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ABSTRACT

The purposes of this research were to 1) study factors influencing
decisions on the buying of new automobiles by customers in Saraburi Province, 2)
compare the decisions on the buying by customers in Saraburi classified by sex,
age, marital status, education, occupation, income, and number of members in
family. The sample group was 380 customers in Saraburi Province that had their
automobiles registered during the years 1999-2004. A questionnaire was constructed
by the researcher and approved by § experts with 0.9731 reliability. The data was
analyzed by percentage, mean, ()_() Standard Deviation (S.D.) t-test and ANOVA.

The findings were as follows:

1) concerning the factors influencing the decisions on the buying of new
automobiles by customers in Saraburi Province: the customer samples in this study
were male, aged 31-40 years old, single, with a bachelor's degree, government
officials or state enterprise employees, average income: 10,000-20,000 baht, number
of members in family: 4-6 persons, most had used “Toyota” for 1-2 years, paying on
an installment system. The reasons for buying were for convenience and comfort.
The television media influenced customers’ buying of new “Toyota”, automobiles.
Customers themselves made decision on the buying influenced by 4 marketing
factors which were rated at a high level. The product factors regarding automobile
safety and fuel economy had the most influence.

2) regarding the comparison between general data of customers and
marketing factors: a difference in sex, marital status, occupation and number of
members in family influenced customers’ decisions on the buying of new automobiles
with a statistically insignificant difference at the level of 0.05. Age, education and
income influenced decisions on the buying of new automobiles by customers in

Saraburi with a statistically significant difference at the level of 0.05.





