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ABSTRACT
175271

Thailand’s Gems and Jewelry Industry was initially developed from family-based
business. Nowadays, it has become one of the ten most profit making export industry of the
country. Thailand possesses many skillful, expert and praneed workers who are famous for gems
cutting and Jewelry body setting, as well as a Hung Ploy technique. All these factors have helped
Thailand’s Jewelry products becoming the world famous and highly recognized in the market.
However, raw material scarcity has held back the development of this industry enormously in the
past decade. As a result, imports of raw materials are unavoidable and in turn, drive the
production cost to soar. To be able to retain its competitiveness in the world market, Thailand’s
Gems and Jewelry Industry have to enhance its competitiveness capability via product quality

improvement, and innovation in product and design.

The main objectives of this thesis are to study general structure of Thailand’s Gems
and Jewelry Industry and to analyze the competitiveness position of six types of Thailand’s

Jewelry products in comparison with Jewelry products of major competitors.

The results of analysis depict that Thailand remains comparative advantage in term
of skillful labors in both gems cutter and enhancement technician but gains a smail market share
in the wo’rld market. An analysis employed by Revealed Comparative Advantage (RCA) method
reveals that Thai jewelry products that possess high competitiveness capability (their RCAs are
greater than 1) are diamond, precious and semiprecious stone, articles of jewelry, imitation
jewelry and syntactic precious. As far as the analysis of Constant Market Share (CMS) is
concerned, export growth of those products in this industry during 2003-2004 was attributed by
an expansion of world trade and the country’s export growth more than its competitiveness.
However, an improvement of comparative advantage and market share growth still give country a
room for improvement in this industry. Although procession of skillful workers, Thai Jewelry
industry still need to be introduced to more advanced technology in enhancing its techniques in
other areas especially in designing and product quality improvement.





