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Brand Equity Related to Consumers’ Purchase Intension of Suzuki’s Car in Bangkok Areas.
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ABSTRACT

The Objectives of this research were to study : (1) the level of brand equity of Suzuki’s Car in Bangkok, (2) to
explore the level of consumer purchase intention of Suzuki’s Car in Bangkok, (3) to compare the level of consumer
purchase intention of Suzuki’s Car in Bangkok subject to different personal characteristics, (4) to study relationships
between brand equity and consumer purchase intention of Suzuki’s Car in Bangkok.

This research is quantitative research, using survey research techniques and descriptive research method.
The questionnaires were deployed to collect data from 385 subjects sample population who were interested in
purchasing Suzuki cars in Bangkok. The statistics were used to analysis data including percentage, frequency, mean
and standard deviation. Statistics deployed to test hypothesises, were t — test, One Way ANOVA (F - test), LSD (Least
Significant Difference) and Pearson’s correlation coefficient at the 0.05 level

Results of the research sample gave high level of brand equity of Suzuki’s Car in Bangkok; and had moderate
level of purchase intention of Suzuki’s Car in Bangkok. The priority hypothesises by gender, status, age and level of

education had significantly contributed to different level of consumer purchase intention of Suzuki’s Car in Bangkok.
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The 3 aspects of brand equity of Suzuki’s Car in Bangkok including brand loyalty, perceive quality and other priority

brand assets were significantly related to all consumer purchase intention of Suzuki’s Car in Bangkok. Moreover brand

awareness was significantly terms and time of purchase. Lastly brand association was significantly related to consumer

purchase intention of Suzuki’s Cars in term of purchase objective, environment context and time of purchase.

Keywords : Brand Equity, Purchase Intention and Suzuki cars
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