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EXPENDITURE IN THAILAND: CASE STUDY OF NON-PACKAGE TOURISTS
FROM EAST ASIA. THESIS ADVISOR : ASST. PROF. CHARIT TINGSABADH,
Ph.D., 159 pp. ISBN 974-53-1751-9

The purpose of this study is to determine factors affecting the expenditure patterns of
non-package tourists from East Asia to Thailand i.e. Chinese, Hong Kong, Korean, Japanese and
Taiwanese. And to estimate elasticities of demand for accommodation, food and beverage,
shopping, entertainment, and domestic transportation and sightseeing activity by using 660
random samples which collected from foreign tourist’s expenditure database compiled by the
Tourism Authority of Thailand. This thesis applies the Linear Approximated Almost Ideal
Demand System (LA/AIDS) model of which stipulates expenditure share based on cost per unit
of 5 groups of goods as mentioned above and also on real total expenditure, sex, age, occupation,

purpose of visit, number of travel companion, travel frequency, length of stay and season.

The consequence of this study has found that factors affecting the expenditure share
statistically significant are that cost per unit of a good itself has positive affect but cost per unit of
other 4 groups of goods turn to be negative. Besides, there are another factors such as real total
expenditure, some demographic and travel variables. This thesis also studies elasticities of
demand and has found that estimated expenditure elasticities of 5 goods groups are all positive,
indicating that they are normal goods. The result of all Marshallian own - price elasticities are
negative and inelastic. Also, Marshallian cross - price elasticities among 5 goods groups are

negative which implies that these 5 goods groups have to be complementary goods.

The results of these studies can be implemented as a policy implication in order to
increase Thai tourism revenue by using increasing price strategies in many ways i.e. increasing

goods and service quality, positioning market strategy, and creating new goods and services etc.
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