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MANOP SATAYUKUL: FACTORS AFFECTING CHOICE AND TRADING
VOLUME VIA INTERNET. THESIS ADVISOR: THAWATCHAI JITTRAPANUN,

Ph.D. 110 pp. ISBN 974-17-6391-3

This thesis has 2 objectives; to identify key factors determining demand for
internet stock trading and to explain the trading choice preferences among investor
groups. Cross-Section Data from field survey in 2004 is employed in the study which
categorizes investors into three major groups, namely those that trade through traditional
broker, those that trade via the internet and those that rely on both channels for trading.

The study finds that age, education and convenience access to the internet
are influential in trading decision via the internet. Younger investors tend to trade via the
internet more than the older ones, who, in turn, tend to rely heavily on marketing
representatives to assist them in the trading. Higher education is also found to be highly
correlated with the internet trading behavior. Convenience access to the internet is
another prominent driving force for demand to trade by the internet. As the data clearly
reveal, investors that trade through the internet are more extensive internet users
themselves and on average spend more time on the internet than those that rely on
brokers, clocking approximately 15 hours longer per week. The rest of variables such
as, sex, trading experience, trading frequency, income, and size of portfolio are not
found to be significant enough in this study.

In addition, trading volume of each investor groups is also investigated. It is
found that the volume does increase with portfolio size for all groups, although the
largest increase is found in the group using both methods for trading follows by the
group trading through broker and through the internet, respectively. Portfolio size is also
varied among the three groups, albeit in reverse order of the above, that is the internet

group has the smallest portfolio size.
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