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KEY WORD: CAMPAIGN / REDUCE FOOD SUPPLEMENT COMSUMPTION / SALAYA COMMUNITY
NATTHANIT SRIMASERM : THE CAMPAIGN TO REDUCE FOOD SUPPLEMENT
CONSUMPTION IN SALAYA COMMUNITY. THESIS ADVISOR : PARICHART
SATHAPITANONDA , Ph.D. , 207 pp. ISBN 974-17-7157 -6.

The objective of this research is to study the campaign to reduce food supplement
consumption in the Salaya community and the communication factors that lead to reduced food
supplement consumption behavior by means of qualitative research. Document analysis and in-depth
interviews with key informants were used to complete this study. The results of the research are as

follows :

1.1 The main concept of the campaign to reduce food supplement consumption in the Salaya
community was strengthening the suburb community organization in a consumer security fair , featuring

food supplements and food supplement consumption reduction behavior in Salaya community.

1.2 The campaign to reduce food supplement consumption in the Salaya community is
composed of four steps : 1) research steps 2) planning steps — implement 3) communication steps

4) evaluation steps

2. The communication factors that lead to reduced food supplement consumption behavior
consist of five aspects. (1) Sender factor includes the expertise and credit of university/institute, the
cooperation of community leaders and local organizations, the selection of problems relating to the
public interest, and the participation of community’s members , helping to reduce the gap between
communities (2) Message factor includes the characters of the message that was true and easy to
understand , the presentation through slogan and project symbol seemed to recall people recognition
(3) Channel factor includes two — Way communication through various communication channels
(4) Receiver factor includes acquaintance and similarity of recipients, potential of community residents,
the people consideration of health ,and participation in community activities (5) Context factor includes

the tendency of dietary supplement alert that was in accordance with the government policy.



