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ABSTRACT 

This rasearch aims to I) study the marketing mix affecting the consumers' 

decision-making behavlor on personal computer purchasing in W n g  Dlstrict, Saraburi 

Province, 2 )  mmpare the marketing mix affecting the consumers' decision, Sarehri 

Pmvinm classified by sex, age, educational level, occupation, and monthly income. The 

population size uwd was limited st 400 purchases buying personal cwnputem miding 

in Mueang District, Saraburi Province. They were randomly employed according to their 

mupation quota. The ques~onnaire was designed by the researcher with a reliibitii 

value of .94 and appromd by 5 experts. All 400 compietsd qu@stlonnaims were 

analyzed to calculate pewn?age, mean (X), standard deviation (S.D.), !-test, and one- 

way ANOVA. 

The finding imctiated that: 

1. the population mostly bought computers by Pentiurn, for a s h  and from 

local dealers. Other factors influencing purchase were shape, slre, discounts end 

special offers, 8.g. buy one, get a printer free. Radio and TV advertking had a strong 

influence on purchasing decisions as did family members' opinions. The marketing mix 

comprised products, price, sabs opportunity, and marketing promotion respectively. All 

of which had an influenw on purchasing personal cwnputers at a high level. 

2. sex, age, educational level, OCCU~~W, and monthly income had rm 

different effect pn decisiokmaking behavior on personal computer purchasing at .05 

level of statisbl signilicsnm in produa, price, sales opportunity, marketing promotion, 

and marketing mix. 
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