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Abstract

The objectives of this study are (1) to study the selection of social media to promote musicians, (2) to study the
factors influencing the choice of social media to promote musicians, and (3) to study the level of attitude towards the selection
of social media to promote musicians. This research is a survey research using Delphi technique. The target population is
students from the Conservatory of Music, Rangsit University. Most of the respondents are female (51.90% ) who have utilized
social media to promote their works. Most of the samples are undergraduate students in two fields which are musician
performance and singing performance. According to the first objective, the survey shows that YouTube is the social media that
respondents chose to promote their work with the highest level (X = 4.54, SD = 0.522), while Facebook and Instagram were
chosen in the second and third rank. According to the second objective, the musicians thought it was important to have their
own websites as the tool to promote their works (X = 4.50, SD = 0.524) while social media campaigns emphasized on game
activities and prizes (X = 4.44, SD =0.590). And according to the third objective regarding the attitude toward the selection of
social media to promote their works, it was found that social media enabled the presentation of both audio and video, free
advertising space, and it could be updated at any time. From this study, it is recommended that the information in the social
media used to promote musicians’ works should be updated frequently so that it will be credible and the number of Likes and

Followers will increase. Moreover, the content should be various and useful for the audience who visit the site.
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