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ABSTRACT

This research is the research was aimed at searching for facts about the events in order
to show the social responsibility of commercial banks in Thailand: 1) the format ofthe activity
2) compares the events to show the social responsibility of the Bank, each category 3) with the
participation and awareness of staff and service users.

The research found that 1) pattern of activity. Each individual activity characteristics.
Whether it's educational, social, health, cultural activities, planting activities and activities relating
to culture and religion 2) compares the events to show the social responsibility of the Bank in each
category. Research has found that commercial banksin the country in Thailand compared the
events to show social responsibility of commercial banks in the country, Thailand each category for
both private. The  Government andat thehub of foreign capital withit. All  types
of Bank activities to show social responsibility not different involvement and awareness of
staff and service users. 3) Research has found thatthe Bank, eachbank hasa variety of
communications channels to provide access to employees and users of services and activities

that the Organization held.



