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ABSTRACT 2 1 4 5 0 1

This research aims to 1) study the factors affecting the decision making
process in freely choosing first-rate car insurance for drivers registered under the Car
Registration and Tax, Area Office, Bangkok in 15 areas: Dusit, Pomprabsatruphai,
Samphanthawong, Bangrak, Bangkhen, Bangkapi, Patumwan, Phayathai, Rajathewee,
Bangsue, Jatujak, Donmueang, Ladphrao, Huaykwang, and Dindaeng; and 2) compare
the aforementioned factors.

The samples used were the people Who contacted the Car Registration and
Tax Area Office in Bangkok in May 2007, using non-probability sampling. The
instrument used was constructed by the researcher and approved by 5 experts with a
reliability value of 0.9572. The data was analyzed by a ready-made program to
calculate percentage, mean (i), standard deviation (S.D.), t-test, ANOVA, and
Scheffe’s test.

The findings indicated that:

1. the overall factors affecting the decision making process in freely choosing
first-rate car insurance for drivers registered in Bangkok were rated at a moderate level
ranging in descending order: products, price, service products, personal factors,
distribution channel psychological factors, marketing factors, social factors, and cultural
factors respectively.

2. when comparing said factors, there was found to be no statistically
significant difference at a level of .05 as classified by sex, age, education level,
occupation, marital status, monthly family income, vehicle model, and insurance

companies.





