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THE CHIANG MAI MAYORAL ELECTION CAMPAIGN 2004. THESIS ADVISOR :
ASST.PROF. TRAKOON MEECHAI, 380 pp. ISBN 974-17-6844-3.

This thesis examines the process of campaigning in the election of the mayor of
Chiang Mai Municipality on February 1, 2004, the first direct laws and regulations. This
brought important changes, namely direct rather than indirect election of the mayor, the
supervision of the election by the Election Commission in place of the Ministry of Interior
and the strictness in the application of laws through sanctions.

The study found that 1) campaign organization and strategies,as well as the
relationships between the candidates, the canvassers and the majority of the electorate
in the main involued interpersonal relationship of a patron-client kind, though other kinds
of relationships also exhibited themselves; 2) the electoral laws beeing used for the first
time made for changes in the electoral process, especially in election campaigning in
both negative and positive directions. Negatively, dishonest campaigning methods
became more complex such that the arm of the law failed to bring culprits to justice.
Positively, campaigning involved the use of policy as an important vote — getting tool in

conjunction with other long - standing methods.
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