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The purpose of this research was to study the effects of interiarso?a? ?usst,
organizational commitment, and perceived value of knowledge sharing on knowledge sharing
within organization. The instruments in this research were The Interpersonal Trust Scale, The
Organizational Commitment Scale, The Perceived Value of Knowledge Sharing Scale, and The
Knowledge Sharing Within Organization Scale. The subjects were 259 credit managers of
commercial bank in Bangkok Metropolis. It was found that interpersonal trust had positive
effect on knowledge sharing within organization. (f=.67, p<.001), Organizational commitment
had positive effect on knowledge sharing within organization. (f=.18, p<.01) Similarly,
perceived value of knowledge sharing had positive effect on knowledge sharing within
organization. (f=.55, p<.001) Additionally, organizational commitment could also do function
as moderating variable in the relationship between interpersonal trust and knowledge sharing
within organization. Organizational commitment could also do function as moderating variable
in the relationship between perceived value of knowledge sharing and knowledge sharing

within organization.
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