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CHANACHAI CHOIHIRUN : THE CREATIVITY OF PRODUCT ADVERTISING IMAGE IN
PRINT BY USING SURREALISM MOVEMENT
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This Research aims to study the process of the brand positioning in the product advertisement,
and to analyses and search for the process in the advertising presentation using the surrealism
movement.

The Sample materials, which are used as the study sources, are chosen from The New York
Festival 1997, USAPREVIEW 1998-1999 and TACT Award's contest. The approach method in this
research will be divided in three steps base on these Materiais.

1. Analyses all the material and select only the advertising images which involve using

surrealism movement.

2. Study the structure of advertising image specifically focus on how the product brand are

used in those images and how surrealism movement are involved.

3. Analyses their presentation method especially focuses on surrealism movement

involvement.

In order To proceed these three steps | had made the connection with 8 experts to gain their

expert opinions.

After all the information have been gathered, they all come to these conclusions,

A. The Brand Positioning Method can be divided into13 different topics. 1) Feature and attributes
2) Benefits 3) Problem-solution 4) Competition 5) Corporate credential of identity 6) Usage occasion,
time, and application 7) Target user 8) Aspiration 9) Cause - related marketing 10) Value 11) Emotion
12) Personality 13) Claiming number - one. The result indicate that “ Feature and Attributes” is the most
popularity use and the least popular one is “Cause related marketing”

B. The presentation method can be divided into 12 different topics. 1) Identification  2)
Description 3) Comparison 4) Demonstration  5) Association 6) Association Using a celebrity 7)
Metaphor 8) Storytelling 9) Aesthetics 10) Dramatization the Evidence 11) Chart and Diagram 12)
Symbolism. The result indicate that “Metaphor” is the most popularity use and at the same time

“Association Using a celebrity” and “Chart and Diagram” are both the least popularity use in the chart.
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