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PANHATAI TUNTITACHA : POLITICAL MARKETING : A CASE STUDY OF THE
USAGE OF MEDIA IN THE ELECTORAL CAMPAIGN OF THE THAI RAK THAI
PARTY IN BANGKOK METROPOLIS. THESIS ADVISOR : PROF. ANUSORN
LIMMANEE, Ph.D., 148 pp. ISBN 974-17-4534-6

This thesis aims at studying how Thai Rak Thai Party applied its integrated
marketing communication strategy for electoral campaign by examiningits planning
process and utilization of media to boost party images, propagate its policy platforms,
and to maximize popular votes, which enabled the party to win a landslide victory in the

2001 election.

It is found that Thai Rak Thai Party had systematically employed the integrated
marketing communicauon strategy in its campaigr and successfully conveyed its
political images and platforms to voters, although the strategy was not the sole factor

which brought it to power.
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