1 o

Al wvidlee - tesufiinasdenisiindulafuanuseuigussnisdendninnu
muﬁtﬁmmcﬂ%u?mimumuﬁrﬁ (FACTORS IMPACT ON AUDITOR'S CLIENT
ACCEPTANCE DECISIONS AND CLIENT'S DETERMINING AUDIT FIRM) . s

WA, AT, 9T9Y YnueuAg, 68 win. ISBN 974-17-5887-1.

170402

1 v v t 1
nquszaeAidnAtyresnsAnmaiiilae e nniladeninasenisfindulafuanuseuiiydvesd

al

o

1 v
sautnyd uaznsineniladeiinasiantsindulaidandrdniuseniyve iy uanainiunis
:’4 A=‘i’ [l [N o o d.d ] o o o < o Y
Anmakaijsdnmanadiusesiaduifinadenisindulaiuauseuiinuasnisidenaiuneudey
ar =l 3 v o o = o o el oo a9 -4 7S 3/
Toydredinsauaeuind nednfiun1sddulEiinidudednma Tnunniumundeyangaey
rindueyny ey luamngammamnuns ussidnamny msdnmdeysldiinmeatinidoesom uazns

nageud i ldnnmtinas

nantsinEanudn dadeifuasenisdadulaiueuasufydlssneusan fulshiinina 5

o < ) a Ly = o/ - 1| ~ v ]
Faudsie nrsumaesdasudydlunisdsenatAndn auasivasdeuinng Angnaaluns@an®

al y = ¥ o W o aal - Py o e ; o
ANTHLITEUTREURIANANT LL@:ﬂ{]T’JLUﬂUﬂ@UQﬂ‘l_l'llﬂqnqﬂisﬂumﬂﬁ?nq luﬂm:ﬂﬂQQUwNNamﬂﬂq?mﬂaLﬂq

q

- o e v ddea a a . a o P ° P ¥
Lﬂﬂﬂaquﬂqr\uaﬂuuiy'ﬂﬂ“ﬂﬂﬁ'wau'\n'ﬂﬂ;mﬂ@ ﬂ’]i“Vl’N’m‘lmLm‘ﬁﬂ’m'luﬂ’mum'm’] ﬂﬁ‘:ﬂunqi‘mﬂﬂﬁaﬂﬂu

9/

o a - P 2 o o a 2 ° o H ] !

Tiyfuarfineunmaney weriedunaaenind WenFoudieunslianudiAgaesia 2 ngu wuang
Wr3nsnugeuydfianuiiiuitlszaunisafaesaeuinuacinnunmasey Angaulyd usznng
sreuldiatanelut muanafudaiiiand Aty atelsfimudaeuliydnduldiFidaouddyiu

1lszifusananqusatngla



# # 448 24158 26 : MAJOR ACCOUNTING
KEY WORD: CLIENT ACCEPTANCE / DETERMINING AUDIT FIRM

WIRODE LAOHATHAWEECHOKE : FACTORS IMPACT ON AUDITOR'S CLIENT
ACCEPTANCE DECISIONS AND CLIENT'S DETERMINING AUDIT FIRM.
THESIS ADVISOR : WACHIRA BOONYANET, Ph.D., 68 pp. ISBN 974-17-5887-1.

170402

The objectives of this study are to investigate factors impact on auditor's client
acceptance decisions and to study factors impact on client's determining audit firm. Moreover,
the study intends to study the relationship between factors impact on auditor's client acceptance
decisions and factors impact on client's determining audit firm. A survey research is adopted as
research methodology. Data collection is divided into two parts: auditors in Bangkok and public

companies. Descriptive statistics and Non-parametric are employed to analyze the data.

The results show that factors impact on auditor’s client acceptance decisions are ethics,
attitude toward management, the correctness of tax return, well-prepared document and the
compliance of laws and regulations. Factors impact on client's determining audit firm are
punctuality, experience of engagement team and the reputation of auditors. When comparing
these two groups, it is found that clients are more likely to pay attention to experience of
engagement team, audit fees and punctuality. However, auditors seem not to consider these

factors.



