182871

a v L Xa ' - < “ daa ' v a %
nsivaaTaiilindnuianunoiie 1) anwtednnfinadanitaaduleade
a o a o a - v ~ ™ -
wInvdanslssinnuiaduaiRafAanirnauszanittenvadrasluluamnauiatiie
JmTaanys uaz 2) WisuifisuildoninadenisdaiulaBainiasdraradszinn
a e o - - - - [ o - o '
HAAANLABRIMININILAZ AR TITaBY IR Ll amaLaLilas WWIAANYT uunay
v - - &
018 FOIUMTWANIN MIANE a1din neldafodaifien uazngdnsTumniende
“ o o s A - L .v [ A& [ A
le3aada U IIANKAR AT LN aAIMINTIURE AR TR nqumamonlﬂumsﬁnm
Ly, . L FRY I .
a5 417U 300 an ‘1ﬂu'mnﬁﬂ‘s'mqmuﬂ 15 ‘i"Jw‘lﬂmuqumLmaglummnﬁma
- v o -l A A o ¢d a v - & - P |
W89 JNIRENYT unzinsdanfanteiiefmiiiniua: (Wie) aaTTe wialianlslu
P » o Y < -
mPIsiidunyusauniy Uiznauaay 3 aau aaun 1 aaumwagam‘lﬂ aoun 2
FUMANGANTINMIRENTataTasdevltianuian g tNaAiniienuasaniIlsen
ni & [ % ‘Jd ] [ I a Iy - [ € A
uazaauh 3 seunuzeutdnniinadanmiaasuladainlasdannlssinnuianmaiiie
Amirniuszasiases laud 1) dedsmunianme 2) Tadudmusan 3) thivdmuns
WY 4) adpdunsdasiuniiesia 5) Tadsduiwaadsy 6) tadaduay
uANEIBIRIYARE uaz 7) JedadmunizuiumIniiaing: e nzideyald
- o -4 I3 d' » ¥ ) d. 3 A
Tlhu.nmﬂaummafmmgﬂmmm Aud ArdBaas duals famdsiunIaIzIu
MMAFaUAIN NITIATEHAMULLTUTIRLLLUIUUAMAIALT URENAREUAINULANET
funeglasituasiasd
av ¢ X [
nam3dpassitaldi
v da ' o~ - Py - ° a e € A a Y
1. dpniinadenriaafulsdonIasdanslszsinnudaiusitiafiniini
uazanIIvauTaIEaIlmuamauiaiilias iTmi'qu‘i Gaedrauanuin ey fe tede
AUHRAN U ﬁai'fm'f'mﬂ'nuuﬂnei'lwme‘f’:qﬂﬂa 3788 IUAIZLIUNNIINNININING
thigdwuna Teadpaumssusduniaaa dedodmfueden usziladodunmiva
MUY
P~ a« d':l ] & o : A o - [ 3
2. muTsufisuilsteninsdaniiaatulagainiasdiasdisinnudaiued
Wefamhrmuazaniisesvasradluainauiadio ﬁ'oni‘ﬂawq‘i Taomwiiu
oo - - P a a a e ' o
2.1 aasniingdnssuninfendeniadmeaininadesu uand1anu
o aa ' S & P o a o A - > &
HilsduninadaminafuladainissdmansdizinmuianusiiiaRaninroussaassas
] & [l & g o« AAJ -
uandwnuaditpEAynIsiianiszay .05
- - - v d -
2.2 saihillany a0UMINENTE MIANYT VTN noldadsdaifion
a ™ & - a & Cav a e I'd J% - o g - &
wndnmumaienderianianue Bdentanuet sunanidenianud anudlunida
-~ & & v o ' [ a o at
wianme! ntTanziaylasualadig nﬂaaohuawau'luqmmwNaﬂnm‘ﬁ ynaafill
) o o ! s e -~ - a ) [ >3
nadsnIIenfulaTa NI AN U u.a:m'mv.uu'lun'n%auammﬁuuumu'qﬂ UANAIINY
3 o A ) “ o A” | o - * : o \ J
udaihfeduflinadoniidafulagainiasdansdssinmuianusiiiafianiirnauasae

3
o al

Fiesliuandranuatiniiosngnsdianzau .05



ABSTRACT

182871

The purpose of this thesis is to 1) study factors affecting buying decision on
whitening facial skin and anti - wrinkie cosmetic products for women in the Town
Municipality of Lop Buri Province, and 2) compare factors affecting buying decision on
whitening facial skin and anti - wrinkle cosmetic products for women in the Town
Municipality of Lop Buri Province classified by age, marital status, education,
occupation, average income per month, and buying behavior on whitening facial skin
and anti - wrinkle cosmetic products. The samples for this study were 300 women from
the age of 15 upward whose domiciles are in the Town Municipality of Lop Buri
Province and who have bought whitening facial skin and (or) anti - wrinkle cosmetic
products. Questionnaires were employed to collect data, comprising three parts: part
one was questions about general data, part two was questions about their buying
behavior on whitening facial skin and anti - wrinkle cosmetic products, and part three
was levels of factors affecting buying decision on whitening facial skin and anti - wrinkle
cosmetic products, namely: 1) product 2) price 3) place 4) promotion 5) environment
6) individual factors, and 7) psychological process. The data was analysed by Packagé
Computer Program to calculate frequency, percentage, mean (i), standard deviation
(S.D.), t - test, one - way ANOVA and pair different testing by least significant difference
(LSD).

This research results were summarized as follows:

1. factors affecting buying decision for whitening facial skin and anti - wrinkie
cosmetic products for women in the Town Municipality of Lop Buri Province descending

from the highest to the lowest respectively were product, individual factors,

2. As a whole, the comparison of factors affecting buying decision for
whitening facial skin and anti - wrinkle cosmetic products for women in the Town
Municipality of Lop Buri Province were as follows:

2.1 women with different buying behavior dependant on price per unit
had different factors affecting buying decision for whitening facial skin and anti - wrinkle
cosmetic products at a level of .05 statistical significance.

2.2 women of different age, marital status, education, occupation,
average income per month, buying behavior when choosing types of product, brands,
reasons for buying, frequency in buying, buying after receiving sample goods, testing
and liking its quality, people being influenced in buying decision, and the popularity of
buying products in terms of a set had no different factors affecting buying decision for
whitening facial skin and anti - wrinkle cosmetic products at a level of .05 statistical

significance.





