

 
2
 

(3
 

'5 
k
g
 

t m
 

3
 

2
 

3
 

J
~

 

a
 

e
 

2
 

A
 

3
 

JE 
E
l 
s 

2 
-PC5 

z 
2
 

'5 
a
 

C
 

E
l 

Jb- 
m
 

3
 

Ir* 
r
 

E 
C
 
a
 

a
 

G
 

B
 

w
 

w
 

3
 
s
 

-
2
 

5
 

2 z 
';f P

C
 

g 
I
 

a
 

15 
T

 
2
 

c
 
-5 

AP 
7
 

-= 
b
F
 

5
 

%
 

s 
2
 JS 

G
 g 

J
E

 
a

s
 

B
 

B
 

a
a

 
art 

J
 

3
 

Z
A

P
 

*
a
 

5
 

+
 

c
 

2 -2 
$

 
a
 

"
-rg

 
3
 
z
 

r
 

3
 

r
 

k
 

G
 

B
 

12 
Q

(E
 

3
 

+
 

s
 

z3 
u

4
 

(5
 

-
a
?
 

IJ
 

1
x
 

1
s
 

~5 -E 2 

มห
าว

ิทย
าล

ัยร
าช

ภัฏ
เท

พส
ตร

ี



d 
(1) W~"T~JIUUIU (salespe~ns)  ~ I o L ~ u ~ R R R ~ € I $ ~ ~ ~ ~ ~  

&@j;Ino aarnnu6~~nu$io~mnu~~u's~n~1n~~~ 
(2) I in i$ t~~~s:h~ui  (specialists) L ~ ) U ~ R R ~ ~ I ~ A ~ R ~ U  

nir~wui~nn'lul~ij l~l i  9 
(3) ~ Y ' ~ H ? I I Z ~ U ~ J  (top management) L ~ U ~ R ~ R ~ W ~ I U  

fkycldau ?cl d ~ u o ~ u i A  i ~ ~ ~ u r ~ d a u ~ ~ ~ n u o r i ~ ~ n ~ ~ n ~ ~ w ' f u ~ i w ~ r n n ' ~ w " L ~ S i  

(2) ~i~ian7tlunno~6ns 

(1) ink (customers) ti O ~ E I U U M ~ J ~ D ~ R ~ ~ R ? ~ U ~ F ~ ~  
td a b Y. 

117n i d n ~ o m  u ~ ~ ~ ~ u v n u ~ w n o ~ ~ m a ~ ~ ~ ~ u u  4i~~wnti?~dJ~otm*a~tilaum0~fln~d0~mf 

uwgnril~qu~rin 
(2) rn%n2uaam~m6wii~.ri1~1 ( h n e t  m) L ~ U  

a d d a n u ~ d r h g ~ n u . s n n n u b ~ n ? ? u R ' o ~ n l r u a ~ p n k  idu wacqilri~ vishllijn h u n u  
~ I M U ~ L I  tflutiu 

(3) F ~ ~ J G M  (campetiton) n i ~ ~ n ~ a u ~ ~ ~ n ~ ~ n ~ s ~ ~ i ~ u " ~  
r ~ u ~ ~ n ~ ~ n h o ~ ~ u ~ t ~ ~ ~ u d n u r r ~ r ~ ~ n ~ d ~ ~ ~ ~ ) ~ 1 u ~ ~ n ~ u n ~ ~ ~ 6 1 6 t b w ~ ~ 1 n ' w w ~ n ~  

1.8.2 n7sdrr~~uuar&i!onuu7cl17U8m(idea screening) 
t 

M K J Q I ~ ~ ~ ~ W ~ + I ~ ~ X I E P I I ~  ~ 1 7 n l ~ ~ i m i ~ a w ~ n i i u ~ j  ii~:f ~ J ~ ~ ~ I ' ~ ~ O ~ ~ ~ ~ ~ ~ R ~ U ~ % L H ~ I U U U I ~ ?  
n r n d z ~ i d ~ n m u ~ ~ u d  u a : ~ m k ~ o n u u a n ~ ~ u 6 ~ ~ ~ 1 ~ ~ = : ~ ~ 1 1 1 : ~ ~ $ ~ @  uvhnl3rt.wu7 

u~znw~auuu~m~~uG~io~d  

1.8.3 nlr%fu71~a=nmao~ llu7na7u~ 61 (apt development and 

testing) d o\&u~n~~u~~dlua:~~u7: :au$  9 ~ ~ ~ n k ~ m a ~ ~  BOJLLR'~ u"u4 o~r3umn17 
d' ~ ~ u ~ n 3 1 ~ 5 r n ~ d ~ u n v ~ w  ~ " ~ O ~ L L ~ ~ ~ " U U ~ I ~ " A ~ U ~ ' Z M ' ~ ~ ~ I ~ . ~ ' F I  ~~uu7nilu uatri?~dnamlrn"u 

n~u~u"r1nnul~wi u doinnmu$nueernm suivIuw5mfiw4inilnri 
1.8.4 rn~w~uulne~l n $MI ~n75m ma (marketing strategy development) 

& a '  
l u u u u l i l u n i ~ w u ~ n a ~ ~ ~ n i ~ n i ~ m a ~ ~  i4un ~ ~ ~ ~ I H ~ ~ Q ~ ~ ~ ~ R J ~ u ~ : ~ ~ ] I M u ~ L I ~ ~ ~ M s  

maw n15i inmaim ( M T U L ~ J ~ ~ U W ~ W I  n m ~ t a n ~  17611il1~ui u I L A : ~ I ~ % ? M U F I ~ I  uHiiJ 

H G R J Y N ~ )  i ~ a ~ n ~ ~ ~ a n u ~ u n ~ q n f ~ u d x m ~ i ~ n i ~ ~ a ~ ~  (maketi4 mix : 4 ps) 

l.8.5 nlr? um:H'pinwn7~@i~1 (business analysis) iilunir 
5innrHim~unisia:n?1~~~~~~~6n1~~11fii) ~ u n ~ ~ f l ~ u 8 n n ' w ~ a a n 4 ~ ~ u ~ u  kdu m~ 
niannuf!tn?~u~o~rn~& ~ N ~ M L L ~ H :  ~iruelu 

d 
1.8.6 f l 1 ~ ~ ~ ~ " l ~ R n ' ~ 6 ( p r o d u c t  development) L U ~ L L U ~ ? ~ J G R  

" J ~ ~ t l ~ n l l l a 8 n n ' r u w ~ ~ ~ ' 1 w ' ~ ~ u k u ~ 0 ~ i ~ ~ ~  ZJ 5 $uuluai lu~~u~:~irun~rGwu~ 
~ r u ~ n n u ~ ~ ~ f i i i u w i n n ' ~ ~ ~ 1 ~ u ~ d c ~ u i 7 ~ u " u ~ ~  
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d 
1.8.7 nlrnnaaUnRln (market testing) liaun~thwim~w~ 

a o n m a i i n h u  ~?sdnmnnnauneinrinw ~ n s n i o r t r i ~ ~ u ~ d u a ~ n ~ ~ ~ 7 ~ i ~ t l u 7 ~ 1  

w i ~ n ~ c ~ ~ w i w u a u ~ ~ n d . ~ ~  ~'Ja~ri'~'u"T~nnrlin~snnaa~'I~~"30u"s~n~ wGmn'mw?~aj ~4 a 
# A 

~ ~ u n i . r ~ n n ~ s o a u ~ ' ~ ' ~ a ~ ~ n n ' i ~ ~ i ~ n i u  f l i t$nnui~~nf f  jnAaova~winniuw kwarilrd 
"dL 2 

d i u d ~ ~ ~ ~ f i ~ ~ l ~ n o ~ u u  u a : n n u n u a ~ n ~ ~ u 6 a ~ n i ~ u o ~ ~ n 6 i Z ~ u ~ n c f ~ n  

1.8.8 nirt i l r i iqf io (commercialization) ~d nu~nn'zun"1rici~wn-n 

nnnaun~lnt~ai l u ~ u ~ n n i n i i o r ~ i l u n i ~ ~ ~ ~ ~ ~ n " ~ ~ 7 , ~ 1 j 0 ~ n ~ ~ ~ i ~ ~ u ~ ~ i l " r ~ ~ i ~ ~ ~ w ~ n i ~  
" z ad 

nmndIsi?i~ ~ ~ w w ~ o i r ?  uuuo~ ~?Iuh~~w:ih ~ Z H ~ ' N W " I M ~  (introduction stage) u a a  JOT 

??In w~wn'mw' (product life cycle : PLC) ~*u  nir a anm l lun~an1~iunutui77~~7~l i7  tl 

~no~U'u~u&unnrdiu~~w~~1n"m~ ~dw nnnaue R ~ U ~ J : I I  KR ~ R ? ~ U ~ R O R ~ " L I  ikaqd LLUU 

~ a 4 s o ~ u ~  1illu;u 

97n$flinr?E4li(Ll?<lJ w8rnn'nd~~d'Idii7 I I I ~ H ~ ~ J ~ ~ w ~ ~ M ' R ~ ~ I s o  

h4n$ w ~ ~ n r i ~ h d  (2547, ~ $ 7  280) l$nindnil sqm nuiu!s ~IU~UL?U 

~ ~ ~ ~ F ~ ~ L ~ ~ ~ ~ ~ ^ R ~ C ~ ~ L L W : ' U ~ ~ ~ ' I ~ ~ ~ ~ * I ~ ' ~ ~ ~ ~ ~ L ~ I I ' I O L L R : ~ ~ ~ O ~ ~ W ~ W ~ ~ Y L I ~ ~ L ~ ~ ~ M ~ ~ ? ~  U 

~ u 6 ~ u ~ t u j n 7 r ~ 6 o m m  
p r r w  nlqoulumqa (2548, nunlwirf I )  lGna17ii n n l  nuiu i i~  n is i  

nn~nwur~nneauiuln'~~:B~44qt] U R L U B J L ~ ~ U ~ ~ ( U ~ ~  

mn?nt ~ w ~ u t a u ~ m i  (2550. yrnwici 1) M n r i n i l  nm nuiu i i~  ~ i l u i ~  

d h<Qlunlmaia udlddi i  I n a ~ l s ~ i a o n ~ ~ n n n i a t i ~ ~ ~ ~ ~ ~ ~ w m : n ~ ~ ~ r n m ~ ~ B u ~ ~  

s ~ o o r l l i l ~ ~ o l ~ n i w 7 t l 4 Y " ~ ' t ~ i  M ~ ~ O ~ M ~ T ; U  C~lril~Yunq~unlu n iahnnq~udi~:  

~ i l u n i ~ R n n ~ ~ ~ ~ a u i = : a u ~ ' ~  winCuW' uarn~u~a~nulu  

u o ~ ~ ~ r u y 1 ~ n i u ~ n u i a l . r  (2551, ijulnu 20)  16in[il?il n n l  noiuii~ 
31nliru67r: o ~ a u c i ~ t l u c i ~ u ~ ~ n ~ ~ i  f T ~ n i i ~ ~ ~ ~ l ~ n * ~ ~  uumw rnrunluily~7 n n i  

umciluwrit ~ ~ i u n n ~ ~ u < ~ I ~ ~ d i a  ~ $ n  lnu8nriwudaid a l ~ 7  t l ~ ~ ~ i n ~ i i u s i ~ ~ ~ u ~ ; i ~ u i ~  
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iqni7n'o rmmnl~?l~' innonq~l iJ~aian~ruiu  ~ d n p ~ o ~ n n i ~ ~ & d ~ : u ~ n  9uanoind 
Y dad -4 J k 
o ~ u ~ r n ~ ~ r i i ~ u m n n ~ m i ~ l ~ u ~ u u a ~ ~ ~ ~ ~  

nhumsii.uuri~ r i ~ u ~ ~ u - r n r i i l ~ ~ ~ ~ r n ' u i ~ ~ ~ i ~ i  n i n i n . n n i d I ~ i g u m  BI~QIL~~uRIOJ 
e 

iniss1~~~rm~uw"wh"rads"~niw a'n~m"I.n*1u"in'unc11u~ 

nmis&(Kotler, 2003, p. 36) ~ ~ ~ ~ 3 ? ~ 7  nnl rnuluii~ ~ l u ? u f i ~ h a '  
1 Y  .. 

k~iuri~~untilurii~u67~~:11"sn71 wiou~.r3uuoJ~~ci~i~u51n~1fi7n1J~~m~~i'Rew~do 

i i ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ' ~ d u n ~ ~ u n i ~ ~ ~ w n ' w ~ ~ ~ r u ' s n ~ ~  

omdo r/aqd1$i7 >in7 (price) H U ~ L I ~ ? J  ~ I ~ ~ ~ H U I I ~ R ( ~ I ~ ~ ~ J W ~ ~ ~ ~ " C U ~ M ~ O  

~ ~ ~ ~ ? ~ ? ~ ~ ~ T L L A ~ L J ~ O U ~ : M ~ ~ ~ ~ ~ ~ U R ~ ~ V ~ U  U R : ~ ~ ~ ~ ~ L L A ~ L ~ ~ ~ ~ ~ ~ ~ U ~ P R ~ ~ ~ O M ~ E ~  

3W~6n'ir ~ u l d a  W ~ ~ U ~ J & J  L ~ O B ~ ~ J F I ~ ~ U ~ J W B I ~ ~  ~ ~ : d ~ d ~ 1 ~ 6 9 ? ? ' l ~ ~ ~ n " f l b 6  L ~ U ~ ~ S  

n s r ~ u ~ a ~ u n ' n ~ n ~ n i a ~ 0 u a ~ 0 ~ m ~ ~ u 2 i 0 ~ n ~ ~ v ~ ~ ~ u 1 ' r I : n  L ~ U  iY~r2aun ida P J U R ~ ~ ~  

L~U$I& 
Y 

2.1 i l ~ ~ ~ d ~ ~ ~ ~ ^ a i ~ ~ l b i ~ u n ~ ~ m ' ~ ~ m ~ ~ u ~ i  (factors to consider when setting 

pricing) (%?srru LR%$, 2546, ~ $ 7  448-449) &Jd 
2.1.1 %I?IHJ-II ~ ' I u  (internal factors) 

A - -  
1) ? ~ ? ~ J : R J ~ ~ I J M I R R ~ R  (marketing objectives) nllnulwn 

fiimrjdsr n ~ n ? u r n r c i ~ ~ i t u ~ ~ u d ~ m ~ ~ u ~ ~ u ~ ~ ' n i ~ % r i n i i ~ ~ ~  uBu h a t h ~ v o ~  
Y 

<mqd3:~~6 L%U 1) L ~ B R ~ I U D ~ ~ B R  (suwival) L ~ ~ ~ R ~ I ~ I : A J ~ U ~ : &  ~ilurnsk~ml 

~u6?~"4ofinirlH'di b~ a~?~.i3a:~ilumsi3 L I L A U ~ ~ X I $ D J ~ ~ ~ ; ~ " E I  (demand) u or(u?lnn 
cr C 8::  " annrr~uii w a r i ~ l r ~ u j ; ~ ~ ~ u ~ ~ $ 1 " ~ u ' ~ t l n i i ~ 1 ~ ~ 1 1 a ~ ~ a m ~ o ~ ~ ~ ~ n  n n l n n a C u d a ~  

nrounaun'uluw'uu~tu~:6uY1u~~~ 2) ~ i o ~ l n f i d ~ ~ ~ ~ ~  (current profit maximization) 
X iiatilu~il~nu~ount nmn"snnl ddo:& J ~ ~ I T ~ T : ~ ~ ~ ~ I ~ ~ u ' F I ~ I u $ ~ o J ~ ~ I ' I I ~  ua:6ulu 

(demand and costs) \UT:KY~RI  h~ q d ~ ~ n 6 i ~ ~ f u  uii?ikin11~7f!11%~11 (prom) n w a  
d ~jum (cash flow) us:rranouLLnupinnil8J?w (return on investment) Td TR (3) IYI O L ~ U  

G v :  d { d d u h u ~ ~ i ~ n ~ i m  (market share leadenhip) L ~ ~ ~ T F I  J ~ ~ Q I I M R I ~ ~ ~ L L V ~ ~ ~ ~ : ~ D U ~ ~ ~ R '  
a "  d ~ .  ~ n o i d o i ~ u ~ u n n u ~ a u d ~ m a 1 6 1 ~ ~ ~ a  f i c i u ~ w k ~ ~ u ~ d a a c i ~ l ~ l ~ ~ : ~ ~ t l ~ a ~ ~ ~ ~  URF 4) 

~Fin~fiuuilIu?~7rme~wiwfiwW' Y (pm~wt qua~dy leadership) i i l u r n r k n ~ i ~  dill$ 
~ T ~ U ~ ? U ~ ~ U ~ U ~ ? T ? ~ ~ K A : ~ B U U I  w ~ w ~ ' I u ~ ~ " I H ~ ~ M I w ~ u ~ ~ T ~ ~ J ~ u ~ ~ ~ H  

2) n a q n f d a w d l e a u n l ~ n l ~ 6 1 ~ 7 ~  (marketing mix strategy) 

n ~ ~ ~ k ~ u h l u d o ~ n n i u  n'otd~1~uR'uw'w$Kun736~1uiil ludo~n~.roon~~uuuian"m4 

nirns:91~1'Cu61 u a : n 7 1 d ~ t h u n ~ r m ~ ~ w  u e n ~ i n ~ n i r ~ m l d ~ l u 6 3 u r l ~ i ~ u d ~ : ~ u n ~ ~  

n i ~ m r n ~ $ u  c-j wen~:nuriarn~~kh'1~11ud~~~7n7~dtbn'u 
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s:6un~1w8m~~an?miu 

(2) GU~UKUUIJI (valiak wsts) ii EI C U ~  ~d d 1773 ldd BUULI a J 

Inuna~m7usrGunqr~im 
d 

(3) $U~?UT?U (total msts) i i ~  H R I ? U ~ ~ D J $ U ~ U R J ~  L R : ~ U ~ U  

Guttdr ~lb I : ~ U ~ I T W Z ~ ~ ~ ~ I H U ~  

(1) ~1l~bj911~1fl7 U ' I U D ~ ~ T  (organizational considerations) 

2.1.2 fi~~un7rruan (external factors) 

1) RRIRLLRLE$ R J ~  (the market and demand) ~ % ~ ~ ~ Y N : V ~ J I ~ R T R  
Y X 

L L I T $ ~ H J ~ ~ R ~ ~ u ~ o J ~ ~ s % D L ~ u ~ ~ ~ I H U ~ ~ ~ ~ L ~ ~ ~ ~ ~ ~ J ~ R  $ f l J j b f l 9 ~ f f l ~ l ~ 1 1 % ~  

I n  u l u i f a ~ ~ d ~ ~ n ' ~ u ~ u ' s ~ n n  i ~ a : ~ 6 a l u ~ n r n n n 1 ~ u ~ r f i ~ ~ s n a i ~ ~ ~ ~ ~ a ~ c l ~ n ~ ~ . n ' a ~ n  

uad.rz~tl.ad~~n'~'u~17nn~.riilur$~ua~ & ~ ~ r i a u d o e $ ~ 3 ~ n i u ' n n ~ f w ~ 7 ~ $ i 0 ~ 1 ~ ' 7 1 ~  d j  
n ? ~ u & % ~ a r ~ i 7 ~ . r i n i  U P Z ~ ~ A J ~ I B ~  ~lan'wfi ~nns~n$nl1 ;d3?~~0j  i~~lndq~t%dd 

2) u ' o i n u a r ~ n i u ~ : F i u ~ u s a ~ ~ ~ ~ d ~ ( c o m p e t i t o r s '  costs. 
Y 

prices, and offers) i w f l n ~ r n ~ 6 i 0 n l ~ ~ ~ ~ f l 7 7 1  a\t l I ' r lh ~nu~ij~nno:iinl.iLfi~~ulfltlu 

r7nlaa:qNni w (nnr i id I f i )  uosh~iluuria:i~ari ouio:~n~u1~14a 
t 

3) ilo~un7liueniu (other external factors) ~ U I ~ ~ S I  ~ 3 1 ~ 1  

~ ~ G ~ ~ : ~ ' J ~ ~ ~ ~ ~ ~ M ~ ~ ~ S P Q U V ~ ~ ~ J U ~ ~ Q O U ~ ~ L ~ U O ~ ~ U  7 R o ~ n l w ~ ~ s q f i o  (ec~lany) nu 

nA74 (resellers) ~ ~ I J I A  (government) ua: &flu (social concerns) 

2.2.1 ~ I I ~ ~ J ~ R I R ~ U L L W ~ ~ ~ R I B R ~  (geographical pricing) 
t 

1) ~ ~ T W J ~ R ~ ~ U R ~ ~ U U ~ ~ ~ ~ ~ ~ ~ R ~ ~ I I ~ S ~ U ~ I Y U C ~  lnoriluuri~ 

~~unls:dt%cia~ i ~ t l k o s  $ 1 7  s ~ : i ~ u l ~ ~ a w ~ r ~ i ~ u u ~ ~ u h < 7  ivi7u"u 
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2) nir i~nnl i i~u aunnir4 o7 ( ~ I S ~ J ~ R ~ L L U U L L R I I U ~ ~ I ~ ~ W C ~ ~ , ~ ~ " ~  
t 

L ~ ~ ~ ~ ~ ~ J I ~ ~ ~ E ~ & ~ L V ~ ~ ~ ' M ~ M C U ~ ~ ~ ~ ~ S ~ L I I ~ ~ ~ F ~ : : D ~ I ~ R ' ~ " S D I ~ R  inss:dnlss?udl 
~uk~~unmi%uun*7~~RY? 

t 
3) nmndnni mubun i ~ u n i r n ~ ~ ~ ~ n i l ~ ~ ~ m n s i ~ ~ n ' u m ~ u  ~wwni J 

"A' A q f i ~ l ~ ~ f $ ! ~ l l l ~ ~  ~RL~PLWISIRI ~ M ~ u ~ ~ ~ ~ ~ ~ I U L " U ~ L Q L I ~ ~ ' M ~ U ~ ~ ~ ~ ~ L P ~ ~ ~ ' M  
z 

4) n ~ m < ~ m n ~ ~ ~ u u ~ ~ ~ u i u n 7 a : i 7 1 ~ ~ ~  ~irumsn ~nnld 9 7  o 

r"~nl3:i7uu~i'~o"3;4~um~30~i U J Y ~ ~ ~ U  
t *d 2 

5) n ~ r ~ ~ n n ~ o ~ n ~ n ; ~ u d ~ ~ ~ u r n  ~nurr i in~s i i l~un~npu~"ra  

g n ~ o n ' u h ~ ~ u n ~ s ~ n d ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ 4 i ~ ~ ~ ~ ~ v i ~ n ' ~ ~ ~ i ~ ~ a a  $niiniu 

2.2.2 ulou~um~lfithuan oa:d?wo aulGi2usn (discounts) ti7 W ~ B R  

Z~~1~nmmd filnua~?rurn onif d O ' I M * W * ~ D ~ ~ : ~ ~ W I U " ~ ~ ~ ~ J  U n-nm RIRUW ~ i 7 d  L ~ U ~ I ~ ~ E J ~ U '  
Y U  *a' v uf 

sia@iuii~uosuIri (aIIowances) i i ~ u i l a C / @ l u a n l a n ~ ~  L ~ ~ I M  a o v i ~ n ~ a r i ~ ~ ~ i u  

n ~ ~ ~ ~ i n l K 6 u  @I u  
u -2 

I ) [ ~ ~ U P R ~ ~ U I N  ~il~~~~~~ljud[mitlaul~~~o~'no~nmn~~~~ 
i i i launli ~ n o ~ ~ n ? ~ ~ e ~ ~ & ~ a n 3 e f u 1 ~ ' d 0 1 u f i ~ ~ m ~ u ~ n ~ u  

d u e  
2 )  ci?uenmmi~"rnri~uwn~iu~u"~~ ~iruri2uenn y wsniiu'lM'n'u 

nunei~lu.de~ni ~ n i r S i ~ s i 7 ~ 1  iv"lul~~B~vi~nrildn~~n~~~~~ai]i~aii ~unudu'im 
A d '  

3) ri?wanfiw~m ~ilwti~uennnnn~uiuny'11a~G5'~~inn~~i3=:i~ 

h k n i  ulus:o:nsid~i~u61 i$u 2H 0, n/30~u1unai~ii fidmecil8unin1ulu 1 o iu 
r i u o ~ n i ~ d d s i n ~ l u l u  "ou3 oel6?uiiusnianer 2 i~sesindri~fiu 30 iu 

4) ri?u~nnwq~nis ~ f l w r i ~ u ~ n d l ~ n " U r j ~ ~ i i n ~ ~ k ~ . a " o ~ u $ ~ ' ~  %l 

lud~.sunnq?niau~u ~;iruawduiuli~ ~dw n m s a r 7 n l ~ i 7 i o ~ & l s ~ u s u  l u h ~ u a n  
q f n ~ s n a ~ i f ! o ~  ~ilusiu 

5) ~ ~ ~ w L I D u I ~ F ~ I ~ ~ I ~ ~ ~ E u ~ ~ L ~ ~ u ~ L L ~ ~  w onmd+~oui ugurii 

1 n i l m u t l a u l r i ~ a ~ ~ h 6 ~ i r i ~ ~ ~ ~ i ~ ~ f i ~ ~ ~ ~ ~ ~ n d a  
6) r i ? u s o u I r i ~ r r i u n ~ 1 i ~ t ~ ~ u n 7 5 n ~ 7 n  ~ilui~uau~~ud~w'wijn 

n o u ~ G C n a a n m n ~ ~ ~ m 7 t l  r d n r ~ w n ~ ~ . l i ~ n 1 ~ ~ i 3 c i i l . a ' d ~ t l ' 1 ~ n ~ ~ d ~ ~ 6 ~ n ~ ~ ~ ~ ~ ~ a ~ ~ ~  

~ d u  nduwzu7 n-nCwu~m~"Au69 t0u6u 
7) d m a  oulll'oinn~ru~n4u'run'7 ~ilu w ~ n n u u n u d { ~ ~ n ~ i n  

~ ~ i ~ ~ l M ' n " u ~ ~ i ~ ~ n h ~ r " ~ 1 ~ a u ' 1 r i ' n ' ~ ~ u ' n ~ i u ~ ~ u  ~ d a ~ r i u n ~ l u i u ^ ~ w c i l ~ t l n ~ ~ ' I ~ ~ o n i s  
d d w o i a w i :  ~"nI+n"11~6iilCiijn71~n80~1~7.a'7 ~5odri~'lrri~uifiup 

e 
2.2.3 n ~ ~ n ~ n ? 1 ~ t n n i i i a n ? 1 + ~ ~ 6 u n 7 ~ r n ~ i n  (promotional pricing) 
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t t 
1 ) nxm~5iniii11~ (loss leader pricing) ~iluni~nrnnitunid 

i a 
n n ~ r i ~ ~ u ~ i o h m i i ~ u  (nioauamyu) ~wan~~n~nni lG~$ i i lw  I n s ~ i a ~ ~ y v h d a  

iu~iinidu 7 d b l ~ n ~ i f i 7 ~ d 6 ~ ~  
d 

2) nir i~swn~a u afi a (bait pricing) ~3u'i%imd~~nh~ui<1u 

5) R"~J~JI nilfvull~:nluua:n71lG'u7n75 tilun7~Scytl~:nYU~ionis 

I G 1 P s n ~ s ~ u w u n ~ ~ a ~ ~ 7 ~ 1 ~ ' i u R ' ~  
6) nissnnni LA a d ~ ~ ~ j u n i ~ v i u  ~ i l u n ~ s a n n n ~ a ~ u l o ~ n m  

U 4  rY dnEidnria a ~4 on~:qiul~finrns6au1nu"u 6mGulo&illnawu 
dY PI d* d Y" 

7) rn~auij w ~ i lu~~nn i~ iad~~f iumfaa inn  w +I u~In~a~~nnIm'~u 

F ~ ~ $ ~ ~ u H I  d l j w  alolu'Cuk~:au?ni~ a~nn~r~~'iu~imtl~us:~l:~~~7~~1~um 
t 

2.2.4 n ~ ~ w ~ 3 1 ~ ~ u n i u  (discrimination pricing} 
Z 

1 ) nirnmnin~un~u~ncil I ~ t l o : W o ~ ~ ~ i o i n s 1 ~ 1 1 ~ ~ ~ ~ ~ n 6 ~  

Kninwrueni~~~.rwjfio Gnu o y  L W A  +?~ndR n i a ~ n l u i ~ i l ~ f i &  U L ~ W  ~ a ~ ~ i l d f l ~ l n t i ~  
~ r m n i u r ~ ~ n i ~ v i o ~ w " n ~ I x i 0 ~ n : ~ ~  ~~nCa.rmunourii5m & u ~ G ~ i l r a ~ n ~ u v u ~ n i ~ & i u ~ ~ ~  
10u$iu 

2) mrn~~nn~niu~duuuwl~n'w~fia~~m~mn~ l u n ~ w  nnh67 

WUIQ wiwn'mq ~?anmIXu"rn7~ 

3) n i ~ ~ ~ ~ ~ n n ~ ~ ~ u n i w ~ n d  t i l u n l ~ & n n ~ n i u n ~ w ~ n ' ~ r t r u ' ~ o ~  

~ ~ ~ ~ u ~ n r i ~ t n i l u n ~ ~ i v ~ ~ ~ u ~ ~ n ~  r i l ~ l n n " ~ ~ 7 n i i m w ~ ' n ~ n i ~ 8 l ~ m 1 ~ ~ i ~ 0 ~ ~ u ? I n ~ i i  

m u ~ m  &nnl pin' 
E 

4) nimas7niniu~aai d3~na7d$nniin~7u6~~n7~~7n17n1ii 

oza~niidn; U C~atiwi~Iu i ~ ' l n ~ ~ ~ n ~ ~ r i a ~ n ~ ~ ~ G u i l : i j ~ n ~ n n n i ~ ~ ~ u n a ~ ~ ? ' u  rfluGu 
V 

t u A d  0 

5) n ~ ~ ~ ~ n n l n l u ~ ~ d ~  n ~ i n v a ~ B u n 1 n u g ~ ~ l ~ ~ ~ u ~ ~ u ~ u 1 1 1 n  
e 

m s a ~ n n i n ' ~ : d ~ n i ~ ~ ~ 7 m ~ i i ~  u i c 4 ~ 1 u ~ a  a 
t 

2.2.5 nn q n ~ n i ~ ~ ~ ~ ? ~ l n l u M R ' n ~ 6 1 ~ n t l l  (psychological pricing) 
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~ ~ n u i n i ~ d ~ a ~ n i s I ~ ~ i l i T n f i ~ n i ~ ~ s ~ n ~ ~  n idu 99 u-tn 19s uln ~ilu6u d4ur03 u 
a d 8 u dd 

nrrfulG~Anmsaonuinnil d ? w n i ~ n c ~ ~ n n e u $  ~iaiiu?ur?iu rinla*Ku%uninu 

IrnBo~ ?run1 winia^~u~ild$ujIn~~-3"nu'~ LI 
t v A d d  A d d  

3) rnw ~nn7Guain uan~Gtl4 h~SYY1~niU'sau"sni~nu~ia~"R~~~ 

~ u a l ~ n ~ s ~ ~ n n i ~ u n ' ~ ~ r i ~ u u ' ~ ~ ~ ~  (skimming pricing) t8un~1~5wniw ~ i w d ~ n " ~  
iiu61 

2.2.6 n ~ ~ R n m h ~ i ~ i i u f i ~ w i  (new product pricing) 
d d *  w d 

1) nl~hnnlrr 61ii8c (skimming pricing) ~ ~ u n s n r n n u n l ~  

~? luuwni l  delnd ~ d d h  i?lub6?~m:v~adu ~ $ i s " ' u m ~ @ n ~ a ~ n i u ~ ~ ~ n # t ~  utai~u~16tnn 
t 

2) mrnmniX~vironisftmi~~~i~1~:wa16~ (penetmtion w n g )  

l a u n ~ f i i  ~ilw~rnu~1n1~mn'~~unnb~nu~4 ' l idn~ iu  u n n r i i ~ ~ i n d ~ ~ i 3  ~urilnznan6 

2.2.7 ~ h n t l l : < ~ n n i  (the level of price policy) 

1 ) mslJnm N rc&unnln~m tilunis~annililiriin'udL~li~~u 

~ ~ n z 8 d h ~ i ~ r i ~ n 3 1 u u m n s i ~ ~  ~ilulw&f@u?\nc~{tbin H ru s:~uiunnl~h dwna?nd 

iw'tlqtlu'oa~lu 

2) n l r i ~ n n q  N ~ ~ ~ ~ ~ 1 ~ 1 ~ l n i 7 l l ~ 1 6 1 ~ 7 f l  L ~ I u ~ ~ & T ( H ~  

d l n i l d ~ ~ i  ~u'u'lunam ~douoiunam ilo~niIiI$$iilj~~u'w7 ^rm&d?~niw 4-1 
t 

3) nnatsin? t-u 1m~uunn~g~ni inn~na7n lirunlsRa~nii 
~ ~ n i i ~ u r i ~ G ~ ~ u n a i n  lun1riid'~unii&u~u~~~ni7 dnmounndxmn~ui~  

2.2.8 ultlmunmt~tl~nlYuT~1~1~1~~?1]r"ln~ (one price and variable price) 

1) u ~ I v ~ L ~ F ~ L ~  ll? a 8 IYld $ U Z R S R ' ~ ~ R I B U ~ ~ ' ~ Q ~ ~ M ~ J ~ N ? L I ~  
X 
as? n n  ulwnnl  LG oqni(  niuI6mi~nlun~s&~i~ijaun"u 

2) uIsulo~ w m n l  ft n n~r~~nn~^au~i ld I i l~ f i~~umI -~ur iuou 

wiuni  nni8ucildln~u~~~usi~~~~tla~1riivi1n'~u"~a~n"~ni~~~'1~~11 e~ @a~~d:aucierns 
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nni 7 ammr ~ n a ~ ~ ~ m u ~ e o z ~ - r ~ ~ 6 1 ~ u d f l 7 ~ ~ 6 1 ' I u ~ ~ d ~ = : ^ 3 t a  a n h f l ~ m u  ori?ldlfu 90 i u  

~ ~ ~ : & l l n n ~ i ~ ~ i ~ i u " u i 7 o d ~ ~ l l n n ~ i m  ~ ' r o l  ~ ~ i ~ ~ d - l $ u u r i o ? ~ u a d u e ~ ~ u  'Id 
d ~ i i i u n i ~ ~ i u ~ a  (I .3) 

(2) u atdnanaon%uhw 
(2.1) ~uli~uoiuuucin~u~n~u;xd lrins?~aalmni 

X t '  
a o u 7 s ~ o n l r I ~ ~ ~ n ~ d a w ~ s u o t d i ~ L u i  UR:H-I n f h ~ u 1 3 1 ~ 1 ~ ~ n l r l 3 ~ 8  LL~IIR~UUI~ 
a d l r l l n n g % ~  ~5alli1ri~a~i~~~~1n'il"s~wa~~a~$u \ G f i ~ ~ u a ~ ~ n ~ q a n i n r  T ~ u l C ~ e i u  
~ : ~ ~ L ~ R ? R ~ ~ ~ ~ ~ M ~ R \ u ~ L ~ R : " ~ ~ o ~ ~ ~ ~ I & s ~ u I L ~ ~ ~ ~ L ~ ~  90 <u u a s ~ d n n ~ i q n n l i ~  

A l u r i r ~ i n n ~ 5 m  rnialrilir?ari~~u~~n'o'r~'ui]~w~~~u 

(2.2) &ri7uoiusu6ua:~noum"~~~~u~mZ~~~~i iun~~ 

~.du~Qtlar%u'a (2.1 

(2.3) ~ ~ l i ~ u o i u e u 6 ~ ~ i ~ ~ i r ~ s l ~ m n u n u ~ u h u t ~ u  

f h y m f i e ~ w l < d c n  OUL~~ULIIUUU~ (rep~acsrnent or claimed parts) I K $ ~ ~ I  e d d i ~ f b  
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2) uaodrii~hmu~a (1 r) a i n r ~ u i i n i s f i ~ a u ~ ~ ~ n 7 ~ ~ n ~ n 3 0 =  

f i l lK id3oon ld  L L ~ ~ ~ ~ ~ J ~ V B ~ L ~ I ~ R ? I U ~ J S ~ R J ~ ~ ~ J ~ V B J O B ~ ~ ~ ~ I ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ A ~ ~ ~ ~ ~ ~ O W  
d P v 

Iri~~~111:6u{u~i~niB01n~naiilil=:w~n~~~~~ ril~iuua~ludrr rnn~"sa~iQm~Gt~3n"u 

n ~ r r i ~ ~ u n n n i ~ ~ n ~ n r 1 , u n ~ r i t ~ u a ~ ~ ~ u ~ ' ~  (1 \inisrilnun 
t 

s~nil6mi~lu.nniqan~n~ L L ~ ~ ~ l ~ l ~ ~ ~ d ' l d d 1 7 n ~ . a ' 6 1 ~ " ~ ~ ~ 1 j  Id~fid?Zuu~Y~?~uo~uutwu 
2 

'on ~ - ~ r n u ~ ~ n ~ i u ~ c i i  ~uufi~~ioi~ua~~in3o~~~ssi~~du 

(1 ) ~ F I T J & J V O J ~ ~ I  4 od~enau~x~ ?FI?RUM? B [ ~ ~ U ~ X ~ D U  

r7~ri-11rrra:fiiI5-1~ 

(2) r ? ~ ( i ~ d ~ ~ i ~ f i ~ u ~ u I ? ~ d ~ ~ ~ ~ f l ~ 3 ~ ~ ~ ~ ~ ~ ~ d i ~ i l l ~  i i a d  
vPsa imu-nniufiUrG 

(3) nrndri~~wnlmo~L~o~rn~ f$iuiryn~min ~nrmssums 
n d  c L L Q J ' I ~ ; ; ~ ~ ~ ~ U ~ R ~ ; I ~ ~ R ~ ~ ~ I ~ I I U  nsrumdu~uuu^aucilr I lx innn~q~~nun k n m m  

I I ~  D o I ~ ~ ~ ~ i ? u ~ ~ u d r i i a l i i d ~ i l ~ ~ m ~ n ~ ~ n ~ u ~ ~ i  (post review) ~irufiiinGuni3 LLR:LL& 

ICr57linu~ar;~u?~nin1n~iu ~do i~ r tun~rdrzn i~nm G ~ L L < J Z I T ~ C ~ Y  r i ~  9 nnu 
t ~~Ei3uimiui~ui t auua~tlajuu 

o?nu'a;sa~dbkh uano~n~run~wua~wlnn"mw"~~R*3 i~ui16qlunir 
t 6nftu\ouo~~nnilnd~:nis~d-J"na slnl  nmnosinq ~ ~ ~ ~ " W ~ ~ ~ ~ O ~ ~ Z U S ~ ~ U ~ ~ ~ U I ~ A U  7l 

~ u ? ~ n i  W V ~ J H D ~ ~ ~ ~ L L R : ~ ~ O ~ ~ W I U ~ ~ ~ ~ . ~ " ~ P I  a analn6J~vuq a d hniy6atrnum-i a h  
fiild~urili~lin ~ R : ~ ~ Q I M * ( ~ O  $61 h1.~801n'ii flqu 
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1.1 (flZFl + #u3lfln 

1.2 (w'Rn + w'67ll3n +duT'Inn 

1.3 @Bn 4 Mi& ll + f'nidh fiujlnn U 

1.4 twin 4 & u n w u ~ o ~ ~ i  + i61din + u'u'slnn 

1.5 $ 5 ~  -' &~~nuuio~r i i  -' w'n id .4  a + {fiid'Rn 4 cu?lnn 

2, do~nwnw4i~ui s?u+Y~il$nm~n~su 

2.1 ( W ~ F I  -' Hr-mni$(lmllnllu V 

2.2 CwiRn + $ 4 7 ~ ~ 7 ~  + $i?=&qnmans~u 

2.3 @ i n  -) nirinuu~~l~<i -' $#u6i$nn~nmu 

naniaai (Kotler, 2003, p.505) I&niiil?il n m C ~ i n ~ ~ ~ ~ i i i l ~  M U ~ L I ~ ~  II~UTIEI~ 

osn'n7~'omzdri n7iYa~hnsru1unilsnw ni~w~litillun-13i~l~m6-1 i ~ a : u ~ n i ~ ~ ~ i I ~ d ~ ~  

h~?unml%'vPsau'Tlnn 

ulnu'a ;ilns;dl6iiil n i ~ C n i ~ n r i ~ o  mui ~ B J  ms~~ldwinn"msl"tdiisi a 

tu"rInnlufiu7 dsinm ~do~n~nuhowlnn"tlbw'ati~~ijdx~n~~~wil~n~w9ml1~~~~"rIn~ 
d m m u ~ u r ~ u i i ~  niruwria ni~QEw61 n i ~ ~ ~ u q u i n q  W u r i r a r i ~ ~ ~ I ~ ~ n a u s i ~ ~  7 Lw-,rnT 

CI *  4 Y 6wi  a8a HIS d l l ~ ~ ~ ~ ~ n n d ~ ~ ~ ~ ~ m ? n l w n ~ ~ % ~ 1 1 7 n $ ~ a  ~ ( U V B J ~ R R R M %  B J ~ I - I S ~ T A P ~  

~~o~u'o~6un~=u~un7=1un7 ~ ~ ~ ~ ~ u ~ ~ ~ ~ ~ ~ u ~ n ~ l u ~ ~ i u i i ~ ~ ^ r a u " s n i  om$lnlll k 
$jIn n n u ~ n  rii u 

3.1 ~ ~ l ~ ~ n J n l l < n i i n ~ w  (distribution channel functions) ~I~$R~R~~MI~IU 

iiluni~~ndaout~iulu6~~~:11?n~~ 31 nu'c1~m11ltiw"'u'r~n~ U U  646 
3.1.1 ~ n ~ ~ u ~ ~ ~ r n u n o ~ a ~ ~ n i ~ n i ~ m a i m  (informalion) 

3.1.2 d ~ i w l  ~ ~ u ~ ~ ~ ~ J L & u M ~ ~ ~ ~ I ~ ~ ~ ~ ' J  d ~ 1 5 I n n i i l ~ ~ u  (promotion) 

3.1 -3 w W ~  ~ ~ ~ A I T ~ u ~ H B R L R : H ' u ~ I ~ ~ L ~ ~ ~ H u ? ~ ~  v (mntad) 

3.1.4 C U ~ ~ X M ~ I J ~ U ~ M ~  €1113n~sn'~fl37u~a J ~ ~ T I J  a4$1% (matching) 

3.1.5 l~mri ass J ~ ~ i f a ~ n n 7 8 ~ ~ i l ~ ~ & t ~ u ~ h  =j ( n e g o h h )  

3.1.6 ~I%WMI ~lil:%u~u (financing) 
d 

3.1.7 Tumrn2ir~~aw du 'iu~~dRou~rnw LGUHIU ~5ilgwi~1 
3.2 d r : m n ~ a J ~ ~ ~ n 7 5 n l f ' 3 ~ ~ 7 ~ ~ 0  (types of marketing channel) 

3.2.1 ri~sni~nisrna7mni J ~ T J  (direct marketing channel) vlu7tl; J 

nirTaiRimuqu wGnn"mn'~7n(~BwldC~H'~^rln~ ~~ad~~~~pnm~nr~uT~tlIxi~1~~1un~7~ 

มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี



3.2.2 d a ~ n i ~ n i r n ~ l n n l ~ ~ o u  (indirect marketing channel) ~ u l  u i  J 
u u a  

niGmi~nri~u w ~ n n i u 4 i l 7 n $ ~ i m ~ d u ~ y u s ~ n  r r toc i l%wi~qs l~~~n~~u  PI dn'n~diunu 

n imvrhs i  ofiou~nnii~if~sio 

3.3 i I u - a u ~ a ~ ~ = & I d ~ ~ n w  n i l  ~ ~ ~ 7 ~ ~ 1  tl (number of channel levels) 
A 

MUI l l t d  0 1 ~ 7 ~ 3 : ~ l I l l  DJ ~ u ~ I € ~ I J Y I ~ ~ H ~ ' ~ ~ L I ~ J ~ ]  r i i ~ ~ u n ~ 5 r ~ ~ u 8 ~ i n " t - u ~  U ~ ~ ~ S S U B ~ ~ U  

~ ~ ~ L ~ U ~ ~ I ~ ~ J ~ ~ ~ J ~ ' U ' ~ ~ ~ R ~ U ~ W ~ ' I ~ M ~ D $ ~ ~ I J ~ ~ ~ ~ H ~ J S ~  ~3i?oLh~dEl~Yll~fl l~~Elln 

21 ~~~~mn'mw'~^rlnf i  (marketing channels of consumer product) 

3.4 4 7 ~ 7 ~ ~  0 J C ~ U ? ~ ~ ~ J ~ I ~ ~ I T F ~ R I ~  (number of marketing intermediaries) 

n i s G j ~ ~ ~ m i ~ i w u ~ ~ m ~ ~ u ~ ~ s i  ~ ~ 6 r n o j ~ o ~ m ~ r n T o ' ~ B i ~ ~ i  o G ~ r n n ~  7 

ms&~~,~~iqiluod&dd n i ~ a d i m i l u ~ u u i ~ a n m  ms~elmu~ulruu~rm,~ 
aun~tx 

[ ~ d ' i )  (selective distribution) (exclusive distribution) 

(convenience goods) (shopping gods)  (specialty goods) 

t 
3.4.1 f i l ~ f i d i n  (retailing) l l m ~ i i ~  i)0n~~n~~~~d~i(~12u'~Jn"tln7~tl70 

h61~"Tnu^mirhom~d~d o ' ~ ( ~ " r h f l f l ~ ~ ~ f i 7  ~4 € l ~ ~ ~ ~ ~ ~ t i ? ~ ~ ~  'iriklh amI?hFfio 
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3.4.2 iCi'nill8n (retailer) ~ u l u f i ~  2 ~ ~ o d i m r i l d 6 u ; ~ ~ ' 1 ~ n ~ 5 ~ ~ ~  
^Auni~~ouin~~lH'n"u$u5Inn~tb~mn"~o 

3.5 d1:~nnva~$Y7dCn 

3.5.1 u ~ J ~ I u ~ ~ w ~ ~ ~ ' ~ ~ "  (product line) 

1) ?iuululu+hrawlrad~.s i ia i lu i7uhlu~lu cr~mn'111w'i 

~ia~nmow~rnn"ob4 ~m~l~aw7zati7~';3~ufid~:rnn~n"sn~uddn'lcr rdn5iirnas'nnrri~fiu 

;iwnilwni?finu ~QwEiw ~ n o u ~ i ~ : m o ~ ~ n n ' m ~ ~ : ~ n ~ m ~ ~ ~ w ~ ~ a ~ n ~ ~ u ~ ~ ~ u n  quonoan 

~)iniiuatiwi?~ tilu r.duGwa~swkci7~4unYn Is0uih ~aoruoai  b 0 7 ~ 1  L?JUKU 
3) riluo t 6 n r ~ - d " ~ n d ~ ~ i m ~ ~ ~  iihnuA7 f i i ~ ~ ~ u ~ u i i  

uoRuiup ~nniria~uinirniro~ (self service) rriuu~~^Autiid~::~nnqd~nnui~nn 

Inaaw~:iu~i~r:~nna7~~s~a a7; rudetin; r ~ n  URIC B~H~S+IL~PZI I  R IBRBU^AU~~ 

qdlnnu51nniv 7 d i ~ ~ ~ ~ s i ~ ~ " 3 ~ d ~ r ~ 7 ? ' ~  1014 ;ad& allulsiu~iifin rausiu 

4) T ~ u R : R ~ ~ # D L ~ ~ u ~ ~ w ~ ~ ~ s ~ I I u ~ ~ I ~ ~  ~ ~ O ~ I U L L M ~ ~ J ~ U T ~ W ~  

a i o i h  ~Tlcluin~syniu ii~=a~rTInrimlsw7u ~ l i u n ~ ~ u ~ : m ~ n r ~ n r i 3 l u n q s ~ o  iunid 
iinriwdm a wlnn"m~~47n"m ri?u~nnJd w^awcila:mn&~ (mnvenience goods) 

5)  ~ i l u n ~ r n u n i r u n ~ ~ ~ ~ m ~ ~ ~ ~ ~ ~ ~ ~ d i d ~ I m i i i i w i u ' ~ $ i ~ ~ ~ n ' ~  
e x :a iS7auwndraaCq L F P S D J ~ ~ I J  L R ~ S O J Z ~ ~ V I + I - I  ~ ~ 4 a ~ f i r n  E ~ M - I T ~ W  ~ ~ H - ~ L H V J  57uii4 

< C r  uo~lfini~~3owu~e4imd'i:417'~ dw ~na16 l ank  fld n7.rir rduih 

3.5.3 nl i~w1u~nlmrea~6nsn~~6id ' In  (retail organizations) 

1 )  2 % w & ~ J  
Psltrudn:iiuCr<w1o\1 ua:t1ir~iiufl'7'1um cl wimn'tlb4~Qtl2n"u ? J ~ ~ I U . ~ H ~ ~ J ' I U F I I  n h f i 3 7 ~  

n a i ~  L ~ U  ~ ~ s R I T w ~ ~ u ~ I ~ ~ u ~ ?  'I~fiuRu 
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2 )  n7~$?uPah~~uufnld~u'c1~\0 tilunl¶i?u6u~ust~ild%u;7 

~ l ' l n ~ ~ a n u < u & ^ ~ w < q  d6~uiium~ui~udauin$Y~ ri~lunisQn~iw6~1G 
3) {hdGnuuumnr& ~ i l u n ~ u u o c { ~ ~ d l n i ~ s t d ~ ~ u n ~ u t u  

tm&~ilu AM~IN' dri~n~idlilu~uina~~Iwn1~8o~~~1~uc~~~~iindtiluau1~n ins 
{6~d~ns:&1h<iilriurnn56 

4) qsfioudsulrR' go  q ~ ~ o d i l r & ~ d s r n ~ u ~ ~ u 1 ! m m ~ ~ " r a 6 ~  
ud d U$ A 

ynns\nLnu.lu'ec 2 d l u  6 a  d iugn~du~huu~~n%~ 'so$~>n~  (franchisor) URL($EI 
Z YY c. BnE (franchisee) I R U ~ J B O J  ~ ~ L I R ~ A J ~ I  ir"qqin'ui7 ~¶aan^a~c61~Punlau7~1~wn'7~"sa 

uinm n ~ u ~ ~ ~ y ~ n u & ~ n d s ~ ~ ~ ~ i t l n i ~ $ i ~  do~uni innhh'u oarrruumrri~riu~~u 
3 A '  Zcnunun c$~Gin% luwun~1sirl~nimn~~n'uZurr'~q~ l ~ n $ ~ % n ^ a r i l u ~ i i ~ ~ u f i u 7 ~ 1 n ~ ~  

l u n ~ s d ~ ~ f i u ~ ~ u n i  ulni:tdoudowluGfiilwuin~;~u~~o~nic lnu cilurnrrii unnn 
d ,a 

m ~ ~ n n u ~ u n ~ r l f i n ~ ~ u r i 3 ~ ~ ' 1 r l ~ a  aa:nwn?u?u .a~~.ao^Rniorcia~i~tlFi7~'~1~1iltluIM*n'u 

~o*.luod8nii L ~ ~ ~ ~ U F ~ ~ ~ W ~ $ I U ~ ~ T ' I ~ T ~ ~ L ~  W ~ I ~ R D ' U L L ~ U  

3.5.4 n~~nY7dBn~uuIiiiiiu&~ (nonstore retailing) 

3.6 dl:Lnn~ acQ&lnik (types of wholesalers) 

3.6.1 mu~uae  hCnin~~uulur n3d~lZc1 (manufacturers' sales branches 

and offices) 

I ) ~ 0 u m u ~ n ~ r u l u d { ~ 8 n r l i n ~ r f i i i ~ ~ o c  lno@imsia~ijnv 

~iilJs'n~-lh6dii m'ulIfu6~" 
u A U  

2) L ~ U ~ ~ ~ ~ ~ U V ~ U V ~ J ~ M ~ R  d j i ~ ~ u ~ n ~ ~ r i i ~ ~ ~ a ~ a ~ ~ n c i i  
l~trlriijn~~~ii~8~filii&u"n~~~~1 tr 

3.6.2 & ! L L W U L L R ~ U ~ U H ~ ~  (agent and broker) 
Y C . S  

I )  ~ u n w ~ c l i n ~ ~ ~ ~ i u n u ~ ~ r : d ~ ~ ~ u 7 n n ~ d u ~ u n a ~ ~ n i ~ 6 ~ ~ ~  
A d A  

I U ~ ~ ~ ~ ~ N ~ ~ ~ & ~ J ~ ~ U H ~ D $ ~ H U ~ V O J C M ~ C I ^ R A  Y ~~~~' IULVF~<D~OJWMUJ~~IHUA R l U l l O  
u d  d d  u A a u ~ u h n ~ o w n ~ n u ~ Q ~ u a  J ( W ~ H ~ I  u n e l 6 ~ ~ ~ i 6 a c ~ i ~ d h f 1 ~ n ~ d u ~ u z i ~ n " u  
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d u  P 
2) K~~muurla~5o~~~rnu4i~uirr  r i lu~~unu~un~~~nsuw~c6a~ 

Y t C 
~iunmnainnjnunu a ~ i w i w  I ~ I ~ ~ ~ L ~ ~ ~ : M ~ ~ ~ ~ ~ ~ ~ P I I L I L V ~ ~ U U  o:uluiiunin~nun 

u a ~ f w i m ~ i t ~ n u  
3) wiu~ui~3uniwuZme d'lidn~~uh$Iului~un'7~vl7~1~167d~ 

ii~fid~on~sril~$a~rae~~isuiwu~u 

4) i s c i l w i o ~ r i l ~ i l u h ~ ~ n u ~ ~ 5 = v o ~ f i u n ~ 1 ~ n 7 ~ c i 7 r i  l i 7 n ~ y d  
d A 

mmsmimcilmwnmnui~ t~iianrn~"Ru6wo~$nino iiirlu~~~lun~m~nniu~~~~au~'un~mtl 
u d r  A 

5) uilindsrga ~iluniunu~~rrrii~u~n~IIu~ona7~~un~1d1$ 
X autta:[~iuu~wunit R R ~ ~ P ~ ~ ~ ~ ~ ~ ~ M I ~ J ~ ~ ~ ~ ~ ~ ~ ~ ~ U H : ~ ~ ~ ~ ' ~ U H O I ~ ~ L ~ ~ ~ ' ~ L L B C I J ' ~ W ~ ' ~  

Y O J ~ ~ ~ ~ L I  L L ~ ~ ~ / ~ M ~ Y ~ [ I ~ W ~ L ) ~ ~ D ~ ~ I ~ ~ T ~ ~ R  

3.6.3 $6?d~d~fludf1& (merchant wholesalers) 

1 )  u'n'7d~C/l$ujn?1~6!ad -J 

(1) ~ ~ i l i ~ i u ~ i i h b l  L Q W $ ~ ~ ~ ~ ~ J ~ ~ ~ M ~ ~ U B W R " I I ~ ( R ~ ~ M ~ I L I  

l a f i w ~ ' t l i ~ i ~ ~ i ~ ~  

(2) ~ ~ ' ~ ~ ~ s ~ M ~ I L I G u ~ ~ ? ~ ~ J K L L I  WB 61n"iUw'M"s ~8 sm"fkw'i 

 n nu nil ~67nid~nL?\d 
(3) ~6~cimuhF1'1~am:aei~~ iirndlaurlu tam:nE rnn'awim 

~9F In '~d~dj  
2) 861 nidt~l~ujuin~ri~~m 

(1 ) ~ 6 7 [ i ~ d ~ i  1 1 ~ ~ 1 i l l i l ~ ~ ~ u ~ m ~ ~ a : l ~ ' ~ n ~ ~ v u n ~ " u ~  L M U ~  

h ~ ? u ~ ~ 6 d i j r l - 1 b i 7 ~ 1  n L ~ U  L L S ~ I R I  
(2) CGYq niti~Bu6di iluije a G n~su~ni;lutunidw~tlui'Laji 

TncHui D L L ~ ~ ~ J & ~ J I U ~ U ~ ~ ~ G R ~ ~ I  U ri-iurilr/ h6rpawir n l ru lu  

3.7 n75nl:o7tr63zuni (physiml distribution or logistic management) 

n u i u f i ~  ~ 7 u d ~ i s ? i o ~ ~ u n i r ~ i ~ u u u  nirl i- , \ddaa ua:nirn?u!u ~liuni~n7.r 
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~n'dnuhsuoai~? ^Rub U B L ~ T H W L W A ~ L ~ % ~ $ ~ J  0 i n ? ~ l ~ ~ u ~ u \ d h ~ ~ ~ a ~ n 7 ' t u 5 ~ n f l  
14 o n ~ u ~ u o ~ n ~ i u ~ a ~ n ~ s ~  a ~ ~ n c i  dn4a~i~riiI.r 

3.8 a ~ i d n ~ n ~  o~nim~:oi O K ~ B U ~ ' I  (major logistics functions) 

3.8.1 n l ~ d l l i ( u ~ l ~ ~ ~ O ? n ' U n 7 5 ~ ~ ~ a  (ordering processing) "I&J& 

suniniul~oka~o r-iwn~slaila 7~~ u n i ~  L ~ U  r n 1 k a 4 a I i  I ~ I P ~ w ~  
ww'n~iuu7u vPTawiuni~noufl~~mai ~iluiYu 

3.8.2 rnrng~zufi (warehousing) 6o~in7~6wlid~lud-l:r~ud?a~ 
u a  u d u  1 * 

~ ~ U ~ U L L R : ~ ~ ~ ~ ~ ~ ~ R A J H U ~ ~ I ~ W  o~nis ua:aniui<au a ~ n k h n i  

3.8.3 n 1 5 f i ~ i 5 h h n 3 f l ~ ~  (inventory) n i f  u ? ~ i r i i  W I U ~ U ~ I ~ ~  J& 

iuiw nnrcnusionmu&w VIVY a q n k  I : U ~ ~ P L I U J ~ U ~ I ~ ~ U ~ ~ T U " ~ H ~ J ~ I W ~ W R U ~ ~  

cl4nK-J 
t 

3.8.4 ~ I ~ Y U ~ J  (transportation) n 7 n ~ u i ~ ~ ) : k n n  an1361 ~f 7~17 
I P L  uatwlnfim.pl' n-~s+i~~fidIunm<wind~ oa:an~wua~~ufi~uon~u~~)n<7 nlsvuritiad 

nsiunqrhon'u ~ d u  nimuli~n7tfia rnld in$aa.l0u rnunnn usmi~rio 
< A d d  ~ ~ n u ' o { ~ ~ ? d ~ s i i i  nsA~lsio~G~Bnniu.nnnuyrnniw muvnnau~ua~do 

nawriu~niaua:pcii J ~ I U ~ J W  oI~Ik~ri~u5Inn uRj K ~ 6 ~ ~ i j d a ~ n i n  U L L R : ~ ~  

u?~lsn7sns:o~o~~~~w$ddd~:~nirnwk D ~inarsnoiud1umr~nria6ar~u 

มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี



o y w d  w ~ d ~ r j u n j  (2551. wq~nqnu 20) n i imi i  n i ~ r i J ~ f i u n m n ~ i m  
d n u i o i ? ~  n r e u ~ u n i . r r i i ~  1 lun~riiilCtfinnmW a s i o a a n i r r : n i i ~ ~ w i i n n u n ~ i ~ ~ u  

$?Inn L ~ ~ ~ ~ ~ I A ~ ~ R ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ L ~ ~ : L I " ~ ~ ~ T Q Y " U I W I ] ~ I ~ ~ F ~ = : Z . ~ ' M " ~ D I I ~ I . ~ ' ~ F I F I R ~ ~ ~  nls 
duu u a w v  2 

i t  raiunisnamn;ilnnun ~ r l i~ann lnn~u  

I. rn~l+wrinnumo k o m r 1 5 w ~ n ~ l u u l u ~ ~ ~ u 6 ~ ~ d ~ m u ~  o{u?Ina 
2. nislwrrruq ~ ~ w n 7 s ~ 7 ~ $ ~ ~ ~ m f 2 1 0 ~ ~ w ~ ~ 1 ~ ~ d i 7 ' L d ~ I ? " y " r ~ n  I n u i ~ w i o  

luvwiuuud~t 7 t$u nC~iJ8uiiuvu' iinomr inq ln~niru' ilqulaarui ~ilunir 
3. n n d ~ i a i u m r u i o h  u%iu 7 d ~ d l \ 6 ~ ~ l l l %  16ui 

3.1 ni1urs~iiuia1n'~?o~7~~~~nd7~~17n~1~m~m&du 7 
3.2 n?rGmion7~1tlr~siiG 
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4.1.1 h&tk$dj~dl?~l~ (to inform) ~ilumfItrisl'ap $ a l h 5 I 5 ~  J ~ ? K I I L L ~ ~  

n(ugnnir9-mu-w ~ ~ o h n i f i n n i s i u n n u u ' 0 ~ a ~ ~ ~ ~ n " ~ 1 b 6 ~ ~ i ~ u ' s n ~ ~  

4.1.2 Lio$dIo (to persuade) ~ i l w n i r i o m n d a ~ n ~ 4 ~ 9 ~ ~ ' n ~ u  LillnulLI 
Y r~m~~iu$ia~n~s .aa iu67~"3au"sn~1~1 a JLI'~& 

d 
4.1.3 ~Fioiiaun?lunr~dl (to remind) ~ Q U ~ T H O R ~ I ~ I  ~nl5n R ~ R L ~  

Y 

dn~oun~lnillnulu~r;i~h61n~~~w~~~~~~7~~iava3bun'l~"r0~"rn7~ 

4.2 ns:ulwn~r~ndoi~ornr (communication process) (q?!!iua LL&L~?~~J La:: 

~ n u r  U tuiniw. 2550. MCI 47 - 49) 

4.2. I an1 wa a ~ n l r i a m s  (communication context) Ra an1 w ugntiau 
Y J  

dn~r+~in~~n'nn~-1Aan~-s1uvru:dn1~8u~~r~finuu a ~ ~ : i ~ ~ ~ n ? ~ A o a l ~ < u i i u ~  

n i o n ~ u d o  
Y P  C 

4.2.2 L L M ~ J ~ W  I iiti~m1 (mum I sender) tia c?nnn~:onm~6i7~7 11% ., YY r i~nlr i i~derdn~ y r u m  ita?90niluynna njuynnn r?anri?oa~hsdlJ 7 U R : ~  
X 

WWLW aq~ui i$iu~~g w ~ ~ u m ~ i d o i ~ n i ~ 6 ~ 1 d o ~ a m 1 1 ~ ~ ' t l ~  

4.2.3 n l lLu ' . l l~~ (encoding) n ~ f  ~ ~ ~ n l ~ ~ ~ J n l ~ ~ d ~ n ~ i u ~ 6 1 ~ H '  
" " Y .  

~ i t u ~ o n ~ i u d i i n ~ i u ~ u i u  i d o l ~ ~ f i ~ n ? ~ u ~ $ i ~ o ~ z ~ i i ~ { ~ ~  tt~:i?u wa;uc?saiwnis 
Ub rl r - G ~ J W  ~ ~ G ~ ~ ~ ~ ~ ~ ~ " R ~ ~ O U ~ ~ ~ ~ S P : ~ O ~ ~ O ~ ~ ~ ~ I ~ ~ T ' U F ) ~ D : L Y ' ~ I F ~  

e 
4.2.4 ii? a ir  (message) ns:u3uniru i l s~~uu~=:~ i \d  nl~$aul 

tdu ' t i m ~ 7 ~ ~  I n n i v  a13$u;lzdrzn 0 1 1 ~ d ~ 3 ~ ~ 7 3 ~ u ~ n ~ 1 ~ ~ ~ n ~ 7 ~ ~ u i t l d u ~ ~ 4 s i 1 3  

gadn71io:si~ 
d 

4.2.5 ~ ~ J ~ ~ ~ w E ~ J " ~ I ~ ~ K ~ J  (mmrnunication channel) M ~ D R D  (medium) 

Fin d a n n ~ ~ ~ ~ a ~ ~ n i ~ d ~ ~ ~ ~ i ? ? ~ l ~ l i n ~ r i ~ ~ l l & ~ ? u  U i4w I n s h J  i n y  ~ f i ' r a h w '  
In~Gwn' nqw uumi G w ~ r n f  QCIMUW ~liju6tt 

4.2.6 n l ~ n o a r b  (decoding) As nr:u?un11ua~~~u~un~'5u~afl~~u 

u ' n ~ a l r i o r i l u s d u u u d ~ ~ 1 ~ ~ ~ ~ ~ ~ ~ 1  U U d@iulii? mrmu~rn~i~ldIf lw'  l m u n ~ ~ n m ~ ~ ~ $ u ~ :  
a' ~ u a ~ ~ u d s r n u n ~ r d  niriuf n'PlunZI aa:diQrrur o~C?uiurn~ uuno~nwnnlwu?n~aiou 

n~c6~uiruuanu &nu unuin u ~ e ~ w t n "  k~ilu'onni~~~~u~i5n"srr~tiion~~no~rr;i~ 
4.2.7 @RIT (receiver) M ~ O ? ~ I * U ~ L I ~ R ~ L ~ ~ ~ J  (destination) !o YnnA 

d u ,  
n y n ~ 4 ~ ~ ~ ~ 1 6 a ~ n i r l ~ " 1 $ ? ~ 1 4 7 3  alo~Quqnna nciuunns I ~ ? n n r & m  :?uiu~i~n'o~i 
miurn ui.roIunia~aZ~~~i'Ii) a7uI~'irdra lI J ~ L A : G ~ ~ ~ ~ L B U ~ ~ ~ : E T ? U ~ ~  O S " U ~ ~ ~ ~ R ~ ~ U R Z L L I I  fi 

~ I ~ ~ U M U I L I ' U E ~ ~ ~ I ?  ~173% 
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d *  Y 
4.2.8 irrunqu (noise) Wa $ J ~ L ~ ~ U ~ ~ ~ R ~ I R ~ L ~ R Y U ~ ~ J : M ~ I J ~ I ~  

inriuffam~ d ~ ~ ~ a n ~ : n ~ ~ i a f l ? ~ u i j d ~ : ~ n ~ ~  8 ~ 0 J n l l & i ( l l  L ~ W  LG[~JT~I$JI~u~ R31U 

r~mnsiiidi~u~wurn n i s o o n ~ ~ a ~ l r i ~ m r o w  rilu614 

4.2.9 nqraaunvm (response) l a  d ~ 3 r n n n u ~ u o ~ u o ~ ~ s " u m m ~ ' m n ~  

In*5"ui73m1 
A 

4.2.10 $ ~ ~ R ~ o u ~ I ; u  (feedback) riluri?uau~ua~nl~naunun~ Aonw 
A a n m n ~ u h J & ( i i ~ m ~  ~ ~ i i a ~ f i u ~ n d T n ~ ~ a ~ ~ n ~ ~ d ~ : ~ i i u d ~ e ~ n ~ c ~ a u ~ ~ d ~ ? ~ ~ ~ d d ~ ~ d  

d u a n ~ ~ ~ t i ~ m ~ n ~ i u i i  mrdii~atWb~il  W ~ L U " I Z P ~ O J ~ ~ ' ~ U ~ ~ U ' E I  IIL~~LIJIR 
a d 

4.3 ri?udrcnuni~A~~Ria~n~3aa~m (promotion mix) L Q W L R ~ O J ~  OWU~WTIH 
~ d n ~ ~ u m ~ i n ~ l l r c u ~ ~ ~ ~ n ~ ~ ~ ~ i a ~ a m m ~ n ~ ~ ~  R ~ ~ W D J ~ S ~ M  ( 7 5 ~ ~  L L I ~ U D ~ J  e3 

Luiniu. 2550. ~ r i l  89 -90) dr:nnuui?o 
4.3.1 n7dw ~ r u 7  (advertising) 

4.3.2 n71i416un7rtl7tl (sales promotion) 

4.3.3 nimialw tlwcnr?uulu (personal selling) 

4.3.4 ni~'Ifii~?rra:d~:'~~i~uW'uB' (publicity and public relations) 

4.3.5 n7aRaimnidww (direct marketing) 

4.4 m~~am~ni~naimruud~::~ull~:rnu (integrated marketing communbtion : 

IMC) (CUR rru*uil"34 LR:: rnal ILIU~~~W, 2550, nrii 23 - 25)  i8unaqn~n~1d1ernw~iu 

L L R E ~ ~ I T ~ ~ J J F I ~ ~ x I  w ~11~1~~113n7561~7~21~j~?~n L L R Z ~ ? ~  D ; O A ~ ~ L ~  ~ d ~ r ~ ~ n i ~ w m 6 1  

~ a 7 o r n d 3 a ~ i j o  r ~ o l v i i ~ ~ m s u a r n ~ w ~ " n ~ l . n i d n o s l n ~ f i ~ n l w u ~ c ~ i l u ~ w ~ ~ ~ ~ u ~ ~  L I ~ M  M ~ O  
d - u  A ,  w u i ~ l d ~ n ? m u ~ ~ n ~ d ~ m u ~ ~ n d ~ = : ~ ~ d ~ : m u n ~ f  ~ ~ 1 l ~ n l 5 ~ ~ 7 6 1 ~ ~ 7 L I l f l ~ 0 ~ ~  LW DBJ 

dwmsd u 1 n ' ~  o ~ ~ n ~ ~ ~ ~ a : ~ ' i m f i w . n " t ~ o t i ~ ~ ~ m u  ~ i l u ~ u ~ i ~ ~ u l ~ s ~ n i t u ~ r ~ " u I ~ ~ n ~ i  

4.5 ~ l t m r u a t r n r u ~ r ~ f i  nl31wwtUl (advertising) lflu~d L L U U ~ ~ ~ % ~ L I  

h?s~mdodomxd 117n"uatdni'~ uZnn"1~4 h i r  M*3aflmuTie 

4.6 K~YWVBJ~ITIWM~UI (+A ~ ~ ~ 1 4 9 3 4  LLBL i y a  I s u i n i w .  2550. MCI 

128) 

4.6.1 L ~ ~ U ~ I W  $6i ~ ~ R o R I T ~ ~ u ~ ~ z % ~ ~ ~ F I ~  ( L Q W ~ ~ J W  ndaiaamd~~1~nda) 

4.6.2 6 0 4 1 ~ ~ ~ ~ ~ ~ ~ 1 ~  

4.6.3 mu~mre\iqd6uflC 
C Q Y d  

4.7 i.r-~nnuntbaI.uarui 'Rol.uanr.iaia~d~:~nn~~ CURUUFI ~ s n  LLR:&L;~ 

dunnsiir~u n~rf ic l irruir~nn8alwni~Iwwnr~ ( 7 5 ~ ~  ~ ~ ~ 9 3 4  ha: ~ n e ~  Iauindu, 
2550. ~ $ 7  I14 - 125) R l n J  8 ~ j d  

มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี



m i n d  8 n~~fi~i~~~b~i~ania\un~~Iwlr)u~ 

i 
RO u'oi GEI LBO 

Insn'eru" I. iAnclw 1 6 ~ 4  L I R : ~ ~  I. B d ~ l 3 4 ~ u p u i n  

(television) in8 au~~3il'15immso&~ 

R T W ~ U ~ I ~ ~ ! J  

2. ~uY7i;~niufiu5lnml6 1 U 2. l l imu~~o~3onn~t l@iud  
nroun!u?nniu 6 a ~ n i r l 6  

t 
3. rnni~o5;~qn+.iulGinnlu 3. a ~ q n ~ r l u w ~ i a u ~ ~ u ~ o  

auri an?soii~d n~dnsI6  1647 II 
4. ~ i I + i ~ u s i u r i i t i o ~ ~ i t l d o  4. ~iluAodn~<ud~niou~iu 

iny  

(radio) 
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Y 

(newspaper) ~~a:m:nAu~il~nuiuln'6 2. aiqua~diqm~riu 

n i i t rm~tym~u~~~rsm t% 3. u i n n i r ~ ~ u n ~ n  

2, ~ildadiinnofin~~up ni$~il7nulunw 

mrnrn~i nnuu7mG an~Mil$i d ~ : % ~ n ~ m ~ r n i  

flludio~nls 

3. muisnl t i57tr~zr~n~~~u~n'u  

w 0 m n ' 5 ~ ~ ~ 1 u ~ ~ 1 ~ 4 u ~ n  
J J 

4. r n ~ ~ ~ n ~ ~ a n ~ a u i ~ m w u n n ~ ~  

q i j ~ i ~ ~ f l 6  n i u ~ i l i ~ u i  uuor 

~ w ' j f i o  Auw'ui~raCu 

5. r n u ~ s n u a ~ ~ l ~ ~ ~ u n i w  d o  
~~m~~13?uauIi;l4 

6. R J ~ W ~ C U I ~ ~ ~ ~ ~ ~ ~ ~ ~ L L R Z ~ ~ ~ ~ ~  

Qclom~ 

(magazine) 
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d 
(outdoor advertising) 2. dn31onad 2. ~ ~ 7 ~ m ~ 7 ~ 5 ~ a 3 i i 3 ~ 1 !  

3. ~ C I ~ J B R A  ~ u ~ - I J $ ~ R ~ R R ~  416~ 

4. m u ~ ~ o l ~ w ~ i u B n ~ h ~ n J s n '  3. f5uiuimms~~nnm~ida 

~deci~~rnwuRUt~In' HUI u 

5. 1~iriiaq7<~1uPrn~~1aq 4. 6i~yu73 

6. a i i ~ n ~ ~ ~ $ n ~ i e : i u $ n i  5. ijilyn~lunis?n w R 

(Iransit advertising) TQWWI n~~R"n~c;a'~&i 

2. ~ u i u i i ~ r n ~ d ~ ~ ~ w a ~ o : a ~ u  2. nix ih i ;~n$u~i l i~u7t l i7  

d ~alwumid.r:~nn I .  muim~Bonn$uiil~nu~tllm~ 1. o i ~ l a n l a ~ n l r i n u ~ t n u  
J 
au7 2. ~ R ~ I U ~ R I I ~ U ~  a ~ i l v f ~ l ~ ~ ~ u r r n i w  K n ~ d  

a 
LLRZWOLQW~Z:  3. ijnmudp " U ~ J  u5Gnuezh6714 
(specialty media) 4. 6uyuGh 2. ma7dcl37ukk 
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4.8 n m i ~ t ~ ~ u n m v i u  (sales promotion) n m u i i ~  n i l $ a ~ ~ d i a u ~ ~ r u ~ i ~  

~ ~ L R U  ~50m3p JIP wP~n'mn'~~ri@~"s~nn 'FIUllRlJ ( ~ ~ ~ ~ ~ I H u I  illl) M!~~BMG~ ~~1~11111 1~1110 
d* 

? n q d ~ : a ~ 6 ~ d n n i r & ~ u ~ ~ ~ ~ ~ ~ u p l ' t b ~  pmnmunmuu (!%A LL&Q?J u.:: tn 13 lo$ 
niu. 2550. ~1i7 240 - 241) ( n ~ i ' i n ~ f l ~ t q  

4.8.1 ~ l f ~ t f i ~ f l 7 ~ 1 ~ ~ ~ 3 ~ ~ % ~ ~  J ~ P G  LFIH ~donrr$ul i~nnw& 
Y 

(extra incentive to buy) L$U ~ d 0 4  UOJLLOU M ~ % J ~ T ~ H  n?fLLRnBO ~ h 4 6 l 4  

4.8.2 n i ~ ( i ~ ~ f i ~ n ~ m ~ u ~ i l u ~ c 1 ~ o ~ i  on~:(u ( a w ~ e r a m  tm~) fiilnmu 
X X n m i ~  ~~jurnruq a i i ~ ~ ~ r : a ~ d ~ w ' o n ~ r ~ ~ Z ~ r " ~ i i m n ~ ~ ~ ~ ~ ~ ~ ~ u u n  u a r m u l s o  

2inh1da1dun RGU~CUI~ 
4.8.3 n l ~ k L ~ ? i f l l m ~ l ~ ~ ? U n 7 3 ; ~ ~ ~ 1 n ( ~ ~ 7 ~ 7  3 n%lJ $3 

d , " A  

(1) n l ~ k  taiunllul ~ Y ~ ~ J ~ ~ U T I ~ F I  (consumer promotion} tau 
Y 

msk~aiurnsu~od~c$~u"s1nc~nu~wn'~~ (~Itimate consumer) L & Q ~ J ~ ~ ~ . ~ ? ' L E R ~ ~ T ' I I ~ ) Q ~ u ~ u  

u q n h  ~kh~a&bhcni?$u ~ f i n n i m ~ a a ~ H  !oilr~umrl+naqn$;c (pus strategy) 

(2) r n r r i a a i u n ~ r u w d ~ ~ ~ n u n  RIJ (trade promotion) 19unq'i 

rir~aiun-t.rm uduc $i D K ~ ~ ~ U R R ~ J  (middleman) $<n i~~u? i l~  (distributor) M?EI $11 11 

(dealer) ~ n i ~ ~ ~ u n l ~ ~ n n  (push strategy) 

(3) r n r k ~ f i u n ~ r u ? s d ~ ~ ~ w l i : n ~ 7 ~ ~ ~ ~  (ra~eatorce panotion) 
d rilumra'J~aiun~ru~on~3~ww"n J?U"UIU (salesman) ~ i a v u a o ~ ~ u a ~ o  (sales-force) 

~ d a l ~ a f i m u w  uiu~uIun~~'~iuu~nu"u doiirilwmrl3n~ ynCKn (push strategy) 

4.9 d ~ : ~ n n v ~ )  J ~ ~ T ~ Q I R % J ~ I J ~ ~ ~  0 K ~ U R Q ~ ~ U F I ~ T - I ~  9 
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- 

m 3 r i ~ ~ d i u n i m i  ud is  m r ~ ' a ~ ~ 9 u n i s u ~  u d i ~  n i s r i ~ ~ 6 u n ~ r u 1 u d ~ a  

j@5Inrn $ n u n s i ~  iwrin~luulu 

(consumer promotion) (trade promotion) (sales-force promotion) 

4.10 ~ ~ 1 ~ d 5 t ~ ~ h 0 ~ ~ 7 ~ ~ 4 L f i ~ n 7 5 2 1 7  II 

4.10.1 rnr!r!n61'11r(i (attract new users) 

4.10.2 nir inu lgn6~~r i -11 i  (hold current customer) 
u.8 - 

4.10.3 (load 

present user) 
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4.1 0.4 m 5 ~ k i ' u ~ m 3 i r n ~ ~  (increase product usage) 
V Y  PI 

4.10.5 n1lri~~fiun~rulu~i~~~us'Inn~fi61n14uns::6'~ (trade up) 

4.10.6 n?r 1 6 ~ ~ ~ ~ ~ 1 5 ~ ~ ~ ~ 7 ~ ~ 6 1 ~ ~ ~ ~ 7  (reinforce brand advertising) 

4.1 1 ~ I ~ ~ I U ~ S ~ ~ ~ W ~ ~ J ~ U Y ~ L I  (personal selling) ( @ ~ 4  ~ 5 ~ 9 %  La: Ln:3 

t u i n i u .  2550. ~ r i l  186) 

w~nouulu  n u l u i i ~  ~ ~ ~ M ~ ~ J ~ ~ ~ ~ i n d ~ d w ~ ( ? ' ~ f l ~ & 1 ~ 3 " 4  Inez 
d 

in~drra~R'i~oc~dauwudstan~umwsa~dn~nlr~l~ilu~nni v 

* ClC. 

m n j ~ ~ r m s u w  nmo8~ nmiJuwu nndgusln~nuwu ua:rn.in?uqa 
d ~ d r u n r u n i s u ~ u ~ n o ~ n n a n ~ n o o n ~ ~ u ~ ~ u ~  ~~o~n'u~r~im~ds:a~6n~~n1w~tl'~a~~'rw'n u 

4.12 nPU3Unlm1~1 (selling pmcess) L L ~ J L ~ ~  7 f iaau (@UI  kUi(64 llnr 
X 

1"tl ~ I I I U ~ ~ ~ U .  2550, ~ $ 7  196) d~~da~~u&d~ia!du 

4.12.1 ~ ~ ~ L ~ I ~ u H ? J M I ~ ~ ~ ~ ~ ~ I ~ ~ : L D M ~ ~ ~ ~  (the prospecting) 

auqufia i%n1~d~~irunisiio'IIn"l6uiddii~~n~1d~v~ ~ ~ n n ~ ~ i a ~ ~ n ~ ~ ~ u i ~ a n  ~ z r i l w  

$n~nimnilugnsil 

4.12.2 n ~ ~ ~ ~ ? ~ l u n i ~ T i ~ ~ c u ' i w ~ ~ n R ' ~  (the- preapproach) M U ~ P  
e 
u u ~ a w ~ u n i ~ ~ ~ u ~ ~ u r ~ u u " ~ ~ ~ ~ ~ t l ~ n " ~ ~ n n ' i ~ t j ~ u n ~ ~ n  tunr m r ~ h  d5:~oahaani-i 

~n"ssuni~r iow~~~i lwu~n~~ 

1) L ~ u ~ ~ T M ~ ~ o ~ R u ~ R ~ u R ~ u ~ I ~ ~ ~ ~ ~ H ~ ~ ~ ~ ~ ~ ~ ~  

4.1 2.3 n7~~$7wugnni (the approach) 11u1~ii4 n l ~ ~ ~ m ? l ~ ~ ~ 1 1 0 3 ~  

idsl~~ianinwudr~unuin"'u~n~7 U Loiin~dr~a~n'~Aac"r0n~~~~i~1'10Ici.0~nwn~i~ U $1 

IM'knni~u'lo u ua:5371dFin~rr~uau~uati~~uuu~Qtlu v 

4.12.4 ~ I T L R U ~ V ~ O L L ~ ~ ~ ~ ~ ~ ~ ~ I L I  n75~ W U ~ V T J  G D n v i w  G I J ~ U  

vi~mr~~wo~uFilrira'~"rni11H'uri~nn'~ U I n  aiigni ~ v u ~ u d ~ : l b u " ~ ~ ~ m l i ) ~  s~nnhl~h'ulli U 

hFil ~i~aI0=~jld~n ~ ~ I G ~ ~ u R ' I ~ ~ I ~ u R : w ~ ~ R ' I ~  L L ~ ~ J O B ~ L ~ ~ U  2 h u  W a 

มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี



2) nlsaiu Ga n i r i ~ $ ~ J l m ' ~ n n i n ~ ~ ~ ~ f i ~ w  aII~:~tl'tlu'~~a:.iia 

luilfiuuviw 7 dpn~~o:~6?~ainhfi~tliau5n~~u"u7 
4.12.5 nmlnm~riuG116~~G~ (the objection) $aI&fidnlJnlnil~ 

d o  vls5nrsurii~ I d f i i ~ ~ ~ ~ ~ ~ ~ ~ o o n u ~ ' I ~ n ~ ~ 4 ~ $ ~ ~ ~ ? a ~ ~ ~ ~ ~ d i ~  v 11 IUY wfhtYn~n~1~ 
fii&d~rGuni~m%m%~6~ 

4.12.6 nmTIanmrw (the closing) tIuLnnindfiiaanu~l~d olf i  
f d & R d  

In?ukaDawn;nni b ~ ~ n n ~ n u o e R ' o ~ i i o n n 1 1 ~ ~ d u ~ ~ ~ ~ : ~ ~ ~ ~ n ~ ~ u ~ : u  uunclnoj~x 
d d  u 2 &' n u ~ ~ ~ i m i ~ ~ n ~ ~ w i o u ~ 1 : ' 1 1 a u ~ ~  d ~ o ~ o o : ~ ~ m u u b u n ? i u a u ' n ~ ~ % % o ~ ~ n h  ~ ; a  

U P ,  .r wlinnwnun1efuI~~nntluii16 
4.12.7 ~ I T ~ R R I U W R L L R : ~ U A ~ ~ R ~  (the follow-up) ~ilun~riuJr:riu 

" d a  
n a ~ u w n l o u n ~ ~ n n ' l t ~ a l ~ ' ~ n ~ ~ ~ ~ s i ~ n ~ ~ ~ r h ~ ) ~ ~ I d s ~ t l l d  s?uii~ni>u?:idau~n~~nqa 

u ~ ~ f i w w i d  L L ~ L ~ ~ ~ A ~ " J L B U ~ T I ~  rd amnuauu~r:6ufl37~?!~~ a101 a4 ~ n n ' i ~ u n ~ ~ ~ ~ " s l n n  

wBrnn"mw'~aau5Gn 

4.13 fh61 ~ U U ~ U W I ~  ~ 7 ~ 9 1 1  tl (compensating salespeople) n75d-1 LI 

d~~auunulw~~Ju a~fiu~Gau n ~ s h u c i ~ m o u u w h ~ l l u o ~ c i ~ u ~ c r ~ l i l ~ ~ o d ~ n o u i j ' ~ ~ ~ ~  
n75ditlFi~slouunu~~u11wfia 

4.14 ~ I ~ T ~ . M ' ~ I ? U R : ~ ~ T ~ ~ = ~ I  &Gu$ (publicity and public relations) nl1 

I~i~~iia~ilu~do~iia~ii~tla~n~~d~:'~~~~uv~"urn' udiinmu~uiuA~~nn6wnjd 

4.14.1 n l ~ l $ i l ?  (publicity) k f h & n i ~ ~ $ ? i i ? ~ ~  ~ h ~ ? i 3 0 ~ 1 ~ ~  

~ n " T o j ~ o ~ m ' ~ ~ i ~ o r ~ u s ? " s ~ ~ ~ a ~ ~ 1 ~ 1 7 u f i ~ 6 ~ i l ~ ~ ~ ~ 0 ~ ~ ~  I U ~ ~ ~ ~ ~ L H ~ X ~ ~ ~ I ~ R ~ W I " ~ I I ~ ~ U  

wlan'ru6 utlraan'nrlu~llua t7unswou' ~%tnmlri3unluor' r i i e n i ~ I ~ i l 7  wiu:aadl~ 7 
t d Z "  m r n ~ n a i i ~ n ~ i u r i 7 d 0 i i ~ ~ ~ 6 ~ ~ 1 ~ ~ n a ~ ~ 1 ~ ~ ~ ~ 0 ~ ~ ~ ~ 1 n ~ " ~ 0 ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ n ~ ~ a ~ $ i ~ u ~ 1 ~ 1  U 

4.14.2 nidsz01 tiuGuf (public relations) ~ i l  wnir~~dninmiAa 

iril~n'Ru~I nnuuiiia8a un:rri i~nlwin wrid~l~~fimuii ~46n3n"11n(udid 7 iilunlr 
& J R ~ u ~ u ~ ~ u ~ ~ ' u ~ ~ ' u ~ ~ u ~ I J  7 cgunaqnfiur a e a ~ ~ ~ ~ u ' ~ ~ ~ ~ i u u ' l n L i f t l ? ~ u ~ f i ?  

1) ~ a G ~ ~ ~ n i ~ ~ ~ : n ~ ~ u W ' u i  iia m u - n 0 ~ j w f i ~ w 1 4 a ~ a I ~  
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4.15 rlllRRltln7J.IJ (direct marketing) nuiaii~ n ~ ~ f l i n ~ a w a ~ ~ l d ~  

n$u(ujInnlcum.rt ~ m t l o ~ b A a l m $ a ~ d ~ d m u i s o ~ ~ i ~ ~  H'u'rlnn Y Hion~atOiiru~ulS 

I a n i ~ I u m r n s u n L  ~ n ~ J 9 ~ n ' o J ~ n l l w k r ~ 7 ~ 1 ~ ~ ' 0 ~ ~ ' u ~ J ~ n 6 7  (customer database) 

iux11~7tl 

4.16 K ~ W ~ : W D J ~ I ~ A R I ~ ~ I J R S J  (yiiua t~riuoi~ uar in!3 Iauiniu, 
2550,nG~ 228) 

4.16.1 L ~ U X U U ~ Y ~ ~ ~ T ~ ~ U ~  ( i i  w} ~ u l t l f i 4  ~ f h f i ~ f i 3 W . J  
d Y 

ma~m~6wm"~m~m~ (m m w ~ r n )  52ui~su"nmrmmn~un~ ug niYi~ili~u1~1 
4.16.2 I M ? O ? ~ I R ~ U ~ I ~ W O U  (opportunity to respond) 

4.16.3 c n m s a i l d h ~  e place at any location) f&li 
~~ri lum'odll~i"lu~i~~~~~'iwn'i  

4.1 6.4 rn~lln?i~l~(r (measurable) h ? I ? ~ 9 V 7 n l 3 0 l ~ ~ n ~ ~ 7 I  DJE$~$~'I 

4.16.5 ~ i l u n l ~ i m ~ i  O I : M ~ I J $ ~ ~ ' U  kw7~11:~ cI t l 6 1 3 4 1 ~ d 7 u ~ n ~ ~ ~ u  
A 

L ~ N ~ ~ ~ ~ I ~ I ~ ~ ~ ~ ~ L L u ~ H ~ J ~  ~ M U J  

4.16.6 ~ ~ I ~ ? ~ J ~ ~ D ~ ~ ~ ~ ~ ~ I M X I I L I ~ I L ~ W O U  (preejsion targeting) 

4.16.7 ~ i l u n a $ n t 6 ~ i a 7 u l ~ o a o d ~ i u ~ s i  (invisible strategies) 411$ 

i n r i d 1  J n n u i n s ~ r i ~ a ' ~ i i o = : ~ ~ n " ' ~ Z ~ ~ ~  
4.17 0~6d~:n a ~ ~ u n l l j / l n l ' 5 m a - 1 ~ ~ ~  ORTJ ( 5 7 % ~ ~  L~UII(O% Ua: In\¶ 

Inli?niu, 2550. nci 292 - 293) 

4.17.1 ~ l u i h p u a ~ g n r i ~  (database) n l ~ n ~ ~ n n ~ ~ m w i i a ~ i l u n m  

~ l ~ r n s ~ a m ~ m s ~ ~ ~ u b a a p  6noiu i i~  nr:u?um~~ii~n~r~iiur'nwlu~~ni~'I~~1uu'~~~ 
d A a 

~a~~n6iuat;lwl~a:u l n o d g n ~ ~ ~ u ~ s ~ w  a~arnsua~asuia 3 i u ~ U a ~ d o ~ ~ u ; n f i l  

~ i l u n ~ s ~ i ; u ~ ~ u r ~ u u ' ~ ~ 0 i i ~ i j 1 : u u ~ ~ ~ ~ 6 u a n c i i  ld ~ ~ a n ~ u ~ i l i ~ ~ ~ ~ ~ I f l ~ i l u S ~ ? ~ i r l  
r n ~ i ~ o ~ % ~ i i ~ u ~ r ~ i ~ d I . n ' ~ ~ a ~ m  l J J H U ~ ~ ~ I J ~ ~ ~ H I  M ~ O L ~ D H ~ I J R I I U ~ ~ ~ U W ~ ~ O ~ ~ ~ V  

n n f i  u GURY q o ~ ~ n 6 7 i ~ ~ ~ ~ ~ : d f r . n a u $ i ~ t l  nua:dsrn~s~n'u$ncil rknun~hhttn:: 
* e Y  t u i n ~ ~ ~ a n n i a o n ~ I u n " ~ u f i u ~  u ~ L L A : : ~ R I  i iYq~rn~~aaiuluilo@t 

4.17.2 l a  (media) d o d l a ? u n ~ 1 r i ~ m s n ~ ~ m ~ m ~ 1 1 ~ ~ ~ : ~ 0 ~ ~ 9 ~ ~ a  

dr:~nnnirnouB~~u:uu? i io  6 a ~ \ G ~ n s i l m u ~ a o ~ r d a n h u ~ L u " s ~ n ~ ~ ~ s i ~ u  7G~~t-i 
ORMU70611 3 

4-4 in&alnrm.i 'ldsunruo~anmafina' Tn~n'wfi Inm'RC in; 
H ~ ~ $ o G x ~ ' ~ Y C  h u m f  uf11~730m nau47 L ~ o ~ L ~ R : ' ~ u I ~ o ~ ~ ~ F I  u~l:h?~h113rn7 

d d 
oma'oy~~:dln'ii n ~ r r i ~ ~ ~ i u n i m ~ ~ n ~ i l u A o n a a ~ a d ~ ~ ~ w ~ n ~ ~ ~ i l w  

d 
~n"saJ8olunlslmsio~o ~ ~ r n ' u ~ n r i l  l n u ~ l i n ~ ~ r r ~ ~ 6 ~ ~ o l . n ' u ' a ~ ~ 2 i i ~ ~ i ~ i n ~ 1 ~ n ' ~  
w ~ e l M u a t a ~ F i n ~ a u r i ~ n ~ ~ ~ i ~ n u n 7 ~  ibi'akdu~?lubotn7r~ni i n w s o n a l u I G  
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C 

wai w u u ~ : n ~ ~ u i o r i ~ ~ u i n 1 u n ~ ~ l m * ~ 1 6 ~ ~ ~ i i ~ ~ i r " ~ ~ a  ui  ~ n % i r a n i i  w r i n c i  w$di tril 
U 

&$a ~du  wrinnwuiuroou6 wrin~~uuiuln3Riun' rilunic 
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IK~ ignn i  1 j i ~nRa ip~~d3  of?nniIun7~i i~5:: 'u~i~~ IriRonniia ~ C u n m u Q ~ n i ~ ~ a d  

pnh idu ~euunnufi?~nni szuukn";aaaun' ~:uUL"~~€~JLBLIJ scuunir8nmr lau$u 

5.6 q~n~wni~1M"u'rms 

%is?~~ru  LH%FIU' (2542, ~C-1291 )  I$niii?-il ~wniwnl~IGuin i  J 

(service quality) BJ ~ @ ~ J M ~ ~ w M ~ R ~ I ~ ~ ~ ~ ~ I I w ~ ~ I J Y  ~ ~ ; ~ f i ~ n m h h ? n i ~  ZO nlS 
~ ~ ~ s ~ ~ u n i s l r i u ~ n ~ ~ ~ ~ ~ i i a n i ~ ~ ~ ~ i ~  I R ~ L H U ~ ~ N ~ I ~ ~ T ~ I ~ U ~ ~ I ~ ~ I ~ ~ ~ ~ ~ ~ T R M ? ' J  
' l iu'opiw 9 1; o?~G~ocni w n i ~ l f l u ' s n ~ ~ ~ ~ n ~ i m ' ~  ~n75 ozlnj~nd~enunl.rru"luoQw 
s~nn~r~nd indnd in  sinn~1Iplaruiuo~~5ii~]ZG~1"rni3 ;nrilxw ~ I ~ r i l I ~ ~ ~ I u f i s d  

dei u 6ain~nT1 (what) ~daijnm~&amm (when) nl anlunnaadnm (where) I ~ ~ ~ r r u u d ~ a ~ n i ~  
u *d 

(how) r i n n i ~ n ~ i n ~ a ~ i i n ~ ~ ' i ~ ~ 1 ~ ~ 0 4 ~ " n ~ ~ ~ d ~ ~ n ~ ~ n ~ 1 6 ~ ~ ~ I ~ ~ a u ~ n i ~ ~ a ~ ~ n ~ i ~ ~  

R ~ ~ J ~ I u u G I R ~ I J v ~ ~ ~ ~ E ~ ~ ~ ~ ~ T  ~ E I  nirri~uuu~in~sdij~11cn~warii~n~i~~anld 

~ ~ Q o n i l e u i ~ u i t  ~ ~ ~ I ~ ~ ~ ~ U R W ~ J R ? ~ U R I S I I I ~ ~ ~ U ~ N ~ I W ~ ~ T ~ ~ U ? ~ ~ T . U O J ~ U ~ ' I ~ ~  
n a ~ u n i n n i ~ r f t n ~ ~ n d ~ : m n i r [ ~ " t u a ~ ~  dipn r i ~ ~ w ~ n n u a ~ ~ s f i o  pnriirlnn@~ 

E 
n i ~ n ? l u n i n ~ i ~  gnnia:kfim~uudi 

d" * 
5.7 n i s I ~ u ~ n i d g ? n m ~ w ~ ~ " n ~ l w  (gm~ rrnmu, 2542, MCI 292) 6i~Z 

5.7.1 n ~ ~ ~ < ~ i i ~ n n < ?  tl ((access) u j n i ~ d ~ ~ ~ u ~ n ~ ~ ~ n a i ~ u ~ t l m ~ i u  

~~+1nIu~9i lun sl ~o~udr r r i ~nn i  fta IiIG!nniGaioon oouqu i ~ r a d $ ~ i ~ u ~ : ~ u ~ u u m  

i i ~ ~ ~ i u m u i . r o u n ~ n i ~ ~ u " i d  ~gn$1"7 

5.7.2 n~s~nciada  ma (communication) in l~n luqu n d l q n h  h a  
I $ n i ~ i d ~ n f i t u i l u  j i o  

5.7.3 nmumulro (competence) ~ R A I ~ ~ ~ ~ M " ' U ^ S ~ ~ S ~ ~ J ~ R ~ ~ U  

fiuqry ~ a t G n ~ i u f n ? ~ ~ m u ~ J n l u ~ ~ u  

5.7.4 ~IIU~~IIP (courtesy) y n e l r n 6 a ~ ~ ~ ~ ~ ~ l t u v ~ " u d c ~ u d  
i ~ r d o f t a  ijnmu~8un'uro~ 

5.7.5 nqiariirdoiin (credibility) u i ~ r ~ ~ : ~ ~ a i n r 6 a ~ m u i ~ n ~  
A d d  naiui%o&us:n~~uI7'~1~Ii lZun~~u~n1~ Ino~maujm~nnn~nr~ri~n61 

5.7.6 ~ 7 1 ~ l < ? l ~ l i l  (reliability) ujnmd1fifuaniY~in77~1 H~IIRUD L L ~ :  
U 

qncio~ 
5.7.7 nllmau auol $&I (responsiveness) w k ~luueriudriuinls 

ue:k~riil~niuri~n~i7a d 7 ~ r ~ n i i ? ~ ~ u ~ ~ n f i ~ a s n 7 1  
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5.7.8 nmudaunfiu (security) u i n i s d l ~ 6 a ~ d n ~ o i n ~ u m n  LI n77u 

L ~ Y J L L R : ~ [ ~ M ~ ~ I J  7 
d "" 

5.7.9 n i r ~ ~ u ~ n i s ~ f i ~ u n ~  (tangible) ~ i n i ~ A ~ n n i I s i i ~ ~ : f i i I ~  

5.7.10 nln<lls l lal i tne n n i  (undentandinglknowing customer) 

~nwm=uo~ni~u?n1~\6~Ou 4 drrnilr ;a 

I. li AIUIT~TU~EI ~16 (intangibility) u'rn-rrli R ~ ~ J I I L I ~  a~ifiuvr"3arfiw 

fi?ltlfFinlsirisudo:ijn7sd~ 

2. ~~muisauli~usnnir~M'u"rn7f (inseparability) ~ ~ T ~ G ~ M T L ~ u ~ I J  

3. I d t l ~ ~ a u  (variability) (jnl~wnl~~inldiuuuauY"ua $%J47 @t1[1 

uinis~~uIn~o:iisni~~;f~I~ hnuuar ndirb 
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4. RIUI~OLRUI~ZG (perishability) ~ ? n l d i  rn Ulrtl ~ l r )  tiilJ!3"16 
* u d  ~niivuiiunlau riln~~orin~nii.ijn~~~~u~n~5Iri"y'~n~~ii~rliijil~~ uririiKninanrm?iu 

n'ojn~iliiuuuou ozii~ IGtiinilya~da uinidrinirn?oIrii~nnii 
i 

nraud (Gmonroons, 2001, p.214) 16ninii17i-1 mwinlr *mafia fionrsunu~ 
d d "  

~ ~ a A ~ ) n i ~ n a ~ o a r i ~ ~ n u n n u n r = I i u i u ~ u n ' u ~ l n '  4 J ~ n o n i ? 1 ~ ' l i i l ~ i l u n ' o ~ ~ n ~ r i r d  

~fin#u e inn i s l l ~~~w 'wh :n i~~~nc i i n "~1~u "n~~u11~n i~  

Grli on  welo lock. 2002, p298) 16nii~h nisuirn~ nuiu6~ ~ons~orr:~nia 
i~ A' 

a n u o ~ ~ o n r r u n ~ ~ u a d i ~ n ~ n ~ ~ ~ o i n n i f d ~ ~ u ~ u a ' n " u ~ ~ ~ 8 ~ i ~ ~ d n ~ n a ' ~ t i 7 ~ ~ ~ s d ~ ~ ~ ~ ~  

d ~ r i ~ l r i ~ n c i l r f t n n ~ i u i ~ w ~ l ~ ~  
nanr~a i  (Kotler. 2003, p.158) \n 'n~7? i?  n7su?nis wuio;~ fionsl~M% - h d d 

1]1]umm71n 7 d n ~ ~ ~ f i ~ ~ " a m ~ ~ x ~ ~ i  L ~ ~ W O ~ M ~ ~ ~ ~ ~ U ~ R R B I I U J  ~ J I ~ ~ u ~ I O < U ~ ~ J I G  
~ ~ : ~ ~ ~ ~ ~ J H R V ~ J ~ ~ ~ ~ U L ~ ~ M L O " ~ P ~ ~ J ~ J ~ ~  ~ 4 t n l s n ~ r r i l  kni i3oi i ls:s~u~~alais~uo  in'^ 
E U ~ I ~ ~ & F I U ~ ~  

amu'aynnldIsii~ n ~ r u i n l r  w u i  ufi~fionrrund~nja~ai tlfiilnm~id 

n ~ ? u ~ ' i l ~ ~ ~ ~ u ~ ~ ~ ~ ' n w r n : n ~ 3 ' ~ ' r n ~ 5 ~ ~ u ~ ' a  ~'lti14 usi~i?unqsuaw cand~miudawa~o 
ua:n?wKnluo~gn& 

6.1 ~nwwn7ru?n11 
7n11 . 7 w r ~ d  ar (2540, MG 78-85) n h i 7  Kn~wuomi~u5nislilu 

h"lun&lunlrlw'nmu h~~n 'u~n$1 '7  lntlijiinuwdffi~@--< 

6. I .  1 K r w ~ c ~  O J J ~ U U ? ~ ~ ~  ijijnawdhiYq 4 dxnm 
1) ~ ~ u ~ i n i ~ ~ i l u a ~ ~ d i i n 7  ~ ~ l ~ ~ u a : n ~ ~ ~ " r 1 n n ~ i i ~ 6 u w i a u n ' u  

5iarlia~oriinunn~~un'a~n~ru~uowl&ua~~u$$u~n~ri~6atn~z~~alnus:riacn~r 

a r b  

2) ~ i u ~ i n i ~ ~ i l ~ ~ ~ u d ~ l i  mild7~umfim n a ~ i u ~ ~ ~ ~ u " ~ ~ 6  ni.ian 

Iguirndljbuo$i<w dnu~vv  o J $.a'tl5n71 n ~ ~ f i ~ n u n f i u ~ r u s l u i ~  JM~'-I?J~'~I~o~o~T:Y!I  
t ~ 6 u o n o ~ n ~ ~ s l ~ t ~ u ~ ~ ~ ~ r i 1 ~ : 1 ~ u ~ ~ ; i u u  

3) ~1uuin~1r i lu~ iud~r i i j6~h6i~ i i l~~m b ~ d $ ~ 1 1 ' 3 n i s o z l ~  

~an?luibawoll  n?w%$wi~~n'u~l.a'tl?n7f lI ~ ~ ~ u n n m ~ w u n ~ m d ~ ~ ~ w ~ s ~ i l ~ ~ u ? n  

4) ~iuu5mr~iluc~ud6a J ~ ~ ~ F I O L I A U O ~ ~ U ~ ' ~ ~  $$uUjml$~~nm 
ICfi~iinll$Zilun'ufi nj~u$~u3yin~~rr6~ io~wr '~u~~:~auma~~~om~~ai  

6.1.2 B ~ ~ ~ ~ . ~ ~ B V U O J J ~ U U % ~ I T  ~ B J ~ E ~ ~ O U ~ " W  3 d ~ n l l ; ~  
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2) ~ N ~ I W I I O J ; R A I ~ ~ $ . ~ ' U ? ~ ~ T  $4u'smrsin~iina~urnu?u 
J~ULI?~IT~U~QUEI d7Gi 

3) n718ams iiu n~rdRomrsnlii~$<u~n14 nlsl.dQq tinuni 
~ ~ ~ R ~ U I ~ ~ ~ ~ ~ ~ I U M L ~ ~ L ~ ~ M Y L ~ I ~ " ~ $ ~ ~ ~ U ~ L ~ ' ~ J ~  

6.1.3 ~Lu?n?iu~n~6 o 7 r b n n u ~  JWDIP IUJ IUU"~~~~~  =) ~ t l ~ ? a q n v l l w  
ni firif inis (service quamy) ~i luki  ~ ~ ~ ~ ~ ~ u ~ I s ~ ~ ~ ~ I u u w ~ ~ ~ J Y o ~ ~ I ~ P ~ ~ ~ ' I M ' L I " ~ ~ I T  
8onirinltls:n'ynirl~u?niTd~n~ani~~ui~ I n u ~ ~ u o q ~ n i v r n ~ s l ~ ~ ~ n i ~ m ~ u ~ n ~ i  

~ l n ~ i ~ ~ i $ € J ~ e d i ~  7 ~ ~ ~ ~ ~ U ? N ~ ~ ~ ~ I A M ' U ~ ~ ~ S ~ ~ ~ ~ I ~ ~ J ~ ~ T P : ~ ~ ~ ~ ~ ~ ~ S : B ' U ~ I ~ &  

luaGnoinnis~nd~nriadin oinn~dwamua~~~RoIM'11"4nis~nn*i~=:w oloriiiih~6%~~u 
u t a  k d a l ~ a ~ n ~ r  (what) tdo~wlirnmu6amm (when) IwpI~~uudsio~n~r (how) ntwwoJ 

* n ' o ~ d ~ w ~ o ~ ~ r u n ~ w u a ~ n ~ ~ ~ ~ ~ i n ~ ~ d ~ n ~ ~ l d u i n ~ s d d s : ~ u n ~ ~ u i i i l o ~ o ~ ~ a ~  
d s : n o u n i o p ~ u d  h 6 y h  9 i d & a  

1) R ~ U L B O ~ ~ D I T ~  (reliability) drznourj?~ H ? I u R ~ ! ~ L H ~ E I  
d 

(consistency) LLR:~?I U W J W ~ \ ~  (dependability) 

2) nlrnouauaJ (responsive) d3:f1~~&3~ R T I u L ~ u I P ~ o : :  
a * #  Iriu5nir ~?~uwiaudu:Ir i f i rn1ua: :n~5;~~~7a i  ~ n ~ s ~ n i o u d w i a ~ i r n  ua-dgunna 

$.a'u"sni nil un d l  J A 
3) R ? ~ U F ~ I  ~ 7 5 n  (competence) dszn nu63 o  € ~ U ~ T ~ I U ~ I T  

IGujnis muisnlwn~r~oms u a e m n ~ s n l u n ~ ~ ~ ~ m n ~ ~ ~ i l r I ~ u ~ n ~ s  
4) nlr~$ii%uinw (access) dxnnucilu $ ~ u ? ~ I T L ~ ~ ~ ~ M ~ ~  

? L ~ ' I ~ Y ' T ~ ~ ~ ~ & ~ G I ~ ~ I : L ~ I  L ~ u Y " u ~ o w ' I ~ ~ c L ~ T ~ ~ ~  o~~'LI~~*DuI~~uI~ $Ju"smd$i~a~~on o LICO LI 

i~~~dIri~;smnilu~~ai~f~=:~~n~scir"~$~~~m ~~~:o~lu~mddttil$~'rn~~~rnd016~m~n U 

5 )  ~?iu~n~wdoulou (courtesy) l l~rnauri?~ nmunnmmu 

$niwriow?+u~iirnlr lJ n11Itinisriauiud~~u7=:~~ ~ ~ : ~ ~ ~ ~ n ~ ~ i j ~ n f i n n i w i ~  

6) nlritsnr (communication) d r r n a u 6 ~ ~  finildarn3#uw 
ununnuar~ninuw~iuu~nis ~~arinirstui il~unsunislriujm~ 

7) il'a7udok d (credibility) F j ~ f l l ~ ~ 0 4 ~ 7 ~ ~ i n l l i i n 7 7 U  

~ d u ~ ~ ~ l i 7 ~ 4 ~ b n  

8)  nmulliun~ (secum) dxnsusi?~ n ~ ~ ~ d ~ o a f l ~ n i ~ n i u r n w  

10u ~nianaija gdnsni 
9) Raw L G ~ I ~  (understanding) dxn aunj u m~ijtl~ifi$u"smr 

U U  

nidlid~uwdius:~aiZi)l~$5~3ni~ ~ i~en~f 'L~~? ' lu~u~odo$~u"Sn7  J 
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1 O) n i s m i i ~ i ~ d ~ u ~ a  J I  (tangibility) d5:n BUGXI IITL&~IU 

irc?qlInrru' IGwiouhaiulfiuiuinm oi~~n"rsuqdn~ni r A o  iiu2onmun:n~nrrri 

fl3~3auini.r ~ ~ ~ : n ~ s ~ m ~ n ~ u d l ~ u ? n i ~ r n  s~luarew 

6.2 n 3 7 u W i y ~  a ~ r n r u j n i ~  
%TI ? " a ~ r ~ R o y  (2540, nlii 87-90) I$nii-.lil nixr?mliIR??u&l~~~t~:fi 

unuinr~uadlduin i d n ~ e i n l l s : ~ n ~ ~ n o ~ n ~ ~ d ~ u ~ d ~ o u ~ n r ~ s ~ ~ ~ n ~ ~ ~ ~ r w ~ ~ ~ ~ ~ ~ ~ d n ~ r  

~ilud¶:rn~$mmnnrraJ~~i (newly industrialized countries : NlC) ~ Y L ~ B U ~ U R ? I U  

r o i q n i ~ ~ l i i n i c i n n ~ u ~ ~ ~ ~ u ' t l 1 ~ l i t ~ ~ ~ ~ ~ u u n i i ~ m 1 1 4 1 ~  7 Isiii~~alG~ruuni~winEuih 

aa-uinim o i  uniu ln4  w ~ i ~ ~ n r n n n r ~ u r n ~ u i n 7 1 3 1 ~ ~ 7 T ~ " u i ~ : ~ n i  ~ia7~1iu'Iwodid 

~ ? ~ ~ ? ~ ~ : ~ ~ L ~ ~ J ~ ? ~ ~ L ~ ~ U O ~ ~ ~ R O ~ F ) U ~ ~ F I S ~ ~ U ~ ~ ~ ~ ~ ~ ] S ~ W ~ I ~ ~ ~ ~ ~ ' I I ~ ' I I U ~ ~ U  d~:aiau 

~ f i m ~ ~ n ~ ~ ~ r a m t l 1 6 ~ ~ u n i i ~ ~ d r i 0 ~ r i ~ ~ ~ 1 ~ n ~ ~ u ~ a ~ n ~ ~ ~ u ~ d u u ~  i-11 7 adiuildu 
Y ~ ~ ~ W Y ~ ~ I ~ ~ ~ ~ I U H A " I T ~ H R ~ L I U Q : ~ U ~ U ~ ~ I U  

r i ~ n u u ~ n t ~ h  m u  h f i ~ a J n 7 3 ~ j n 7 3 ~ ~ 1 f l ~ d ~ 0 0 n ~ ~ ~  2 i l s :~u njd 
6.2.1 n~i~dl~Tiafd117:naun7'1~"1~~~'s~7~niSUj fd~cnaum.r 

r i  a ~ ~ n i s d ~ ~ ~ w ~ o n i ~ ~ ~ n i d s : : m ~ ~ ~ u h ~ ~ ~ ~ ~ ~ a ~ ~ ~ ~  J C U ~ ~  ~8no~aw~:~ari l~luac 

rnwworiuuoniru5nis n d ~ ~ ~ o d ~ u r ~ u ~ ~ r i d s s r u : 1 1 ~ ~ ' 1 ~ i n ' u ~ 3 ~ i ) i 3 o ~ i ~ t n ~ w w o ~ ~ ~  
t: 

vn~pfia i~sanm3~~1d a u ~ m a ~ ~ n ~ i \ d ~ n ~ ' ~ i i o  ri~oinrnwrin~iu'1M'tifi~%mun"~?fi~uu 
a - 

6.2.2 ~?luril6ydoGdllgun~7uu'rn7~ n-moioniua ~qmm~nrrunlr 

u?rnslu.d?~d dium 1 n i i a l ~ ~ ~ n ~ i u u ~ m s r ~ u u ' u ~ u ~ n 7 u m ~ 7 o ~ 5 w o ~ 1 ~ ~ 1 ~ 1 Y " ~ ~ ~ u ~ a i i ~  

1~5mscii~ 7 u ~ n u ~ u l n o i i p n ~ ~ ~ ~ ~ t l ~ ~ o ~ a ~ m ~ ~ n ~ ~ u ~ a ~ n i ~ n ~ ~ ~ ' s n ~ ~ ~ ~ ~ ~ ~ h n  
Y uw?IGurrain~~~uaJ~nvu nisds:neuoiJwuinis i ~ ~ i l w o i $ w  ~~~~IWRRIRLLWJ~UUR:: 

fi751 tllmY 
6.3 qrumwuo~ni~lGujn~r 

d "A u ~ ~ a o ~ m r y o a r ~ ' n ~ ' ~ 1 ~ ~ ~ 1 ? * n ~ ~ ~ 1 ~ x n w ~ ~  ?run~wrns'~~u~mm~d 
oyicuu' ~ n r n f i n ~  I t l (2541, $7 1-3))ln'nii~il q ~ n ~ w ~ d t t u u h ~ i u ~ j n l s  

ymwndlaii JR?IUMUI tl?wnirt ;a n~acdriludrzIaariri a$~%un'i~~av3n~3 ra i  a i o  

~?on$+iu<i i ln ' rnuin~i~ a n n i 4 ~ ~ u l s i i ~ t i d a ~ ~ n ~ r r i l  U J ~ U  n~rdasc~uo:~irw 

?nrd5e~o.arii asn~7\$iEuo:~il U JV?I l u k d n ~ r r i ~ l ~ ~ n s i n ~ &  U ~ L ~ X I I L I ~  (do right thing 

right since the first Bme) rnni i luddnmil  Wn n i ~ ~ r r i i l ~ ~ ~ ~ ~ a n a u z i u ~ ~ ~ ~ ~ ~ 6 o ~ n ~ r  
a CY uo~p-Gi m J ~ I I ~ ~ ~ ~ ~ J ~ J L L ~ ~ U U T ~  W a n ~ s d ~ u n n ~ u u ~ a r ; ~ u n ~ ~ ~ n ~ i i ~ ~ " r o u i f i ~ ~ u  

i m ~ w  aiujn~un? runw ~ ~ u ~ ~ i w ~ $ i a ~ ~  (must be quality) ~ra:?~nlwddl:<d~ 
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d "  dd 

(attractjve quality) ~ N ~ ~ ~ ~ ~ O J ~ ~ ~ ~ J $ ~ ~ ~ * ~ ~ ~ ~ M ~ " ~ M I ~ ~ ~ ~ $ ~ S " Y F ) : : L ~ W ~ ~ I U ~ X ~ ~ J ~ O ~ O  

~ n v l i w ~ d ~ ~ ~ u ~ o d o ~ ~ ~ ~ ~ u n n u ~ ~ ~ 7 ' ~ ~ 1 a ~ ~ n n ' i ) " r ~ n ~ ~ $ i T " U ~ ~ 1 = : ~ 1 j ~ n  odid o16~uoh~e 

FndxCul~ rn~wu i?  rnmdi~l<nnuhn"~n"~ C U M W ~ ~ ' E M ~  ~fluo'u~iuurn UR-Q~IY~ 
"U 2 

~ ~ ~ w d d 1 r n & l a ~ i n ~ i ] u l d ' I 4  ala i i~~unnwi  wuini~~pniw aan~ilwijlsilo 7 lnn~w 

1,  n ~ i u ~ w ~ u m u i r n  (competency) 'UOJ$$U%I~T 
a -  

2. mmuwm:au (appropriateness) ~ 0 ~ n i 1 ~ ~ ~ ? n i 3 ~ ~ ~ n 7 d ~ ~ 6 1 m 7 u  

l i n ~ c ~ ~ ~ e s o n ~ ~ u n a n n o ' o ~ ~ u t ) i ~ ~ ~ u ? ' ~ ~ ~ w  

3. lIrr̂ Rntw a (effectiveness) u a ~ n ~ ~ ~ " ' u ? n ~ r  i&~rini.rd$d~il?o~on 

!3m~iuoinn?r~Buil~tl lJij~mu.j;lnis 

4. drEnEmw (emncy) u a ~ r n ~ I f i ~ " s r n ~  lK~irirnaI3nr'w amsa d i  J 
rei u tucilri al~fI*lnir~~"wmnm~~nir 

5. mmlannCu (saw) l&ri rndlrj~fi n o ' u m ~ o ~ ~ ~ r n : ~ ~ n m ~ o ~  
6. n ~ r t h f l ~ u ~ i r n ~ r n ? ~ ~ u ~ n ? f ~ ~ ~ ~ a ~ i i ~ u  (accessibility) 

7. ~ ~ I U L ~ I  t!~un"ulun75?ufin-1a (equity) 

8. n?win~dod (continuity) 

~~d~$nmrril6yua~n~*wu1~ MIW R o nisi ~sloumua~naw Gami~ 

Y~J@I ~ ~ ~ ~ ~ ~ X ~ ? U ~ ~ ~ ~ W O ~ ~ S I D U ~ ~ " U ' Y S ~ ~ L ~ D J ' I A O M S ~ . ~ ' ~ ' O ~ R U R : : F ~ ~ U A W K ~ ' ~ ~ ~ T ~ ~ '  
du. ~1 f nisri~nutflwiu urrenimgu~uunu~n~un~'5'11si~ n~r~f i~yuadi~~nui :nu?mmw 

c. h d ~ e b ~ l f i n o r n n n n ~ ~ ~ u w a ~ ~ d ~ ~ ~ ~ ~ u  o d s c n u d ~ ~ ~ u l w n ~ ~ d ~ o ~ w w ' I ~ ~ d ~ ~ ~  lu.r:uunun 

$u$au ~ 0 u  I s ~ w o 7 u l ~ n j ~ m ~ ~ 1 n n ~ n n ~ ~ ~ t l ~ m ~ a ~ ~ 1 ] ~ t l ~ ~ 1 ~ 4 ~ ~ ~ ~ ~ 7 n ~ ~ ~ : ~ ~ ~ n ~ ~ 7 ~  

imiw n ? i u i ? u ~ o ~ ~ a e n m l x m w ~ ~ ~ t ~ i i ~ ~ v r " ' ~ ~ ' T n ~  ~ ~ ~ n ~ ~ n ~ ~ r ~ u s i a r n s ~ ~ * u ~ m ~ ~  
A ' i p n l w  mlw'cuuiq N ~ ~ W ~ ~ U ~ ~ T ~ " ~ ~ ~ U L I Q ~ ~ P I ~ Q L L ~ ~ = : ~ U ~ ~ I U  ~~arcuu ~mnnoud o 

srni i~nhe~iuFi7~ 7 n i~&r ruud~uknd~~ i l : 61 'ada~~ t rn~3 i~~~u1 i lw~u  ihiunwt~w 
n U nriw.sw n'u.r:~ii~tli~a~iufiil~z~ii~S'~~~Q~ i u~ :a i i c~d~un~ iuu~ :u *u"S~~~  U 

~vjyCuni uaudxmu (2542, ~ r i 1  30) n i v l T i 7  nnrniwuinls 

auiuii~ n i . r d d ~ l ~ ~ n n i l r i i u m 3 i u ~ ~ w  a10 ~ i l u u i n ~ ~ d ~ a n n ~ ~ ~ ~ n ~ ~ x ~ ~ o j n ~ ~ v o j  
t * r w  !n~iins an~uuunauua~u~m~~u ouii ~ m u a ~ j m m j n q ~ ~ w  ~ ~ U S I O I R O U A U B J C ~ B R ~ U  

n'a~n~nu"a~hnenni lu~1faum~u1d~4f l3~~~1~~7"~ (expedatan) V O J ~ ~ U " ~ M M ~ ? ~ !  u 

flQil"3matfinn~iuCt~wolal~ 

y tg~u ijmwsrwlwn' (2542, vril 38) niml?i l  uinl.rdi?mni w 

~ u l a d ~  u i n ~ r d m u i ~ o n a u n u a t n ~ i u ~ o ~ n ~ r  u~m?~un~nni~uo~$%ujuin~snri~ J 

~ ~ ~ ~ e ~ u n 1 u u ~ n . r ; ~ u o t 6 n r a o ~ w w o i u 1 ~ o : : ~ ~ u i ~ ~ u l f i ~ i i n ~ m n i w l . ' R ' a ~ i  

or&h:nouih~ &d 
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A u  p. 
7.11 n3111i (knowledge) nl~n~u~~n~1~CijUn?lu$n~i)7n11~Fi3i7~ 7 

~ ~ ~ n i o u a n ~ ~ i a ~ n ~ r d ~ i ~ n ~ ~ ~ u ~ i ~ ~ ~ u r n u ~ a ~  ~ s i i u n i s ~ u o ~ ~ i a r i i u n a n n ? ~ u f ~ ? n  
d' 

aoqunhg 7 ~ ? i s o i u ~ a ~ n d ~ ~ r n ~ a i n ~ ~ ~ d ~ . i i i 3 ~ ~ ~ ~ ~  d~tjln'u~ainuilin~w'irn~uR"~~"T~ 
t 

u i n ~ ~ u u  7 a i a a ~ u ~ i l u n i s u o n s i o o i n y n ~ a l n ~ 3 a  ~ ' r o n ~ ~ l s i i u d n ~ ~ s ~ m a r n ~ ~ o ~ n  
uilin$t~nio<mS~~rii o s~nms1oll.tru~ unrdrrai riuwUu5tiiubodi J 7 ldlirilu 
1n~n'RJ 5nq ariJtodui G P ~ H ~ I  I J L ~ ~ D U ~ $ J S O L U $  ~ n u i n d  P+III~UIIU~ N ?RVILI 

~~1~ i i~ i ) inwCnmu~i  ~~LLB:L~UI~~~OJU~~~~ 
7.1.2 d7:HUnl3$ (experience) $u?~nnidl:m nlm&lnln~\n'wu 

~duvr"soI~uS~~~riau1uoAsl I i i i ~ O u d ~ ~ u n ~ ~ f j n ~ ~ ~ ~ ~ i ~ ~ ~ ~ d ~ r m  n~~clb"n7~inw7~43a 

nasnrla' iio~ujuiPnni~~enun7~mr~ ~ ~ J W R I H ' ~ U ~ ~ ~ ~ L F ~ ~ C ~ ~ ~ ~ ] G U I O U ~ ~ ~ " U  Ino~awie 
Y, 

~ ~ o ~ u ~ ~ l l ~ : n u n ~ r & i ~ u ~ n " ' ~ ~ u n ' i ~ i ~ u " s n ~ ~ u ' u  ~ ~ ~ G ~ S R ~ ' ~ ; R I I R : L ~ ~ ~ ~ ~ T I " J U U ~ $ ~  
Y disuw d~rnu~sorril~dr:~un7s~n71 ~ ~ t l u ~ ~ i f ~ ~ ~ u ~ u n i u s : u ~ n ~ ~ ~ ~ ~ r i ~ ~ ~ ~ I n ~  1414 

n~rnwaa~1[~II2h~ou'u t i  nu 

7.1.3 rnsl~oudnn?lll~in (asmiation) ynmo:fin?lu~~iaed~:mni~d 

d ~ ~ d u 6 d ~  J ~ ? ~ ~ ~ J L ~ ~ ' L I ~ J L ~ ~ Z U ~ ~ ~ U ~ ~ ~ ~ ~ U R : ~  ~ ~ n r n r r l i ~ k n . r : ~ u i ~ ~ u i ~  
d r  s ngurTnn@rnsod~~h U n"~?l~~u~~?oufl6~iau~=:i7~u'u idu ~ ~ T L T I R ~ ~ u w ~ ~ u ~ M ~ ~  
In~Riufiiul~ i 
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d 
7.2.1 n ~ ~ ~ d n ~ ~ u ~ ~ d a t n l t ~ n ^ n ~ y ~ ~  (cognitive change) l ~ u n l l  

~ 1 1 ~ a u u ~ ~ ~ n ~ ~ ~ i u n u ~ o ~ n n ~ ~ ~ ~ n i u ' R ~ 1 ~ ~ ~ " s ~ ~ ~ n ~ : ~ u ~ ~ 1 j ~ h u ~ l w r n i u 8 n  
E d A 

~~~nfinrn~nrt~lin~~~:~1auT"UZuIayouu a~~flun~nllauuulls~Iun~15'~~ 
7.2.2 n13i11i L I W U ~ R J ~ J ~ U R ~ ~ U ? ~  (E!fkh8 change) ~quw~n~=nu 

u a ~ ~ n s t ~ d i u i u i u ~ ~ ~ 1 j 1 ~ ~ ~ ~ ~ ~ 6 ~ ~ ~ ~  w R Z M ' L R ~ ~ ~  ~ddAtlu~~d~~$i+iun37u~n 

7.2.3 ~ I ~ J ~ ~ ~ u u ~ R J ~ ~ J ~ ~ u w ~ G ~ J J ~  (behavior change) ~ ~ u n l l  

i d ~ ~ l u u d a a ~ ~ ~ ~ n ~ ~ n n i r ~ u ~ ~ ~ ~ : ~ ~ n n ~ ~ ~ ~ ~ ~ ~ ~ d ~ ~ ~ ~ a ~ i ~ n i ~ ~ d ~ ~ l ~ ~ ~ d ~ ~ ~ j ~ n ? ~ ~ ~ n  

usdiuilnn n u ~ s n r i l u ~ r i l u u u ~ n ~ ~ ~ u n ~ s ~ 7 ~ 6 ~ n ~ r f u  riol$~finuwgol~ u~:~Rnnls 

nauauodIudgn I n  ~ l o i ~ T u n ~ s ~ ~ ~ a ~ u s ~ i ~ ~  7 ~fiu~d7ol$~Rnn~m3:Vl~ 4 ~ a i u l s n l ~  

&w'oldE 

7.3.1 A~ns:+ (stimulus) n r r u a u n i ~ u n i r i l ~ i ~ n ~ ~ ~ t l u ~ h ~ ~ u ~ n ~ ~  

~ J ~ J ; J ~ I ~ @ ~ J A ~ U ~ ~ ~ T ~ ~ M M W ~ H Y I ~ ~  h ~ i l i o ~ ~ ~ ~ l o u a ~ ~ ' u ' ~ T n c ~  (consumer motives) 111' 

rnrlEa y ~ i ~ n : n i s r i t ~ a ' T u n ~ ~ m ~ ~ ~ ~ I I u u u i i ~  

7.3.2 nlsifinuscwlr -A (motivation) M U I L ~ ~ ~ J L B W U I ~  w Kn6u h 7 ~ l ~ m  
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8.1 ~ l ~ ~ ~ i n n i 1 1 ~ l u ~ ~ ~ ~ ~ l ~ ~ L ~ 6 1 ~ ~ 1 ~ l i ~ ~ 1 d ~ t l ~ ~ d ~  (managing in different 

and changing situations) 
" A -  l u n ~ s v b ~ u ~ n u r n v ~ x w h ~  7 4-1 iiluria~l~~duuu~~s:'iini~~u~n~~~ 

a u n n i  w n m 6 ? h i ~ ~ i i o u h  iriinnsriido lI ~ M ? U ~ ~ ¶ U ~ ' ~ ~ Q M ~ ~ U L \ ~ R : H O I U ~ ~ T ~  

8.1.1 Y U I R ~ ~ ~ ~ I T  (organization size) dlhf  4 6 1  J l ~ n z i i  ~ ~ ~ w u ' n 3 1 ~  

i74n"u 
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8.1 3 dtn~~mjw (environment) ~~~wiftil ~TAGDJ ~ W U ~ U  q f i ~  

8.1.4 ~ ~ n l n ~ ~ ~ ~ ~ 6 r n ~ ( i n d i v i d u a l ) ~ n ~ u A ~ ~ ~ A n ~ a ~ n " n ~ d ? ~ n ' ~ ~ R ~  

8.2 $o"nrrmw:iio 
w n r ~ ~ u  ws~u~wcl(z548, ~ $ 7  15-16) a n i w r ~ r ~ f i o s : ~ i n ~ d ~ ~ o w ~ d  

l u m w ~ n f l i ~ r ~ ~ , l A ~ 1 4 0 ~ i j n ~ n ~ 1 1 ~ 1 6 ~ u a z : ~ ~ ~ ~  
8.2.1 rn~lrgfiwslusr? (economic expansion) ~ f i ~ ~ d o i ~ 3 ~ ~ o i n m  

a X 
~ ~ 5 ~ l u ~ n u a r J r = : ~ ~ n ~ i j n i s ~ . a " d ~ ~ ~ 3 u ~ ~ i n ~ u  D ~ U  n~r.aouo~d~:%7au~dn~:~u~<~fia 

2 
n ~ ~ w t ~ ~ u n i u s r u i n ~ ~ ~ ~ ~ s r ~ w 1 v i d n ~ 1 ~ 1 " ~ ~  J I  m~sllunlrnl~~avtao(~yum~n~a ~ h v a  J 

X Y dsemaupvu ~w n e l l c a ~ a u r i ~ u h ~ ~ ~ 1 ~ ~ ~ ~ ~ ~ ~ 5 ~ ~ u ~ ~ s ' ~ 1 I Q d ~ t l u ~ u  udn rirrl3i7 

n i u n ~ r n u ~ u n i n ~ ~ ~ ~ s ~ g i i ~ a i i ~ ~ ~ ~ ~ ' i ~ i i ~ ~ l ~ ~ R m n i ~ : ~ ~ u ~ W a  (inflation) ~onmednnl 

~ G u ~ r n i ~ ~ b i a ~ & ~ ~  n 7 ~ : i J u ~ f i a r i a ~ ~ ~ A n n 3 7 ~ 1 ~ a ~ J ' a u \ i  w ? n n d n ' u  ady mns'LJI6 
Y 

i d ~ ~ ~ 1 ~ ~ ~ n ~ ~ ~ ? 6 ~ n ~ ~ k ~ ~ u " ~ t l ~ ~ 5 7 ~ 7 ~ ~ @ n ' ~ ~ ( n ' ~ ~ ~ ~ 1 . r ? ' ~ n t l ~ ~ i i ~ 7 i l ~ 0 6 1 t l f i ~  

8.2.2 t ~ l f  l ~ ? f i ~ ~ m E i ' l  (economic contraction) L~UTIIS'~~:R a h  EI J 
Y d  

im~;i io ~ ~ 1 ~ n u w i u n m s ~ ~ ~ ~ u a a c ~ u i ~ n n a m a ~ ~ n c d ~ ~ 6 ~  s~nirw~nrrezamnmhc 

~~u~~nicnriunir ~ m w ~ ~ o ~ n n i r i i l f i i f i n  ni7:myRonnnoa (recession) l a n l r a n a ~  
~udnlra ' tn  n l s & ~ a u  tta:.nu!k ~ ~ ~ w ~ ~ a n n o o u ~ n r r ~ f i s o a  n $ i ~ t l n ~ ~ ~ ~ u Y " u ~ a ~ o " m ~ ~  

มห
าว
ิทย
าล
ัยร
าช
ภัฏ
เท
พส
ตร
ี



l I l lVl tJ1~ ~lll7l~FI77fi7~7fl~ q~ ~ I R I U ~ ~ L ~ ~ U ~ ~ ~ ~ ~ ~ $ ~  T Z ~ U  i f i ~  U ~ E U ~ M S H ~ ~ ~ ~ ~ I ~ I I  LI 

nirn~anunma~uw'uf ' 1 ~ 1 r ( i ~ ~ i l ~ ~ t l ~ i ~ u ~ n ~ ~ ~ u n i ~ ~ ~ ~ u 9 a 8 a ~ ~ i ~  snuui iwu~a~ in  
A " ,  2 d* d t  n a n a u h o u w o ~ ~ ~ ~ ~ ~ 4 ~ 0 ~ ~ ~ 7 7 : n n 0 r i i ~ ~ u " ~ ~ 6 i ~ n ~ ~ ~ 1 ~ ~ ~ ~ ~ m u ~ ~ 0 ~  w i m  95 

w ' u f i w i  Pnr$u'u?rhi (2541, unnkdo) 1nw~a~aa~mrnuum'~smr3~  
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L h % t l  ~t 55.75 n 1 3 2 4 ~ 9 ~ a  J U ? G T ~ I ~ L ~ D J ~ ~ T R ~ ~ M C I I  h ~ f l ~ f a  ~1~:50.44 dxmaui 

~ ' ~ F U I ~ ~ ~ ~ ~ ~ ~ ~ ~ W E ) I D ~ " U ~ ~ S ~ ~ ? ' U ~ ~ I S ~ ~ ~ U U O : M ~ J ~ ~ S  o twnrnrinc~uui u G u y d  
h$udbb~c! $nu~fi6w~ilu?o o ~ ~ 4 6 . 9 0  nnluwda~n3n~w'oa.a U -I t h n l g ~ n i i ~ n g n h  
i u ;  manuq 1 u ~ n ~ w u a t c u : n i t d 1 ~ ~ ~ ~ ~ 1 u h ~ r i ~  nittnri luions:l~~ 0n71u JuIdu 
?tWIW%e~sn~n$wfd~? I M ~ ~ u ~ ~ ~ ~ ~ N ~ ~ ~ ~ D J ~ ~ M ~ ~ o M ~ ' ~ ~ ' ~ ~ I L X ~ A ~ C ~ U ~ O  52.22 

u der d l ~ ~ ~ r  pnruYjQ~ (2542. U M ( ~ R L I O )  anwilPPunuWaian~~~i .~u1~a"a30 
m d  a 

~ n ~ w ~ u i f d  ou'A~~ioaa~~u's~nc1"7~~1~:~.~'0~~ i~~3~wrroru~ueranr'11~~u~cuwan7f  d m 7  

qfl637 S ~ ~ ~ ~ G I I R ~ ~ ~ ~ ~ ~ ~ " R ~ Z O ~ ~ S O ~ ~ ~ ' W ~ " ~ ] I ~ ~ O U ~ ~ ~ D J ~ U " ~ ' I ~ R U ~ ~ ~ ~ ~ ~  JaP'u 
d 

6wuZsln"mw"6a a l r t ~ n u : ~ u n i ~ ~ u ~  a ~ m ~ u 7 h  &I<U~IUTI+II il~%61u~n"l~ LURE 

il~QRiunmria~a5uni~tlq o w n  H ~ ~ I I ~ R B ~ U ~ ~ ~ U ~ U W ' U ~ T ~ M ~ ~ I  ~ ~ ~ ~ L I R I - J u ~ R R Q ~ Y u  
ih~uhutlsr~uni5m~i61 ~~jin7~dn'137~uij0il"t)~lu~iwn"~~bw" noln'n'u i !~k61~57n7 

snoun' a i q ~ ~ ~ s ~ ~ ~ w a c l ~ u ~  o ~ h n * Y i l i l ~ ~ ~ u ~ ~ ~ ~ " r u n i ~ ~ ~ o  luil&uda:~D 
I I 

~ ~ U ~ G U ~ ~ ~ ~ ~ ~ I J ~ ~ " U ~ ~ ~ Y I ~ ~ R ~ ~ ~ ~ T ~ ~ ' U F ~ ~ ~ U I ~ ~ ~ I ~ ~ O ~  95 
u d .  ~RR~UIQ ~ETRIW: (2542, un6mLia) ~ n w P f ~ ~ i ~ ~ ~ m n ~ n u ~ n ~ ~ u ~ a ~ n 7 ~  
u a. $a.rouu6&~1rrri1M~vmn~~~nwu~7uflf bu~~nnuiuw'uho~fi~il  ~ ~ ~ ~ ~ ~ ~ ' I ~ ~ ~ F I ~ I u ~ o J M J  - A d  f #a'amuu6$gI~i~ani3finm wuii i lpaununwu ~ ~ I $ u ~ I I ~ ~ I M u ~ ~ ~ ? ? u  ~'a~msso  

~nou6k~hr j  ii a n a ~ r n t l u m ' i ; ~ ~ ~  J sln~>nt~u6k~~ril 17 u k i a  rtauwo J ~ Q ~ S I  04 4-1 

~ 7 ~ t ~ ~ i . l r o o u n '  ~s~~&nii?~n?7u~t)~udn'ufl'1iu6o~n~f~a'Inuu~u"4~~~j6 ndR' 
Y siol~ouu n~~Ci"7uad uar r i~7~nuwi i~~r i7 i j f i 27u i r 'u~u~ '<u f l?~u~a~  n75¶o3n0~6i~l t~ l j  

I u ~ ~ ~ L G  t r ~ n ~ ~ t ~ ~ = : ~ u r n 3 ~ ~ ~ 6 ~ & u i a  on: 99 L L R : I ~ ~ ~ C I  U U ~ ~ ~ ~ M ~ ~ ~ ~ ~ ~ U R U ~ " U ~ ~ ' L I  
2 

nnu~'o~n?s.a osa uuw'u"d~rlii~ m ~ ~ m ~ ~ n " ~ u ' ~ ~ ' 1 ~ 5 = ~ ~ n a ~ u ~ ~ ~ ~ u 5 ' 0  LIRE 99 dl&y?nm 
~ n l l u n ' j ; ~ a ~ u i r ' u ~ ~ a ' n " ~ f l ~ i ~ l ~ i ~ ~ n ~ ~ ~ ~ ~ ~ t l u ~ ~ ~ ~ ~ i ~ ~ ~ n ~ ~ ~ ~ ~ n " u ~ ~ u  IUSZ~IJR~II 
~:oiuciaa~:: 95 L ~ ~ T I ~ ~ ~ ~ ~ U ~ ~ ~ ~ " U ~ ~ ' U ~ ~ ~ ~ I ~ ~ ~ ~ S ~ ~ S ~ L I U ~ ' ~ " ~ ' I M ~ ~ ~ ~ ~ S ~ Q L I ~ ~ ' U Z ~  

J r: ~:Ku~7-iuic6auuJaua= 90 

nquf;nni LWJL: JMR (2544, unnkdo) ~ n l u i i f a ~ i l ~ ~ ~ ~ i ~ ~ s i o n ~ ~ 6 r n h ' I i l  
aa P 

~ ' R ~ ~ ~ ~ ~ ~ U ~ " J U ~ F I F I R P I O ~ ~ ~ U ~ " I I ~ ~ ~ ~ ~ T ~ ~ ~ ~ ~ . ~  %nn:I;iu*oy R ~ ~ ~ E L ' I I J W ' I ~ W U ~  

L L R T ? ~ ~ ~ ~ ~ I u ~ N  u B M T % I W ~ H ? ~ ~ $ ~ ~  fiB$tl631ddNRd O ~ ~ S G R ~ Z ~ L Z O ~ ~ B ~  n~1~6u"j 
d ? u ; n n ~ u o ~ n ~ u u % i n ~ 7 f i q c y ~ ~ n ~ ~  nuk q~u:ni~n~ounh ;d~~uunlrd., tQu 

u dd w n h ~ ? u i l o o a n u a a d a m r ~ k ~ 1 ~ ) . a " ~ s n 0 ~ d ~ h ~ ~ ~ n ~ ~ a ~ n ~ ~ u ' n ~ n 1 r ) 7 ~ ~ ~ 7 1 n ~ ~  
qnvl7w mni r:uunnnllaonfi snuudn?qrr47~iludoti~d1:47 idu~if~nsnuni? 

a- d nad~rsneuh n ' u u a : m n ~ m u u ~ ~ u u ~ n ~ a s n ~ ~ n  LHU-I:HXI~ a 5oo.001 - 600,ooo uln 

~ l n m ~ n a n a u n ~ i s r i u w i c i ~ e ~ i ~ ~ i l ~ o ' 0 i 3 ~ ~ ~ 1 ~ ~ n " ~ f l ~ ~ t l d ? u d ~ m u n ~ r n a ? ~  w u i ~  
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2 A *  Pi 
ri?uunn ~hutl~~umrao~ntluCiR'uil~~Y"u~i~~~u~ n t l w f i u n ~ a u ~ r ' ~ u ~ : i g ~ ~ ~ u t l ~  on 

a a d  L R L I ~ $ ~ L ~ ~ G ~ w ~ ~ ~ U  o L ~ I J ~ I ~ ~ ~ Q ~ I s E ~ o ~ ~ ~ : < u  .05 niun?~Ei~~ajun~rna7~57u~~rnndi~ 
r L  , fi~iwsdaw~flnr~~n~~~~~nou~ucmu~nc~aniui~m"un~~d~~nuu~~~initils~uir i ~ w u  

d v  d r n o u n ' l w n s o u n i ~ u a r ~ ~ u ~ ~ ~ ~ o m n ~ Z ~ u n n i i ~ n i c  a d ~ . s i ~ u h ~ ~ n i ~ R i i ~ d s z ~ u  .05 

b u d s r ~ u n i s n ~ ~ n ~ n ? ~ ~ ~ ~ w ' ~ ~ i ~ ~ ' ~ ~ n n ' ~ ~ ~ ~ n n i 1 f ~ ~ ~ ~ ~ 1 ) ' i ~ n ~ ~ ~ f : w " 1 1 ~ 1 ~ ~ a r ~ ; ~ l ~ ~ l ~  
APId 

A 1  ailairil l  r i 7 ~ n l a  ~061i5:;u 0 1  huwnl?1duo~roou61'~?u~~'~~~~ni~an"u! H R F ~ ~  
Y wqlnsrunir.au~n~lu6' ni~w~lns~tln~.r~l l~su~nuun'ue:i iu~w~oounqunr aunh 

~ ~ n n r i l ~ n i c  o d ~ a i i ~ u h ~ q n ? ~ n ~ ~ ~ 5 : ~ u  -05 r inuwni?~duo~rn~lu66~u~~a~~nnsi i~  
,,A ~~iia~dayninn~wua~~u?~nc1~61n~~~n'u u d ~ ~ i r C u h 6 ~ n ~ ~ ~ n r n n 1 r . 6 ~  .05 h u 1 7 u  

Y SL , wqlnnunir.lrssnuuwu~~~u~~~~umnii~n'u D wwiiay nBnrnwuu~~u'3~nfi~aiic~nFii~n'u 

r a m ~ w q ~ n ~ u m s ~ ~ ~ n ~ ~ 6 u " ~ ~ ~ I ! ~ n ~ 6 ~ ~ i i m ' ~ n ~ ~ a ~ ~ ~ ~ d ~ ~ ~ ~ i ! u ' ~  d waduyn^Rnmvl 

~ o ~ ~ u i ~ n n n i u n ~ ~ u ~ ~ u n u ~ ~ h n ~ i u h ~ ' r ~ u a ~ ~ ~ u u n n r i i ~ n i r  ~ ~ ~ n l s u n l s ~ d d o u  

sntluciiiuednynGnniw~a~$~151nfi 6 ~ u n ~ ~ u t i l u n u ~ l . b i ~ ~ ~ ~ ' I u n ~ ~ ~ r n f  ~ ' I~uwni i~n 'u  
A' A *  A w q ~ n r r u n ~ s . a n m u u 6 ~ ~ ~ ~ ~ n ~ a $ i i ~ i i ~ ~ ~ ~ ~ a n ~ ~ ~ ~ ~  iicraria y n'Rnmwua ~(u'sln~1 

* a d  
~ i u n ~ i u ~ ~ u n u ~ ~ u i w n ~ i ~ ~ t h ~ i ~ ~ ~ ~ ~ ~ i ~ ~ w n ~ ~ ~ ~ u  o l i ~ ~ G C u ~ < q n ~ ~ ~ n a n ~ t : G u  .05 

u d  
?3eflnn i l lu~na (2546. UW&I~D) ~ n ~ i a ~ i ; ~ n ~ : ? i ( n ~ . s n 7 r m a 7 6 1 i ~ ~ a d i l  

d a w q ~ n ~ r u n ~ s ~ ~ r n a u ~ ~ a ~ ~ u " 3 ~ n f l ~ ~ ~ ~ ~ n ' I ~ k n ~ ~ ~ u n  nlsiC~waflnwi~nwrurn15 

dsemnscl~ani ~ n o i i r ~ u n n i u ~ w ~  81 y a l l w  rc6unirflnwprgn ~ 1 ~ 1 r i r i n  tWau 

iaoiunl w nisitow d oia+Yds?~u ~nacdn~in~lulillwich:~ii~$anr=:f~n74n~~aa?~ 
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Y ~~ftnrrumsq~asonun' I w u n r e r ~ o m ' u ~ ~ n x ~ ~ n i ~ n ~ ~ ~ ~ ~ ~ $ i ~ ~ d ~ ~ n ~ ~ n ~ ~ ~ ~ i ~ ~ u ~ t l u a = :  

Eiiwrnrii~~~iun~.r~a~~1n'u7'rn~dx~~n' ~urnd~mou~~au"~~di~mu~ijnm~a'uw'~f n"u 

2. J I M ~ C U ~ ~ ~ N J T Z I ~ F I  
bj LW,; (pet,,, i 995. p. 62) I f i n w d  D J ~ ~ U L + I I P I U ~ I ~ J Z D  n~rirdnwlnm 

I i iw~uoddiinmuLgHm a q ~ u i n i n  o7vo~nvI~lvnri I n  shrun~wdauu~~i-Bm+ 

hodl~$~njdium 20 nu nisn~rl$qumwiGIa~ndIIawcw~n~~In~n'~d d~rilulwatu7 
d d w l n n " m 4 ~ ~ o ~ n ' u n ~ s ~ u a r ' n ~ 7 h 3 n 7 ~  ~ooun '  alni~osrin.ro~nu ~ ~ n l ~ i C u ~ l u ~ i u i l  

r d s n ~ b a r u ~ n i ~ h s n " ~ u ' ~ ~ l a ~ w n ~ r ~ ~ ~ ~ n ~ ~ n ~ ~ f i n ~ u ~ i u d ~  J F n n h o n w  bfhld 
d Y 

n iun~~u~aoww; iuC i i~ Iw~~u~a: i~~n~w ~~ i0075Udf l318J fh  n q n n ~ ~ I 6  a ~ z r n - r ! ~  
fi?7~~~1~1~4:6uuwnsi?4n'u 

?Ell4 (b+ian, 1999, p. 14) ~ R ~ I ~ W I ~ ~ J  RS~^RU<I ~ 7 1 ~ ~ ~ 1 ~ l L ~ t ~ l l l l ~ ~ u ' ~ n ' ~  

luni.rdr LR? u & u ~ ? ~ T I ~ L )  iHanlznuh$~unii~un?.i$auodfuiui~nn h a  on 

~ t u u n u u n ~ u t d o 8 n u i n ~ u ~ 3 a i ~ ~ ~ ~ u ~ u  185 nu ~ ~ n ~ s i C u w u i i  u'on17uIwaruid 
d "  Tur o ~ ? n r n ? w v o ~ w ~ ~ f i ~ u ~ : n s i o n o ~  W R ~ O ~ ? ? U $ U \ ~ ~ W ~ N ~ ? W  LLR:CI?IU~~LIU 

ruaoulun i~u~~tuuin  n ~ n ~ n n ~ ~ u d l i ~ u o n n a ~ u i j B a ~ ~ ~ 1 ~ ' 1 1 0 ~  w irnfi5cbG (popularity) 

r~a:nlrL~u~qll6ufi tiu'unyuii~n.i3~ (sponsorship) f ihlr id~ina w ~idwk~ol6uasi 

dszn-dm 

!hR'~{<n (Schilkrut , 2000, unpaged) IOY~HIBOJW~G~SSUYO ~ $ J " r h f ~  

~~Lln73iu"l~7TlEl J L Y I ~ T U ~ ~ B U ' U \ H ~ ~  I ~ U  SUIWO$LUQT~ t l L ~ U f l 3 1 ~ & ~ ~ 3 1 & L Y l 7  J ' I H L ~ ~ U R ~ T  

~nriaffasisiYu@ilnn ~ ~ a - r i ~ ~ ~ ~ ~ n d i n w d ~  J 7C(iduau'atrk(~"r'1nn$~ idw nmnq 

4 o ~ n l ~ n ~ s h ~ ~ ~ u ? u l k u l ~ n ' u $ u i ~ n n  n ~ ~ i ~ a ~ ~ ~ i r ~ ~ u n ~ s ~ t l " u ~ n i ~ ~ ~ ~ u i : : ~ u d o e  

ddd2a"luud~zdo~ni J n i ~ r i ~ ~ ~ ? u m s ~ m i ~ ~ r i ~ ~ ~ ~ ~ ~ ~ ~ i : : a ~ ~ n ' u H ' ~ ~ ~ n ~  U LLWZW ~nf:nud 
~ i i n 6 u ~ 1 n n ~ r k 8 u 1 s u ~ ~ ~ ~ " 3 1 n ~ ~ 3 u ~ ~ ~ a ~ ~ ~ ~ ~ i ) = : 1 m * 3 ' ~  ~ l n n ~ r d n a w u i i  qmnlw 

d u~:nl.~uin~roeri~ wanarnuf : ~ = : u ~ ~ d a ~ ~ ~ u s r ' u w " u h  o ~ ~ ~ n n ~ u n i s i n c i a ~ ~ m ~ ~ m ~ ~ ~ = :  
a 
~ u o ~ ~ u s r ~ ' u n 3 i o h a h  n~jo~nmaiBauIa~~:ni~~~'uj~n~~~~~:u~n~s q ~Anl~*iu'~Inn 

a ci iinw u ~uilslurmGuu o t n m ~ i n ~ s u ~ n & ~  o a : ~  $n 'un~~uini~d a ldoun~n~~lun i r  

u?mn%ucl"iiiaru~nm ~ ~ t l ~ ~ u ~ i n n i ~ ~ ~ ~ ~ ~ ~ ' i 6 i l 1 n n ~ ~ ~ ~ n i ~ ~ " s n ~ ~ d ~ ~ n i ~ ~ ~ ~ ~ ~ ~  

414 7 i ~ a : ~ ~ n ~ ~ u ~ ~ i 1 o ~ ~ ~ u ~ ~ ~ 1 ~ ~ : t l ~ ~ ~ d 1 ~ u i c l i ~ ~ h u ~ i 2 n ~ ~ ~ 0 ~ m ~ ~ ~ n ' ~ o ~ ~ d o  J 

nq~niuciir 7 r d o l n i f i ~ d o ~ n ~ ~ ~ ~ u u m h  l n a v i l u q n u n ~ n ~ 1 ~ w u ~ n ~ ~ ~ 1 5 n ~ ~ o r  Ei~w~tsi' 
~ R ~ ~ ~ J ~ I J ~ ~ ~ ~ . ~ ~ Q S U Z O I ~ ~ ' L I ~ U ~ I ~ R ~ I ~ I ~ ~ ' U  

LRRU UR:: URUBJ (Klein 8 Lansing, 2000. p.142) Ih?nw?do~ nlswkiulo 

lun~14a~unin~nud~3rnoudi3tl muun' ~doiG~soi $iu in; 1n.mSwd ~~arpdnsni  

nlulwrjiu 1 u n ~ r ~ n w ~ u u ~ i u d . r d o n ~ ~ ~ u 6 1 i ~ ~ ~ i ~ u ~ ~ ~ d a n ~ ~ f l n ~ i  V l h r i  k u d r n ~ c  
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