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Abstract 2055 58

The purposes of this research are to study knowledge community in hi5
social network site in the context of learning and in the context of space of
configuration. This research is a qualitative research focused on the content
analysis. Two hundred profiles of students, staff and persons from Faculty
of Education, Chiang Mai University are analyzed by the framework
analysis model of Schmidt (2007) in terms of rule, relation and code. Data
are collected for 11 months from July 2007 to May 2008. Research
instruments are profiles, and questionnaire. '

The findings are as follows:

1. Learning Context: Members present via groups,video clip and
journal. Learning is from self-discovery, self-directed learning,
collaboration, reflection, and critical thinking. Members keep in
touch with each other in communication mediated
communication.

2. Space of Configuration: identity and communication is presented
in the profiles. The components are background, theme, pictures,
slide, video clip, music, song, comment, message, journal, and
scrapbook. Profiles reveal the real information about themselves
with the purpose of self presentation and communication. The
inspiration to create the profiles depends on their interests,
favorite, and emotion changing from time to time.





