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# # 4574206825 : MAJOR URBAN DESIGN
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Warorhot Market area is the major commercial center of Chiang Mai. It is important
historically and has been developed continuously since it began. Most shop-owners are
descendents of Chinese people. As Warorhot Market area is a commercial center, it serves as a hub
of communication as well. Its economy has grown continuously, so the market area has become
crowded and faces physical environmental problems which in tum have had effects on the beauty of
the urban area.

This study focuses on the development of the community and its current environmental
problems. The methods used in this study are library research, field work, note-taking and
interviews. The information obtained is then analyzed to identify the problems and causes. After
that, the researcher sets the schemes for developing the physical environment of the area to
maximize the land potential and to improve the quality of life in the community.

From the preliminary research, it is found that the area has physical problems; buildings and
shops lack proper maintenance. People are involved in their business all day, so they don't have
time to have the structures maintained. This results in the deterioration of structures and landscape.
The researcher proposes a plan to demolish the structures which are very old or have no economic
value and then develop the area as a new commercial center which can accommodate urban
expansion in the future.

The proposed plan for the improvement of Warorhot Market area consists of the following
processes:- 1. The use of land must be controlled by dividing it into conserved structure area,

constructing control area, commercial area, empty area and appropriate parking area.
2. The commuting lines should be networked by improving walkways and roads

which connect the city and the market. in addition, the three markets must be connected to become
an ideal commercial area.

3. Structures and landscape on the river bank should be conserved and improved
physically by means of architecture and landscaping.

4. Social and economic development should be administered by promoting the

area as a cultural spot in Chiang Mai for tourists. ‘ \ﬁ,‘%\
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