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KEYWORD : CONSUMERISM / DEMAND / ACQUISITION / OBJECTS
KANLAYA KANOKKUSOLPONG : CHILDREN'S CONSUMERISM : A CASE
STUDY OF CHILDREN'S DEMAND AND ACQUISITION OF OBJECTS FROM
PARENTS IN BANGKOK METROPOLIS. THESIS ADVISOR :
CHULANEE THIANTHAI, Ph.D. 207 pp. ISBN 974-17-6019-1.
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This thesis aims to show how social agents namely family, peer group, and mass media
involve in children’s consumerism process and cause Thai children to grow their demand for objects.
Moreover, this study also focuses on methods children use to get what they demand from parents
and children’s power over parents. In this study, data was collected upon 50 children who grew up
in Bangkok, both boys and girls, age 9-12 years old, who are in elementary years (grade 4-6), and
whose parents income are 11,120 baht and above. Research methods covered utilizing free listing
technique, using participant observation and informal interview with a department store owner and

ten children as case studies, and in-depth interview with the parents of that ten case studies.

Result showed that family, peer group, and mass media all have influenced on the
socialization process creating chitdren to demand more objects in life. Each of the children selected
in each case study represent different view of how children’s consumerism is created. Each children
showed that they use more than one methods in getting what they demand from parents.
Concerning children power over parents, most of the cases showed how children used parents love,
bonding relationships. Although, children sometimes did not use their acquisitive power, parents still
buy them objects because they know what their children like. Each times when parents buy their
children objects, they will consider necessaries and uses of objects as a priority. However,
sometimes parents also reject buying their children objects. In response to this,{children will save up

their money to buy objects for themselves.
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