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The objectives of this qualitative research are to find out the true aims of the advocates through
short television feature, and to understand the content and the presentation that are designed to serve such
aims. The research is based on 4 concepts namely; mass communication as a society - wide process; the
mediation of social relations, mass media for advertising and public relation, television message design and

the elements of television feature.

It is found that most government advocates aim to provide knowledge relevant to their
responsibilities, and to promote their images by publicizing their performances. The content of the
programs is largely related to their works. The presentation includes narrated visions, on - camera presenters,
interviews and testimonial. Likewise, most state enterprises aim to promote their images and to publicize
their performances. The content is mostly about their responsibilities and social contribution. As for the
presentation, narrated vision, dramatization, on - camera presenters as well as testimonial are used. Among
private organizations, the aims of the advocates can be divided into 2 groups: those who aim to promote their
products and the others who aim to provide knowledge or information that in turn promote their images. The
former present the content that relates directly to the products and use various presentation techniques such
as celebrity or famous presenters, drama, demonstration, testimonial and often show the symbols and
slogans. The latter present the content that shows their social concern or provide knowledge. The
presentation includes narrated vision, presenters, interviews and almost always shows the symbols of the

organizations together with their slogans.



