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ABSTRACT

204922
This research aims to 1) study the buying decisions affecting the purchase of
"women’s deodorant in Lop Buri Municipality, Lop Buri Province, and 2) compare the
buying decisions affecting the purchase of deodorants for women in Lop Buri
Municipality, Lop Buri Province as classified by age, marital status, education,
occupation, monthly income, and deodorant buying behavior. The samples for this study
- were 400 women from 4 occupation groups, namely students, housewives, government
officials, and state enterprise staff in Lop Buri Municipality, Lop Buri Province. The
questionnaires were devised to collect data, comprising three parts: part one asking
general data, part two asking their deodorant buying behavior, and part three asking
the main deodorant buying factors, namely 1) problem recognition, 2) information
search, 3) alternative evaluation, 4) purchase decision 5) post purchase behavior. The
data was analysed by a Package Computer Program to calculate frequency,
percentage, mean (-)Z), standard deviation (S.D.), t-test, one-way ANOVA and pair
different testing by least significant difference (LSD).
This research results were summarized as follows:
1. the buying decisions affecting the purchase of women’s deodorant in Lop
Buri Municipality, Lop Buri Province descending from the highest to the lowest
respectively were alternative evaluation, post purchase behavior, problem recognition,
purchase decision, and information search.
| 2. the comparison of the deodorant buying decision for women in Lop Buri
Municipality, Lop Buri Province overall were as follows:
2.1 women of different age, marital status, monthly income, and buying
behavior of different types had no difference in deodorant buying decision with statistical

significance at a level of .05.

2.2 the women of different educations, occupations, buying behavior
"according to the cost, and the frequency in buying had a difference in deodorant buying

__decisions with- a statistical significance at a level of .05.





