. ) N
g pilgan : wpdnstuaarasanszusludssinalne. (MARKET
BEHAVIOR OF PICK-UP TRUCKS IN THAILAND) 219138fd3nmn :
INMRANNILATIROWT auTIAw), 150 wib,

ISBN 974-53-2149-4

ﬂmmnns:u:‘luﬂszmﬂvlnUﬁa"lGT'hLﬂummﬂﬁﬁﬂaﬂ"\mnLm:@'ﬂs:ﬂaumﬂu
o > o [ e e o & & o
gaxmnITuiismIuies ﬁom‘lmﬁmnwwunugo dann luudnwitazsiinsdnmn
- v/ 1 1 L d‘ d‘ [ 4
wadnsrudumauaslildnavesdisznaumslunsuasuuasdenlyvesgusad
maqg{u‘ﬂnﬂ uastladpnlnadatFuimdminesantzuslndsaineing  lasdiamesiise
witowsznausiifadneire usdlfuuudaaimuarglifdmivndnunthsniing
davSundmrnesontzuzludsainalng Tagvint@nsininsianadssinauszianie
; { a L [ v
Aufnaazuaanidaanile laslfuuud1asy Panel Data magaﬂmﬁau 1 2544 —

2547(3.9.-8.9.) laalFidmIdszanaaauns Pooled Least Square

nanAnwIdunganTIuaaasantzusludszinalng wuiuisnsonszuslun
Uszinalnedulngfouldwgdnsrudmlilsmnanunnniwginssuduma lagdnld
naqwfmsw”eumln’ﬁuﬁwamuﬁmwv\mnv\mmm:tmn@mmnﬁum NIRILEIUMT
18 Tasawizagrafanisldfelawan sw'nzomm%'uﬂgoLLa:Lﬁ'm‘hmuMﬁuLLa:
guilimmaamIsmiag

- o da \ ° ' ' o v
namIdntavsninadarSunmdminotonszuzlwdzinalng wudntladadu
11 Yadodulaleren 1eud nslewan ua:‘[m’zuLLa:guﬁu?nﬁsnﬁanﬂsﬁiﬂwuﬁu Y
) o ] a e ) L= ) ot o a
nadalFunmdminenlsainauszmaasiueanidsaniloadniidssdgynusddlay
A & -~ ol -l -l 1 ¢ ° '
w3ssnaunaduluausundigiwussnnw] T@mum’mmmqumaaqﬂmnwaﬂmmnmn
) ¥ 1 -3 [ o ] 8
anltislunmylewon ua:Tm‘guua:guﬁmmmmmwmmu PIRUNIINIYTEING
1 [ ¥] o Qs ; Qe [ 3 -y ¥ " L
iy 4,39 0.46 UR: 1.47 a1ad1eu wenanfiedudruaswgis laud se'la
Usezr1716 TuadaUTurmdindrasanseuzluninsrunsdssinauaznne
azusanidoanilasdniiivddgnsidlasialamanoduldausuufgou dmiv
[ ”] 3 o« o J Y e d ) ] L3 [y )
Tadarafudinwasuazdanaandoduldviuites wuirinadavSunminniiaso
nzuzlufiama@eriu wwzlumeaziuesnidoaniisadwivudagyniada

4 A an

o
5 TR0 WO LATHGAEAT s mufiofenfa. . nAIIGe '5‘193‘}', .........

UnIANW. 157y S spilate mmsﬁﬁﬂ?nm....?}b.'?}.{..??%( d



170540

##468 55717 29 : MAJOR ECONOMICS

KEYWORD: BEHAVIOR / PICK-UP TRUCKS
THITSAWAN CHOOPANYA : MARKET BEHAVIOR OF PICK-UP TRUCKS IN
THAILAND. THESIS  ADVISOR :  ASSOC.PROF. CHALAIPORN
AMONVATANA, Ph.D., 150 pp. ISBN 974-53-2149-4

The Thai pick-up trucks market has contributed to high growth in the automobile
industry in Thailand , but there have been a few entrepreneurs in the industry ; the
competition in this industry recorded the high level. This research project aims to study
the market behavior in terms of price , non - price for entrepreneurs in changing
demand condition of consumers, and factors affecting a sale quantity of pick-up trucks
in Thailand. The simple statistical analysis and the econometrics model are used to
conduct the project. We studied across country, in particular the northeast with the
Panel Data Model analyse the montly data from 2001-2004 by the method of Pooled

Least Square.

The study of the Thai pick-up trucks disclosed that most Thai pick-up trucks
entrepreneurs use non-price behavior more than the other which this strategy develop
their products more varied and differentiated than their competitors. Apart from a variety
of the products , the non-price strategy also include sale promotion, especially the use
of media advertisement as well as refurnishment and an increase in a number of

showrooms and after sale service centres.

Moreover, the study pointed out that price factor , non-price factors including
advertisement and showrooms and after sale service centres had significant impact on
the sale quantity across the country and the northeast. They are in according with the
hypothesis and theory. The value of elasticity of damand on sale price , advertising
expenditures and showrooms and after sale service centres over the country is equal to
-4.39 , 0.46 and 1.47 respectively. Furthermore economic factors such as national
income cause an affect on the sale quantity of trucks in the country and targeted area.
However, price in argriculture product and interest rate have an impact on the sale

quantity only in the northeast.
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