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International Tourist Perception on Coffee Shop in Chiang Mai, Thailand
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Abstract

This study investigates on the coffee shop’s characteristics and the
perceived value of the coffee shop’s attributes from the perspective of
international tourists in Chiang Mai, Thailand. Surveys were administered to an
accidental sample of 500 respondents in the city of Chiang Mai. The
respondents were mostly male, single, first-time tourists, Europeans, and well-
educated with the average age of 34 years old. They mostly visited the local
coffee shops. The result of this study revealed that “being welcoming” was the
most profound coffee shop’s characteristics, while the “cleanliness” was the
least one. The respondents had valued the “variety of food/desserts and drinks”
the most among the coffee shop’s attributes. The study showed that the
respondents had valued the coffee shop’s attributes differently according to
their diverse demographics, which was statistically significant. This study
provides the coffee shop businesses with the insights and understanding of the
attributes that can potentially increase the perceived value of coffee shop in

order to gain the competitive edge.
Keywords: Coffee shop’s characteristics / Perceived values / Coffee shops
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©¥12095904 (19.3) 3.71 367 | 384 | 390 | 3.41 358 | 3.80 | 3.84
inBen (9.4) 389 | 367 | 393 | 39 | 357 | 336 | 389 | 420
inFuwiinAn (17.3) 3.70 377 | 401 | 402 | 338 | 364 | 376 | 396
wifu (0.8) 3.00 300 | 325 | 350 | 375 | 350 | 325 | 350
817 (10.2) 384 | 380 | 392 | 398 | 342 | 347 | 388 | 3.9
P 300 569 | 177 | 816 | 890 441 775
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Hpeind1 USD1000 (11.7) 3.77 368 | 384 | 391 3.26 3.24 350 [ 382
USD1001-2000 (22.4) 353 | 375 | 385 | 399 | 343 3.54 3.71 3.82
USD2001-3000 (20.4) 368 | 366 | 385 | 394 | 359 3.60 385 | 393
USD3001-4000 (11.3) 365 | 374 | 363 | 3.91 3.38 3.53 364 | 366
USD4001-5000 (13.1) 3.92 375 | 398 | 397 | 344 3.69 384 | 386

USD 5001 ¥3axnnndn (21.2) | 3.98 369 | 395 | 4.06 343 3.35 405 | 4.10

P .001* | 972 | 190 | .877 489 067 .005*
nsANEN

deanAnmmalane 3.65 393 | 382 | 396 | 3.39 3.52 374 | 381
1Beynynsis 379 | 367 | 388 | 397 | 356 | 3.51 373 | 3.92
Psunnin 372 | 369 | 387 | 399 | 338 | 346 390 | 3.88
Psynnen 383 | 366 | 385 | 391 | 322 3.44 374 | 3.91
P 538 | 153 | 963 | 950 | .104 937 269

anel

18-25 366 | 373 | 392 | 392 | 337 | 347 364 | 375
26-35 369 | 371 | 384 | 403 | 349 | 357 387 | 3.88
36-55 389 | 373 | 380 | 388 | 336 | 345 376 | 4.01
56+ 388 | 3.64 | 384 | 404 | 348 | 3.31 398 | 4.08
P 083 | 937 | 695 | 439 | 614 334 056
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*Significant at p < .005.
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3.69, p = .016) wananinsdnE s ldnnBauieudstoulnaldinaila
LSD wadinsnzsimnanuansAnalunguiiiandmiuesddsznaufing
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d’ o A = a o -‘jj
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A9 6 ANLANFINNE NN RAN

asAtlsznau pRdwun | Aeds | gRidwun | Aeds | p
AUNITLTNNG e 3.71 LAaWINI 4.60 .026
AUNITLTNNG e 371 | lawdle 425 | .002
ANUNITLENNS GIEH 3.71 | glsd 3.98 | .028

UNELUR. *Significant at p < .005.
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A157199 7 Aoanuansnelunguiuneldiedunsauniaheu

. snelaaas o snelavads o
asnlsznau e A ANRRE e - ALRRE p
ATALATIADU ATAUATIIABU

AN USD 5001 ¥3® 3.98 USD1001-2000 3.53
. .000
HINNAN
AN USD 5001 or more 3.98 USD2001-3000 3.68 009
ADININNULA USD 5001 or more 3.98 USD3001-4000 3.65 018
ATUATNAUN USD4001-5001 3.92 USD1001-2000 3.53 .002
ANNANAIEY | teandy USD1000 3.5 USD 5001 ¥%8 4.05
.000
{nndn
ANMNANAIEY | Weandn USD1000 35 USD2001-3000 3.85 021
ANNANATSY | feundn USD1000 3.5 USD4001-5000 3.84 041
ANNANAISY USD 5001 ¥39 4.05 USD1001-2000 3.71
007
NN
ANMNANANTY USD 5001 %38 4.05 USD3001-4000 3.64
. 008
qnNIan

UNELUR. *Significant at p < .005.
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2557, 2558 uax 2559 I8 uAtinyiediitnfiunanniedanyiueen (@ udusuuenlu
WaungNIAN 2559 TAun A Niaide wazin1vd) sesassntiun gley (a0
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1FuA 21301 wWALIAN LATERBAUN) 1oL elF (A NsuAULTN TR WA LA
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AEAURANNAN (ANNAUALILIN T LA A497104 AnIFRUILANIIA LAZALIR) LAY
wan3nn (@usuusnlaunuen3n 1) muansu fnrinaunisvie g uasiin
Faudmdeaalud (Chiang Mai Provincial Office of Tourism and Sports, 2016)
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uananieidssiinudinviesiendiuugiilsznaueningnang seeasn
IFuriidneesgena ginfanany andnau (ldun eranaiag dndunig iiusw)
o o = ' P o 1 a ) s a
UnGEauAinAne uazustiu seldiederesnseuniofaneudiulugAniu 1
T 4 2aainviesdienyiasvun agil 1,001-2,000 neaanfanigise 36,326-72,580
U9 (FR3uanasiniadui 20 NAN W.A.2559: 36.29 UNNFAD 1 ABAANT
anig) saeaann lAun 1anndn 5,001, 2,001-3,000, 4,001-5,000, Haanda 1,000

waz 3,001-4,000 Aeaa1fanTy uananiinviedieas et ANNEe U dn

a A

a 1 Y a v 1 = o =3
deslmluazldiBmnsi unundiwlugaunisdnen lussauldyyinsiney
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% = o o = =S zu/
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Thailand, 2007) WUAYNNABAAABINANABN BN sz AlnasIean
e oA ada A - L a .
invieaiensreinAnAufnvisafian lwdeslnddowlvojdunAgauinng
WANTS (57:42) doulnnjifluiinvieaiieanguaaseng 25-34 T (Feeay 34.26)
35-44 1 (Feuaz 26.01) 15-24 1 (Feuax 18.84) 45-54 1 (Faeaz 13.70) 65 Tau
1 (Fewaz 3.65) way 55-64 1 (Fauas 3.54) (Tourism Authority of Thailand,
2007) faﬂmﬂ?ﬁmmwu%merﬂ'ﬁﬂuﬁquﬁmaumﬂﬁum\ﬂmmﬁuﬁﬁﬂﬁwud'}
e A ada LA e e . .
Tnyieafenm i AN UN 9NN e Y udadaaludndndesluanuiu
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o 4  a L4 o, . 4y
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LANANTIOY (4.78) ANINLNG (4.78) AN TIUART (4.45) AnNiuale (4.40) was
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