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The Factors Influencing on Organization Reputation of University in Bangkok
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ABSRACT

The purpose of this research was to examine the factors influencing corporate reputation of University
in Thailand. The quantitative research by questionnaire was conducted from the sample consisted of 400
students of University in Bangkok by proportionate stratified random sampling. Descriptive statistics were
analyzed by amount, percentage, mean and standard deviation while confirmatory factors analysis by LISREL.
The results were as follows: The developed model fitted the empirical data in moderate level by ¥ =
620.97; df=210; p-value =0.00; RMSEA=0.07; RMR=0.08; SRMR=0.07; GFI=0.89; CFI=0.95. In the most factors

influencing corporate reputation of University were performance dimension at 66 percent (R2 = 0.66).
Key word : Corporate Reputation, University Reputation
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