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At present,trend of herbal products are gaining popularity among Thai and
international consumers. While Thai farm woman groups are one of the major manufacturers of
the herbal products, there are facing difficulties. Product packagings were not domestically
expressed and their personality were not clear.The purposes of this research are 1) to find
guideline for expressing domestic image on Package of Thai herbal product, 2) to find
guideline for expressing appropriately the personality of Thai herbal products, and 3) to
created graphic design standard for Thai herbal products.

Criteria for expressing in the unigueness of thai domestic package was adapted from
internationally reconnized Japanese folk style. Criteria for distinguishing personality is Word
Image Scale Theory of Shigenobu Kobayashi. All 180 personalities were given a choices to 5
packaging design experts for choosing the best communicate reproductive for Thai herbal

cosmatic product.

The results of this research indicated that the graphic design standard on package
for Thai herbs maybe classified into two categories: 1) graphics that reflect to Thai domestic
image the imitations of shape and texture of traditional packaging, 2) graphic composition that

appropriately expresses personality of Thai domestic herbs was “Natural”
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