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The purpose of this study was to investigate personal characteristics, creative processes, and
creative products of nine Thai eminent creators; three from the field of basic sciences, three from arts,
and three from education respectively, using case study research methodology (multi - case — multi-
method) . Data was collected through in-depth interviews, documentary analysis, psychological tests:
Special Properties Questionnaire, the Myers-Briggs Type Indicator (MBTI), the Maudsley Personality
Inventory (MPI), Time Spending Questionnaire, Creative Process Assessment Form, Creative Process
Report, and Creative Product Assessment Form.

The findings were as follow.

1. Personal Characteristics: (a) Each eminent creative person had environmental context
that facilitated creativity from the beginning of their lives considering from these following aspects:
social aspect, family aspect, educational aspect, and occupational aspect. (b) In childhood, the creators
from every field would have come across at least some kinds of stress or pressure. (c) Eminent
creative persons partly shared some certain special properties, personalities, and emotions that
supported their creations according to their field.

2. Creative thinking processes: Every case started their creative processes with the stage of
problem finding. Then the creative processes of every field usually comprised with preparation stage,
incubation / production stage, illumination stage or new finding, verification stage, new problem
finding stage, and presentation stage. Some differences occurred according to specification of each
stage.

3. Creative Product: The three dimensions, novelty dimension, resolution dimension,
elaboration and synthesis dimensions, could be used to assess the creative products of every field.
Each field had high scores in resolution dimension, but fairly different in the rest dimensions.
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