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ABSTRACT

ultural products are products that contain cultures of country of origin and propagate diffuse
cultures to various countries. South Korea is one of the big exporters of cultural products.

Korean music is a cultural product that has high sales growth and is very popular in Thailand.

Research model, “Communication Elements for Building Popularity of Korean Music in Thailand”,
includes four communication elements: sender (Korean music record label), message (Korean songs),
channel (distribution channel of Korean music), and receiver (consumers of Korean music). Researchers

collected data by using in-depth interviews.

Research findings showed that the popularity of Korean songs could be divided into three
stages. At each stage, the four communication elements played different roles in building popularity.
In “Awareness stage”, Korean music record label needed to build awareness and make consumers
open their minds to receive Korean songs. Producers needed to add value to their products and have
good presentation of interesting messages through channels that could reach consumers in a broad
way. For “Popular stage”, consumers had eagerness in following news or information about Korean
music by themselves. Producers just needed to remind value and differentiation of their products to
consumers. In “Popular maintaining stage”, producers needed to try to extend their products’ lives by

creating opportunities to make consumers become familiar the products.

Keywords: Communications, Music Industry, Korean Music, Popularity, Korean Culture
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Anderson (1983) (§n9fisluNgampis Sutsa-nguan, 2000) léind1131 unundude nauaulidunuinis
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o a ] o .. 1 as ] al '3 < v
« M3YAINTTUIINAY (Shared Activity) Wi MsvuAeudsn N133audu 1uduy
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4.1 snAfefinngi1 SMCR Model wos Berlo (1960) anUszyndld

smAfeiith SMCR Model wes Berlo (1960) 11Uszendld Sidhefumainvatenasnu 87fi Moenaert,
RK. and Souder W.E. (1996) ¢t SMCR Model uszgndldfunisiiauisisinisuszanadoyalusiiusiig
3 gu ldun anudenleswesats (Relevance of Message) Anuulanlumilvesans (Novelty of Message)
wavAuLedioveans (Credibility of Message) Han1TITENUIIAUdenlewesasuarAu e Tevesans
finasionsiuiansesnsunn luvazfinnuudanlmisinatesndn uenantl AnNINTBIYBIMIeNITABANS (Channel)
fnavegeunsionisuiluans (Perception of Message) #iaun White, H.A. and Dillon, J.F. (2000) 161 SMCR
Model nltluruitovesndsinuifeiumssuivesyanaiian (Third-Person Perception) 11Uans (Receiver)
sgfinsneuiusienisgila (Persuasion) wansnsfuegisls Fanszurunisgslaves SMCR Model Usznausie

4 Jady nuan1side wudn 1198 4 Jadeves SMCR Model iinarensiuivesynnaiany

Leung, J.K.L. and Fong, P.S.W. (2011) 1a1i1 SMCR Model mﬂizqﬂﬁ%ﬁu'ﬁ%mimﬁ'm (Story Telling
Approach) TagnannintdniandeadSsuiaioufuidsans (Source) (ugaBuduveanszuiunisnisieans uaz
Jomdufiuans (Receiver) wazifumeuinguesnszurunisnisdeans daudledos (Story) uguiuuvesans
(Message) #iniadesimuniuan Tniadesddiddesiiugomis (Channel) teun nsléBunay/vdenis
waay uazldsunaasioundu (Feedback) 91ng3uans (Receiver) d@au Turaga, R. (2016) 1¢in SMCR Model
ultlunisianudilanaziisensnisenaaesudmiunsdearsia lneddiasuszneusigniuaunsg
Tunsfeans Wimuai anud seuumisdauuagdaussa ansldun e esdUsznou MsUud lassadn
wazstia doandldun nslddu nsldidiu nsduda nsléndu nishusa wezdfuansifiesdusenausing q
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Seo Min-Soo (2012) la@nwdadefiuunganudniaves K-Pop waziSenlumatiinlunamasuisimusssy
(Cultural Diamond Model) @sUsznaun18n19LATEUNAINNSON (Preparation) n1suaus (Delivery) Lilanm

(Content) wagguslaa (Consumer) A4 Wdl 1
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i 1 laeamgsuisanudisaves K-Pop (K-Pop’s Diamond Success Model)
fiun: Seo Min Soo. (2012). Lesson from K-pop’s global success. Seri Quarterly. July. 60-66.

Retrieved from http://www.seriquarterly.com
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3. Yaseinendaaiutoaniantdlunisiuslunuaz suuneswasn1nd (Channel) Towa WUsARINI9N1SAaA
warn15vinnsnatneaulay (Social Network Service : SNS)

4. Jadeninertesiuguslaamaunmaluusemalng (Receiver) laun avinavesdeluszdugania lag

asunelananIng 2
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- ns=uaumsaswatuAAiiAatu
- NszuaUMsasassAWaVIU

- Uszinnvaviwav

- MSYANINSSUSIU

Message
- AWINdIRgINARIUSSSU
- MSIEAJUUIN

Channel
- WusmsnN1snanm
- msmnsnatnaaulad

Receiver

- answavavdelus:Auganin

- MssounduvadIwuAdUUUEeaaulal
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1.1 nsguaunsasienualiundatu
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mvslamiulinuasnnndndadasiuuuieriulunain GeiaeandeiuunAImwes Seo Min Soo (2012) 91
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