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ABSTRACT

The present study aimed at studying marketing mix and marketing communication factors influencing
decision-making in photography business services among 5 Thai western provinces including Kanchanaburi, Ratchaburi,
Phetchaburi, Prachuap Khirikhan, and Tak. 400 participants were selected as the sample of the study, close.-ended
questionnaire was used as the research instrument, and percentage, average, standard deviation (S.D.), t-test, One-
way ANOVA, correlation coefficient, and multiple regression were adopted for statistical analysis. The results showed
that 1) demographic characteristics of the respondents were as follows; gender: female, marital status: single, age
range: 20-25, educational degree: bachelor’s degree, occupation: private employee, and salary: above 20,000 THB,
the photography service was demanded for graduation ceremony most among the participants, the service provider
was the most influential factor of market mix, and electronic and communication network was the most influential
factor of marketing communication, 2) demographic characteristics of the participants in marital status, age, and
educational level influenced the marketing mix at the significance level of 0.05 and the marketing communication

at 0.05, and 3) the marketing mix and marketing communication were correlated at the significance level of 0.01.

Keywords : Marketing Mix, Marketing Communication, Photography Business
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